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The  Houston  Chronicle  brought 
readers  face  to  face  with  AIDS 
at  home  and  a  world  away. 

At  first  glance,  they  would  seem  to  be  worlds  apart,  but  too  many 
children  in  the  U.S.  and  Romania  share  a  common  struggle  against  AIDS. 
The  Houston  Chronicle  recently  revisited  a  team  of  Houston  area 
medical  specialists  who  are  treating  this  modern  day  plague.  The 
coverage  was  a  follow-up  to  a  1996  series  on  how  AIDS  was  destroying 
young  lives  in  Romania. 

While  AIDS  killed  more  than  510,000  children  worldwide  last  year.  The 
Chronicle  reported  that  progress  is  being  made  in  the  U.S.  Part  of  the 
special  section  focused  on  an  American  girl  who,  at  least  for  now,  is 
battling  the  disease  successfully.  Through  Leigh  Hopper's  stories  and 
Smiley  N.  Pool's  photographs,  readers  saw  that  the  girl's  life  is  in  many 
ways  normal,  and  her  chances  of  growing  to  adulthood  are  remarkably 
good.  That's  in  sad  contrast  to  the  children  in  Romania,  where  shortages 
of  drugs,  facilities  and  doctors  mean  that  most  children  who  contract  this 
disease  will  die  within  a  few  years. 
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The  series  was  one  of  pain,  but  also  of  hope.  The  medical  breakthroughs 
that  are  keeping  AIDS  in  check  for  American  children  are  being  slowly 
introduced  in  Romania.  Improved  methods  of  dealing  with  pediatric 
AIDS  also  are  now  being  used  to  help  afflicted  children  in  Africa  and 
Asia.  Keeping  important  stories  alive  that  impact  people  both 
locally  and  abroad  is  one  more  way  Hearst  Newspapers  enrich 
readers'  lives  every  day. 

See  more  Journalism  of  Distinction  on  the  web  at  www.houstonchronicle.com 
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Gore  controversy  dra 

WEB  SITE  INTERVIEW  WITH  FORMER  NEWSMAN  COLLEAGUE  DRIVES  MARI 

The  allegation  first  popped  rumor  about  a  political  candi 
up  two  weeks  ago  on  the  date’s  dirty  little  secret  bounces 
Web  site  of  the  Drug  around  on  the  fringes  until  it's 
Reform  Coordination  scooped  up  by  the  mainstream 


*  Reform  Coordination  scooped  up  by  the  mainstream 
I  Network  (www.drcnet.org).  which  media.  The  Gore  story  raises 
I  advtx-'ates  drug  law  reform.  Vice  familiar  questions  about 
'  President  and  presidential  candidate  when  to  publish  unproven 
I  Al  Gore,  the  story  went,  may  not  allegations, 
have  been  entirely  tmthful  when  he  Some  news  outlets  appar 
admitted  1 2  years  ago  that  he  had  ently  held  off.  According  to 
smoked  marijuana  only  rarely.  John  Salon.com.  Newsweek  de 
Warnecke.  who  worked  at  The  layed  publishing  an  excerpt 
Tennessean  with  Gore  in  the  1 97()s.  from  a  Gore  biography 
said  he  had  been  covering  up  for  about  his  drug  past  in  part 
Gore  for  years,  and  wanted  to  clear  because  of  concerns  about 
the  air.  The  two.  Warnecke  said,  the  credibility  of  Wam- 
I  smoked  pot  daily.  ecke.  a  recovering  alco- 

On  Jan.  22.  Salon.com  published  holic  who  has  depression 
an  interv  iew  with  Warnecke.  and  the  and  said  schizophrenia 
story  quickly  grew  legs.  The  story,  runs  in  his  family, 
which  Gore  denies,  showed  up  on  Newsweek  would  say 
TV  and  in  The  Washington  Post,  only  that  it  was  prepar- 
New  York  Post,  and  others.  ing  to  run  an  excerpt  but 

It’s  happened  before:  a  sketchy  had  no  scheduled  publication  c 


runs  in  his  family. 
Newsweek  would  say 
only  that  it  was  prepar¬ 
ing  to  run  an  excerpt  but 
had  no  .scheduled  publication  date 


Upstart  causes  collision  i 


TRANSIT  SYSTEM  DEAL  WITH  NEW  TABLOID 


Metro,  a  splashy  daily 
tabloid  distributed  in 
Philadelphia’s  SEPTA 
transit  system,  got  off  to  a  Jerky 
start  last  week. 

The  Friday  before  its  scheduled 
Monday  startup,  three  of  the 
i  nation’s  biggest  newspaper  publish- 
I  ers  sued  to  derail  it.  Then,  a  blizzard 
I  dumped  1 3  inches  of  snow  in  the 
[  city,  slowing  delivery  and  knocking 
j  out  power  in  the  newsroom  for  a 
I  day.  The  staff  was  short  one  editor 
I  who  was  out  with  a  broken  leg.  and 
j  others  were  fighting  the  flu. 


Long  hours,  adrenaline,  and  lots 
of  takeout  food  got  the  staff  through 
the  first  week,  and  Metro  surv  ived 
its  first  legal  hurdle  when  a  federal 
judge  refused  to  grant  the  publish¬ 
ers’  request  to  stop  the  paper  from 
distributing. 

The  Philadelphia  liupiirer  and 
Daily  News,  both  owned  by  Knight 
Ridder.  and  the  New  York  Times 
Co.  and  Gannett  Co.  Inc.,  publisher 
of  USA  Today,  argued  that  Metro 
has  an  unfair  competitive  advantage 
'  because  it  is  permitted  to  distribute 
in  prime  transit  system  areas  that 
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HAS  NEWSPAPER  GIAN 

they  are  barred  from,  such  as  bus 
islands  and  inside  stations. 

U.S.  District  Judge  Robert  F. 
Kelly  said  the  publishers  failed  to 
show  they  would  succeed  in  their 
case  and  that  they  would  suffer 
irreparable  hami. 

Metro  is  the  U.S.  test  paper  for  q 
Swedish  media  giant  Modern  § 
Times  Group,  which  has  seven  ^ 
other  transit  papers  —  in  Sweden.  § 
Finland,  the  Czech  Republic,  g 
Hungary,  the  Netherlands.  Great  £ 
Britain,  and  Chile  —  and  is  eyeing  * 
other  American  cities.  ° 

www.medialnfo.com 


Icwsboys  and  newsgirls  constitute  an  endangered  species,  according  to  the  Newspaper  Association  of 
America’s  1999  ‘‘Circulation  Facts,  Figures  and  Logic.” It  reports  the  trend  toward  an  adult  newspaper 
carrier  force  continues:  Adults  were  58%  of  carriers  in  1998,  51.1%  in  1996,  and  42.5%  in  1994. 

in  The  Tennessean 


USE  STORY  TO  MAINSTREAM  MEDIA  BY  LUCIA  MOSES 

The  Nashville  Tennessean  itself  but  with 

started  researching  the  story  after  u  fho  hadn’t  \ 

seeing  it  on  the  Web  two  weeks  ago.  ■  ■  ■  H  IlICniS  lllc  assigned 

The  paper  said  it  talked  to  30  for-  attention  of  the  distance 


The  paper  said  it  talked  to  30  for-  anention  of  the 

mer  and  current  staffers  and  found  ■«  j  s* 

only  one  who  reported  having  seen  UlCUldj  Dili  II 

Gore  smoke  pot.  Editors  decided  to  3lS0  dOIHailClS 
wait  until  the  mainstream  media  . 

picked  it  up.  "We  didn't  feel  it  was  perspecfave  and 

strong  enough."  Managing  Editor  ^  fSiflV  IIIQII 
David  Green  said.  ^  ^ 

Once  The  Associated  Press  level  of  report- 

reported  Jan.  24  Gore’s  denial  of  S-.*-  coriiliuM 
daily  pot  use  on  Jan.  24.  The  SClUllIiyi 

Tennessean  published  the  ne.xt  day.  —  Keith  Woods, 

For  The  Tennessean,  the  story  Poynter  Institute 

presented  either  thorny  issues.  Editor 
Frank  Sutherland  is  a  close  friend  of 

Gore’s,  and  other  staffers  remain  Web.  it  was  apparent  to  us  we  were 
friends  of  the  veep.  Wamecke’s  ex  going  to  have  to  do  a  pretty  exten- 
wife  works  at  the  paper.  The  Tenn-  sive  job."  lest  it  give  the  appearance 
e.v.sw/MS  aw  lire  of  the  perception  of  that  it  was  covering  for  Gore. 


but  with  safeguards.  Repiirters  who 
u  BMAMfc  fftA  hadn’t  worked  with  Gore  were 

.  ■  .  n  menis  me  assigned,  and  Sutherland  agreed  to 

attention  of  the  distance  himself.  In  a  note  to  read- 

aa  accompanied  the  article. 

Dili  H  Green  explained  how  and  why  the 

also  demands 

,  “As  a  campaign  issue,  it  merits 

perspecfave  and  the  attention  of  the  media,  but  it 

a  faiily  high  “ 

'  ®  rainy  high  level  of  reporting  scruti- 

level  of  report-  ny."  said  Keith  Woods,  who  teach- 

■  ■■  es  ethics  at  the  Poynter  Institute  for 

1119  SCrullilyi  Studies.  ‘The  Tennessean 

—  Keith  Woods,  also  has  its  credibility  on  the  line.  I 

Poynter  Institute  don’t  think  it  can  afford  to  write  a 

short  story." 

The  paper  might  have  considered 
Web.  it  was  apparent  to  us  we  were  using  a  freelance  writer  to  further 
going  to  have  to  do  a  pretty  exten-  minimize  the  appearance  of  con- 
sive  job."  lest  it  give  the  appearance  tlict.  Wtxids  said.  Green  said  that 


some  that  it’s  text  easy  on  Gore. 
"When  we  saw  the  story  on  the 


It  it  was  covering  for  Gore,  wouldn’t  solve  the  problem  because 
een  said.  the  story  would  still  have  to  go 

The  paper  decided  to  investigate,  through  the  paper’s  own  editors.  ■ 


Philadelphia 

VING  RED  FLAG  BY  LUCIA  MOSES 


metn 


WWF  is  doing 
big  business 
outside  0/  ring  ’ 


In  Philadelphia.  Metro  is  going 
after  the  city’s  one  million  riders, 
particularly  young  people  and  non¬ 
newspaper  readers.  Under  a  con¬ 
tract.  which  is  similar  to  MTG's 
arrangements  in  other  cities.  Metro 
gives  SEPTA  a  cut  of  the  ad  rev¬ 
enues  and  a  page  per  issue  for  pro¬ 
motions  in  return  for  publicity  and 
exclusive  distribution  rights. 

"We  expect  we’re  going  to  have 
competition."  said  a  spokeswoman 
for  Philadelphia  Newspapers  Inc. 
(PNI).  publisher  of  the  inquirer  and 
Daily  News,  which  sell  about  \09c 


of  single  copies  at  SEPTA 
stops.  "What  disturbs  us 
is.  it’s  not  on  a  level  play¬ 
ing  field." 

By  getting  into  the 
new'spaper  business,  the 
publishers  argue.  SEPTA 
is  improperly  promoting 
expression  and  breaking  its 
own  rules  barring  newspa¬ 
pers  and  pamphleteers 
from  its  platforms.  They 
also  say  a  requirement  that 
Metro  meet  SEPTA’s  edito¬ 
rial  standards  smacks  of 


■  _  Bucks 


briefs 

Knight  Bidder 
giant  ieaves  board 

Former  Knight  Bidder 
chairman  Alvah  H. 

Chapman  Jr.,  who  played 
an  important  role  in  the 
company’s  merger  and 
public  ownership,  is  retiring 
from  the  board  of  directors 
in  April  after  40  years  in 
the  business,  citing  his 
age.  Chapman  is  78. 

Chapman  went  in  1960  to 
work  for  Knight 
Newspapers,  which  then 
had  five  newspapers.  He 
helped  take  the  company 
public  in  1969  and  was  a 
driving  force  behind  the 
merger  that  created  Knight 
Bidder  in  1974. 

LA.  Times  loses  a 
managing  editor 

John  Lindsay,  a  Los 
Angeles  Times  managing 
editor  for  features,  has 
called  it  quits  after  12  years 
at  the  paper.  Lindsay  had 
criticized  the  infamous 
Staples  Center  deal,  in 
which  the  paper  shared 
profits  with  a  source,  and 
had  offered  to  resign  during 
the  scandal.  He  left  a  week 
after  another  managing  edi¬ 
tor,  Leo  Wolinsky,  was  pro¬ 
moted  to  executive  editor. 

In  a  memo  to  staff,  Lindsay 
acknowledged  questions 
raised  by  his  timing. 

“Some  people  will 
speculate  about  reasons 
that  were  not  part  of  the 
decision  and  that  weren’t 
important,”  he  wrote. 

“That’s  unfortunate.  But  I 
can’t  let  gossip  determine 
j  what’s  important  to  me." 

Lindsay  will  consult  for 
the  paper’s  redesign, 
which  he  had  been  over-^4«  ii»ij 
Continued  on  Page  14 
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govemmenial  interference. 

SEPTA  says  as  a  customer  service  prcxluced 
under  contract.  Metro  isn't  restricted  by  the 
distribution  rules.  SEPTA  says  it  prohibits 
Metro  from  taking  alcohol  and  tobacco  adver¬ 
tising,  but  doesn't  interfere  with  content. 

Metro  Managing  Director  Jack  Roberts  said 
the  paper,  whose  longest  stories  are  around  five 
paragraphs,  will  treat  SEPTA  news  the  same  as 
any  other  news:  briefly.  "1  just  basically  don't 
do  investigative  Journalism."  he  said.  "What  we 
do  is  a  product  designed  to  be  read  quickly  on 
the  bus." 

SEPTA  spokesman  Richard  Maloney  said 
he's  known  Roberts,  a  veteran  of  the  Daily 
News  and  Philadelphia  Business  Journal,  a 
long  time,  and  knows  better  than  to  bully  him: 
"He  is  one  of  the  most  hard-nosed  sono- 
fabitches.  and  if  1  ever  called  him  and  told  him 
to  lay  off  he'd  say,  ‘Put  it  where  the  sun  don't 
shine.'"  The  issue  here  isn't  the  Eirst 
Amendment  as  PNl  et  al.  claim,  but  advertising 
competition,  he  said.  "It's  a  case  of  wanting 
your  cake  and  eating  it  too." 

The  timing  of  Metro's  launch  isn't  great  for 
Philly's  established  papers.  In  the  six  months 
ended  Sept.  30.  the  Inquirers  daily  circulation 
fell  6.99c  and  the  Daily  News  fell  1.49c.  while 
U.S.  dailies  overall  were  down  only  0.7*^. 

The  papers  went  on  the  defensive  earlier  this 
year,  sending  a  letter  to  their  advertisers  urging 
them  to  stay  with  PNl.  saying.  "  ...we  believe 
that  shifting  ad  dollars  to  Metro  will  do  little  to 
extend  the  reach  of  your  buy." 

The  PNl  and  company  are  appealing  Kelly's 
ruling.  In  the  meantime,  the  PNl  stuck  its  own 
coin  boxes  next  to  Metro's  free  receptacles. 

Metro  says  it's  thrilled  with  the  publicity. 
They  say  the  public  has  reacted  positively,  and 
the  paper,  which  has  an  initial  distribution  of 
150,000,  has  been  running  out  at  busy  stations. 

This  week,  the  newspaper  is  starting  radio 
and  billboard  ad  campaigns  using  the  slogan, 
"All  of  the  news.  In  less  of  the  time."  Roberts 
said  he's  not  losing  sleep  over  the  pending 
lawsuit.  "Come  on.  we're  a  lousy  free  daily 
newspaper,  and  1  got  Knight  Ridder.  Gannett, 
suing  me  over  it,"  he  said.  “I've  always  said  the 
prcxiuct  will  sell  itself,  and  that's  PNl's  prob¬ 
lem.  They  never  realized  the  product  would  be 
as  popular  as  it  is." 

The  publicity  won't  last  forever.  While  some 
advertisers  have  jumped  aboard,  others  are 
skeptical  about  how  far  the  first  U.S.  transit 
paper  will  go.  Metro's  challenges  now  are  to 
erase  those  doubts,  and  keep  riders  reading.  ■ 
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MILITARY  CARTOON  SEEN  AS  ANTI-GAY  BY  JOEL  DAVIS 


As  if  the  Los  Angeles  Times  hasn't  had 
enough  controversy  lately,  there  is 
now  trouble  in  'toon  town. 

The  newspaper  and  cartoonist  Michael 
Ramirez  are  being  criticized  by  gays  and  non¬ 
gays  over  a  Jan.  13  cartoon  concerning  the 
military's  don't  ask,  don't  tell  policy.  The 
drawing  shows  a  military  policeman 
approaching  a  Jeep  with  a  soldier  behind  the 
wheel,  the  soldier's  arm  around  a  sheep. 
"Don't  ask.  Don't  ask.  Don't  ask,"  the  MP 
says  to  himself. 

Most  of  the  some  100  readers  who  protest¬ 
ed  felt  the  cartoon  was  in  poor  taste;  many 
feel  it  links  gays  to  bestiality. 

"Our  objection  is  it  drew  a  very  obvious 
corollary  between  homosexuality  and  bestial¬ 
ity."  said  Stephen  Spurgeon,  spokesman  for 
the  Los  Angeles  office  of  the  Gay  and 
Lesbian  Alliance  Against  Defamation 
(GLAAD).  "We  appreciate  the  fact  that  edito¬ 
rial  cartoons  are  provocative.  But  in  this  case 
it  crossed  a  line." 

Ramirez,  38.  a  1994  Pulitzer  Prize  win¬ 
ner  who  has  been  with  the  Times  since 
1997.  has  free  editorial  reign  and  is  syndi¬ 
cated  in  hundreds  of  papers  around  the 
world.  (Copley  News  Service  distributes 
Ramirez's  work;  editorial  director  Glenda 
Winders  said  there  have  been  no  complaints 
about  the  cartoon.) 

A  self-described  conservative  who  says  his 
work  is  "much  broader  than  that."  Ramirez 
defends  the  sheep  cartoon  as  skewering  the 
military's  policy  on  sexuality  in  general. 


"I  don't  think  the  federal  government 
should  have  a  policy  asking  those  kinds  of 
questions;  I  think  that's  what  the  cartoon  is 
trying  to  show."  he  said. 

That's  faulty  reasoning,  Spurgeon  coun¬ 
ters.  "It's  not  about  the  cartoonist's  point  of 
view  but  what  the  observer  takes  away  from 
it."  he  said. 

Although  he  is  disappointed  that  the  Times 
didn't  run  an  apology,  Spurgeon  did  say  he 
had  a  constructive  meeting  with  Times  edi¬ 
tors.  whom  he  called  “gracious." 

Janet  Clayton,  the  Times'  editorial  page 
editor  who  was  part  of  that  meeting,  saw  the 
cartoon  before  it  was  published.  Though  she 
and  other  editors  recognized  the  potential  for 
offending  readers,  they  decided  after  some 
consideration  to  run  it. 

"We  decided  to  go  with  it  because  it  was 
Ramirez's  legitimate  political  comment, 
which  is  what  it  does."  Clayton  said.  "We 
don't  allow  attacks  on  people  for  who  they 
are.  But  it  seems  to  me  that  cartoon  is  not  an 
attack  on  gays,  but  on  military  policy." 

Clayton  heard  complaints  from  colleagues 
at  the  Times,  and  said  the  cartoon  is  among 
"three  or  four"  that  have  really  outraged 
readers  during  her  almost  five  years  as  edito¬ 
rial  page  editor.  But  she  didn't  think  a  print¬ 
ed  apology  was  in  order,  and  she  declined  to 
say  how  she  would  handle  the  situation  if  she 
had  to  deal  with  it  all  over  again. 

“In  this  job  I  don't  deal  with  what-ifs."  she 
said.  "1  try  to  make  the  best  considered  judg¬ 
ment  1  can  make  with  things  I  have  in  hand,"  ■ 
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Your  newspaper's  online  stats  &  expanded  sports  package 


Every  sport,  every  game. 

Scores,  stats  and  summaries. 

It  s  all  here  at  SportsHuddle.com, 
the  new  expanded  online  service 
jiist  for  newspapers. 


HEART 

At  the  heart  of  SportsHuddle  s 
service  is  our  proprietary 
software.  It  collects,  maintains 
and  publishes  a^  of  your  local 
high  school  stats  for  a^  sports. 


Eliminates  multiple  entry 
of  rosters,  schedules  and 
stats,  allowing  you  to  use 
your  team  more  efficiently. 


GREAT  HANDS 

SportsHuddle.com  s 
web  mterface  allows 
greater  versatility  to 
automatically  publish 
to  both  print  and  online. 


EXPLOSIVE 

It  s  local,  targeted 
and  personalized.  It  s 
comprehensive  and 
in-depth.  SportsHuddle 
has  everything  you  need 
to  keep  your  readers 
coming  back  agam 
and  a^am. 


QUICK  FEET  .. 

Easy-to-learn, 
customized  templates 
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summaries  fast. 
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where  high  school  sports  come  together. 


To  give  SportsHuddle.com  a  tryout,  contact: 
Tracy  Kellaher  or  Laurie  Gatch  at  314-361-5775 
player@sportshuddle.  com 


Or  scout  us  at  the  Editor  &  Publishers 
Interactive  Newspaper  Conference  and 
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AFFIRMATIVE  ACTION 


Times-Union  slavery 
editorial  angers  staff 

PAPER  BACKS  OFF,  BUT  ONLY  SO  MUCH  BY  JOE  STRUPP 

Arioridci  Ttines-Union  editorial  oppos-  "rethinks  the  position  espoused  in  the 
ing  state  aftlrniative  action  require-  editorial.” 

ments  drew  angry  reactions  from  Cannon  wrote  a  short  "clarifica- 


Clarification  from  the  publisher 

We  recently  penned  an  editorial  public  interest.  Editorials  should  be 
concerning  alHrmative  action  carefully  written  as  to  not  bring  dow 
Some  have  argued  that  one  or  diminish  the  standing  of  a  person 

or  group  who  espouse  a  particular 


We  recently  penned  an  editorial  publ 
concerning  affirmative  action  carel 

Some  have  argued  that  one  or  di 

rationale  for  affirmative  action  is  that  or  gr 
tremendous  and  lasting  hardships  have  view, 
endured  as  a  result  of  slavery.  TT^i: 

While  trying  to  draw  a  comparison  vide  j 
between  slavery  in  America  and  slavery  impoi 


TT^is  newspaper  will  continue  to  pro¬ 
vide  a  forum  for  discussion  of  issues  ;)f 
importance  to  our  readers.  We  will  do  m 


^sewhere.  the  editorial  said  slavery  last-  vtith  a  tone  of  sincerity,  balance  and 


A  Florida  Tiiiws-Union  editorial  oppos¬ 
ing  state  affirmative  action  require¬ 
ments  drew  angry  reactions  from 
staffers  and  a  IcK'al  black  journalists  group, 
who  claimed  the  opinion  piece  sought  to  mini¬ 
mize  the  horrors  of  slavery. 

"Has  racism  in  America  lingered  and  is  it 
persistent  .’"  the  Jacksonville  paper's  Jan.  10 
editorial  said.  "Or  is  it  merely  a  small  and 
shrinking  part  of  the  human  condition?  The 
evidence  is  rather  conclusive  that  slavery  is 
not  unique  and  its  effects  are  not  permanent." 

The  editorial  ran  at  a  time  when  affirmative 
action  requirements  for  college  admissions  and 
other  state  institutions  have  became  a  sensitive 
issue  among  Floridians.  After  Gov.  Jeb  Bush 
signed  an  executive  order  eliminating  such 
protections  last  summer,  state  lawmakers 
began  discussing  possible  alternatives. 

Tiines-Uiiion  editorial  page  editor  Lloyd 
Brown  said  he  wrote  the  editorial  piece  to 
spark  debate  during  the  ongoing  discussions. 

"The  issue  is  whether  racism  exists  to  justi¬ 
fy  continuing  affirmative  action."  said  Brown, 
a  42-year  Times-Union  employee. 

Shortly  after  the  editorial  ran.  a  group  of  70 
editorial  staffers  penned  a  letter  to  publisher 
Carl  Cannon  complaining  about  the  piece. 

"This  ptxirly  thought-through  editorial  only 
served  to  inflame  racial  discord."  the  letter  said. 

Several  staffers,  including  African-Am¬ 
erican  columnist  Tonyaa  Weathersbee.  said  the 
editorial's  offensive  nature  could  hurt  the 
paper's  effort  to  cover  minorities.  "We  already 
have  a  tough  time  making  inroads  in  those 
communities,"  said  Weathersbee. 

Following  the  staff  letter  was  an  equally 
angry  complaint  from  the  First  Coast  Black 
Communicators  Alliance,  the  local  chapter  of 
the  National  Association  of  Black  Journalists. 
Victor  Andino.  the  chapter's  conference 
chairman  and  a  Times-Union  copy  editor, 
wrote  the  letter. 

"The  Times-Union  editorial  board  should 
understand  that  slavery  is  a  sensitive  and  painful 
issue  among  blacks,”  the  letter  said.  Andino's 
letter  also  stated  the  NABJ  chapter  would  decline 
the  newspaper's  annual  sponsorship  of  the 
regional  NABJ  conference  until  the  paper 
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"rethinks  the  position  espoused  in  the 
editorial." 

Cannon  wrote  a  short  "clarifica¬ 
tion"  on  the  editorial  page  Jan.  26. 
It  did  not  apologize  for  the  previ¬ 
ous  editorial,  but  said  that  “many 
in  the  community  feel  the  refer¬ 
ence  to  a  brief  period  of  slavery  in 
America  was  insensitive  and 
demeaning." 

Cannon  said  he  usually  reviews 
all  editorials,  but  did  not  get  to  look 
over  the  affirmative  action  piece. 


©d  only  a  brief  period  of  time  here.  As  integrity 

history  notes,  slavery  started  here  in  the  The  minority  community  enjoys  a  -iq* 
IPP  17th  century.  It  did  not  end  until  the  nificant  standing  in  our  community  and 

■  middle  of  the  19th  century.  Many  in  the  indeed,  on  the  page.s  of  this  .wspafx  r 

“  reference  to  a  brief  We  also  will  continue  to  provide  a  b.il- 
t  America  was  insensi-  ance  of  news  coverage  and  thoughtful 
g.  That  was  not  the  editorials  that  will  challenge  the  minds 
torial.  of  our  readers  and  stimulate  actions  [ba 

'imes-Union  editori-  will  lead  to  a  better  community  for 
debate  on  issues  of  everyone. 

Brown  would  not  say  whether 
he  would  have  rewritten  the  orig¬ 
inal  editorial  if  he  had  known  the 
uproar  it  would  have  caused. 
"Looking  back,  1  would  probably 
have  rewritten  every  editorial 
Carl  Cannon  I've  ever  written."  he  said.  "But 

we're  not  looking  back,  we're 
lookins  ahead."  ■ 


Cuban-Americans  warm  up 
to  Herald  coverage  of  Elian 

Not  so  long  ago.  relations  between  The  Between  chants  in  Spanish  of  "Elian 
Miami  Herald  and  South  Florida's  calm/Miami  is  with  you."  Beatriz  Rodrij 
large  Cuban-American  community  and  her  mother  of  the  same  name  castig; 


Not  so  long  ago.  relations  between  The 
Miami  Herald  and  South  Florida's 
large  Cuban-American  community 
;Were  so  prickly  that  one  group  plastered  buses 
with  Spanish-language  advertisements  read- 
1  ing.  "1  don't  believe  The  HeraUT' 

But  now  there  is  a  palpable  warming  of 
Cuban-Americans  towards  The  Herald.  One  big. 
and  paradoxical.  rea.son  appears  to  be  a  case  that 
has  aroused  strong  emotion  among  Cuban- 
Americans:  the  custody  and  immigration  battle 
over  Elian  Gonzalez,  the  six-year-old  who  sur- 
\  i\ed  the  raft  shipwreck  that  killed  his  mother 
and  stepfather  on  their  escape  from  Cuba. 

These  warmer  feelings  emerged  repeatedly 
in  interviews  conducted  Jan.  23  with  about  two 
dozen  of  the  250  people  who  gathered  in  front 
of  the  Little  Havana  home  of  Elian's  Miami 
relatives  and  marched  to  a  rally  protesting  the 
U.S.  Immigration  and  Naturalization  Serv  ice's 
decision  to  return  the  boy  to  his  father  in  Cuba. 

"I  get  my  news  from  The  Miami  Herald.  It's 
objective  on  this  story."  said  Jesus  R. 
Beruvides.  a  packaging  factory  owner. 

"I've  had  my  problems  with  The  Herald.  It 
doesn't  always  tell  the  truth."  said  Rev.  Martin 
N.  Angora,  c'nairman  of  the  National  Hispanic 
Presbyterian  Caucus  and  one  of  the  leaders  of 
the  rally.  “But  everybody  has  been  very  good 
on  this  story." 


Between  chants  in  Spanish  of  "Elian,  be 
calm/Miami  is  with  you."  Beatriz  Rodriguez 
and  her  mother  of  the  same  name  castigated 
the  NBC  News  program  "Dateline"  and  a 
Miami  TV  station  that  repeatedly  aired  a  film 
clip  in  which  Elian  may  or  may  not  have  indi¬ 
cated  he  wanted  to  fly  back  to  Cuba.  "The 
Miami  Herald  has  been  mostly  good  on  this 
story'."  the  daughter  said. 

John  Virtue,  the  assistant  director  of  the 
International  Media  Center  at  Florida 
International  University's  journalism  school, 
said  The  Herald  is  probably  benefiting  from 
"the  very,  very  thorough,  very  complete  cover¬ 
age  they've  given  this  story." 

"This  could  also  very  well  be  an  accumula¬ 
tion  of  a  bunch  of  little  things."  he  added. 
Besides  the  Elian  case.  Virtue  said,  there  was 
the  succession  of  Publisher  David  Lawrence, 
an  Anglo,  by  Alberto  Ibargiien.  whose  heritage 
is  Cuban  and  Puerto  Rican.  "He's  been  very 
effective  in  building  bridges  to  the  communi¬ 
ty."  Herald  Assistant  Managing  Editor  Mark 
Seibel  said  the  paper  has  concentrated  on  cov¬ 
ering  “every  angle  we  can  possibly  think  of' 
rather  than  on  trying  to  please  Cuban 
Americans.  He  noted,  for  instance,  that  the 
paper  has  repeatedly  reported  that  federal  and 
Florida  law  is  on  the  side  of  Elian’s  return  to 
his  father  in  Cuba.  —  .Mark  Fitzgerald 
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Printing  without  a  press 
in  an  unwired  world 

LABS  LOOK  TO  REACH  WIRELESS  READERS  VIA 
ELECTRONIC  INK  ON  RADIO  PAPER  BY  JIM  ROSENBERG 


Newspaper  operations  managers 
were  afforded  a  peek  last  week  at 
an  environment  in  which  consumer 
communications  are  not  tethered 
by  phone  lines  or  cable  and  publishers  are  no 
longer  chained  to  multimillion-dollar  presses. 

At  the  dawn  of  a  new 
century,  the  fifth  annual 
Newspaper  Association 
of  America  (NAA)  Op¬ 
erations  SuperConfer- 
ence  fittingly  opened 
with  a  look  at  technolo¬ 
gies  that  some  believe 
will  soon  transform  the 
way  news  is  published, 
advertising  is  conveyed, 
and  personal  infomiation 
is  exchanged.  Some  of 
the  prcxlucts  exist  now; 
others  have  emerged 
from  labs  as  advanced 
prototypes. 

In  all  cases,  however, 
those  labs  belong  to  the  most  estimable  inno¬ 
vators  of  the  digital  age:  Intel.  Xerox,  and 
Bell  Labs'  successor.  Lucent  Technologies. 

Anthropologist  David  E.  Nash  took  some 
2(K)  attendees  in  the  packed  Miami  Beach 
ballroom  on  a  video  tour  of  a  wirelessly  con¬ 
nected  home  in  the  year  2010.  The  marketing 
director  of  the  Connected. Home  Initiative 
Marketing  at  the  Intel  Architecture  Labs,  in 
Hillsboro,  Ore.,  said  the  otherwise  ordinary¬ 
looking  residence  would  be  characterized  by 
high-speed,  broadband  Internet  access,  in- 
home  networking,  and  new  devices  and 
applications  that  provide  personal  and  com¬ 
mercial  voice,  video,  text,  and  data  easily 
communicated  to  anywhere  —  from  almost 
any  place  in  the  home. 

Perhaps  most  notable  was  a  slim,  page- 
size  refrigerator  magnet  that  is.  in  fact,  a  fiat- 
panel.  real-time,  motion-video  tablet  for  per¬ 
sonal  communication.  The  panel  could  be 
lifted  and  carried  anywhere  in  the  home. 

“People  absolutely  will  pay  for  compelling 
lifestyle  benefits.”  said  Nash.  He  went  on  to 


list  five  principal  areas  of  home  connection: 
Internet  uses  of  all  sons,  family  scheduling 
and  messaging,  inter-family  instant  messag¬ 
ing.  telecommuting  and  home-access  from 
work,  and  home  automation  (including  main¬ 
tenance  and  security  functions). 

Broadband  connec¬ 
tion  via  cable  (televi¬ 
sion)  or  digital  sub¬ 
scriber  line  (telephone) 
not  only  enables  such 
connections,  but  can 
also  make  them  quite 
ordinary'.  In  this  respect. 
Nash  cited  recent  study 
showing  people  using 
the  Internet  25  to  30 
times  each  day.  often 
only  five  minutes  at  a 
time  -  behavior  he 
David  E.  Nash  likened  to  simply 

Anthropologist  retrieving  a  snack  from 

the  refrigerator. 

As  for  the  networked 
home,  however,  he  prefers  phone  lines  to 
power  lines,  saying  that  "the  problem"  with 
using  in-house,  electrical  iines  as  an  already- 
installed  conduit,  "is  that  it  works  great  in  the 
lab  but  falls  down  in  the  real  world."  A  wire¬ 
less  in-home  network,  however,  works  well  as 
an  even  better  alternative,  he  maintains, 
adding  that  it's  necessary  to  exploit  the  poten¬ 
tial  advantages  of  everything  from  multiple 
PCs  to  the  video  refrigerator  magnet. 

Similarly,  he  called  the  time-tested 
Ethernet  an  "office  technology"  that  is  just 
"too  hard"  and  requires  making  too  many 
holes  in  the  walls.  In  any  event,  he  continued, 
with  the  advent  of  wireless.  Ethernet  "is 
going  to  rapidly  get  eclipsed." 

Megabit-per-second  speed  already  repre¬ 
sents  the  "fioor"  for  in-home  data  transfer, 
and  a  lOMb/sec.  rate  will  become  available 
this  year,  he  said. 

Will  newspapers  be  ready  to  take  advan¬ 
tage  of  the  w  ireless  home  without  consigning 
all  such  possibility  to  their  Web  sites  and  for¬ 
feiting  familiarity  and  denying  subscribers 
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FEBRUARY 

3-5  ICC  2000,  Intercultural 
Communications  Conference,  University  of 
Miami  School  of  Communications. 

University  of  Miami,  Coral  Gables,  Fla. 

9-12  E&P's  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  &  Publisher.  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention  Center, 
New  Orleans 

24-25  The  2000  Newspaper  Advertising 
Conference  and  Expo:  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 

24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federation, 
Waldorf-Astoria,  New  York 

27-1  IPA  Key  Executives  Conference, 
Inland  Press  Association,  Wyndham  Resort 
&  Spa,  Fort  Lauderdale,  Fla. 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies, 
Disney's  Contemporary  Resort, 

Orlando,  Fla. 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


9-11  Northern  Shortcourse,  National  Press 
Photographers  Association/Society  of 
Professional  Photographers,  Buffalo,  N.Y. 

12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 

16- 18  IFPA  Spring  Conference, 
Independent  Free  Papers  of  America. 

KonKai  Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

APRIL 

4-7  NIE  (Newspapers  In  Education)  2000 
Conference,  Newspaper  Association  of 
America  Foundation,  TBA,  New  York 

MAY 

8  AP  Annual  Meeting,  The  Associated 
Press.  St.  Bartholomew’s  Church,  New 
York:  AP  Annual  Luncheon,  The  Associated 
Press,  Waldorf-Astoria,  New  York 

Note:  To  list  events,  please  tax  to  Calendar  Editor 
at  1212)  691-7287 
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events/eventshtm/calendar2k.htm 


People  absolutely 
will  pay  for 
compelling 
lifestyle  benefits., 
in  various  home 
connection 
Internet  uses 


www.mediainfo.com 


EDITOR  &  PUBLISHER  9 


E&PDeWS 


the  convenience  of  the  ultimately  affordable, 
legible,  foldable,  and  transportable  medium, 
newsprint  printed  with  inks? 

At  least  two  labs,  their  backers,  and  their 
collaborators  think  so  and  are  working  to 
combine  the  competitive  strengths  of  printing 
and  electronics.  Already,  one  company  has 
field  tested  a  soon-to-be-released  application 
of  its  technology  for  in-store  advertising.  And 
both  labs  are  refining  their  work  to  create  a 
real  electronic  newspaper. 

To  advance  the  publication  of  printed  prod¬ 
ucts,  Xerox  Corp.’s  famed  Palo  Alto  Research 
Center  on  the  West  Coast  and  Massachusetts 
Institute  of  Technology’s  Media 
Lab  on  the  East  Coast  are  using 
different  but  related  technologies 
to  pursue  similar  goals:  putting 
words  and  images  on  paperlike 
substances  and  other  surfaces. 

Media  Lab  researchers  working 
under  MIT  physicist  Joseph 
Jacobson  succeeded  in  the  mid- 
1990s  in  combining  the  functions 
of  paper,  ink,  press,  and  electronic 
distribution  (E&P,  Aug.  9,  1997, 
p.  20;  Nov.  14,  1998,  p.  40).  As 
technology  research  moved  into 
product  development.  E  Ink  Corp. 
was  formed  to  fund  the  advance¬ 
ment  of  products  to  markets,  with  backing 
from  several  organizations,  including  Hearst 
Corp.,  Motorola,  and  McCann-Erickson  parent 
Interpublic. 

Jacobson  and  co-founders  J.D.  Albert,  a 
mechanical  engineer,  and  Barrett  Comiskey,  a 
mathematician,  remain  with  E  Ink. 
Addressing  the  SuperConference  was  presi¬ 
dent  and  CEO  James  P.  luliano  (the  former 
president  of  instrumentation  company 
Molecular  Devices  Corp.,  who  earlier  worked 
in  the  semiconductor  industry). 

Noting  that  electronic  displays  have  grown 
to  represent  a  $30  billion  industry  largely 
owing  to  their  ability,  unlike  paper,  to  be 
quickly  and  easily  changed,  luliano  neverthe¬ 
less  called  “print  on  paper ...  the  perfect  read¬ 
ing  vehicle.”  Putting  the  changeability  of  elec¬ 
tronic  display  into  paper  is  E  Ink’s  objective. 

Briefly,  it  accomplishes  the  feat  by: 

•  grinding  white  titanium  dioxide  pigment 
into  nanoparticles 

•  suspending  them  in  a  darker  dye  of  “any 
color  imaginable” 

•  encapsulating  the  suspension  in  balls  the 
width  of  human  hairs 


We  can  create  an 
entire  new  class  of 
displays ...  includ¬ 
ing  those  that  are 
more  portable  and 
less  susceptible 
to  damage  than 
conventional  ones 


—  James  P.  luliano 
E  Ink  Corp.  CEO 

•  applying  the  encapsu¬ 
lated-suspension  ink  to 
almost  any  surface  (e.g., 
paper,  plastic,  fabric,  glass) 
of  almost  any  shape 

•  then  applying  “very 
subtle”  electrical  charges  to 
opposite  sides  of  the  sheet 
or  surface. 

A  positive  charge  creates  a 
white  or  lighter  appearance 
by  drawing  the  pigment  particles  to  the  tops  of 
the  capsules;  a  negative  charge  causes  them  to 
sink  again,  revealing  the  color  of  the  dye(s). 
Selective  application  of  charges  allows  the  cre¬ 
ation  of  characters  or  images  on  an  electroni¬ 
cally  inked  surface. 

Besides  the  mechanical  benefits  of  paper, 
an  electronically  inked  surface  is  superior  to 
conventional  hard-screen  electronic  displays 
in  that  it  possesses  “naturally  high  reflectivi¬ 
ty  and  naturally  high  contrast,”  as  well  as 
readability  from  anywhere  within  an  angular 
range  of  1 80  degrees,  said  luliano. 

A  commuter  could  take  and  read  an  elec¬ 
tronically  inked  publication  on  a  train  or  bus, 
and  the  fellow  two  seats  away  could  read  the 
headlines.  Just  like  a  newspaper. 

“We  can  create  an  entire  new  class  of  dis¬ 
plays,”  including  those  that  are  more  portable 
and  less  susceptible  to  damage  than  conven¬ 
tional  illuminated  and  liquid  crystal  displays, 
said  luliano.  Because  it  is  an  ink,  he  added, 
larger  displays  can  be  made  more  affordably. 

Unlike  a  newspaper,  it  wouldn’t  sit  in  a  news- 
rack  or  await  delivery  by  a  carrier.  Instead,  page 
files  would  be  transmitted  to  a  reader’s  receiver 


that  would  apply  the  signal  to  the  surface  — 
which,  unlike  screen  displays,  thereafter  requires 
no  power  to  retain  its  particles’  up/down  orienta¬ 
tion.  and  therefore  its  printed  image.  And  Just  to 
create  the  image,  said  luliano,  “we  use  50  to  100 
times  less  pxtwer  than  LCDs.” 

luliano  didn’t  mention  the  cost  of  the  power 
required  to  broadcast  page  files  by  radio  to 
subscribers,  but  any  publisher  with  remote  or 
multiple  production  facilities  is  already  incur¬ 
ring  some  landline,  microwave  (even  satellite) 
costs  to  transmit  to  image-  or  platesetters. 

"The  goal  of  the  company,”  said  luliano,  is 
to  merge  E  Ink’s  technology  with  the  print¬ 
able  transistor  technology  from  Lucent  in 
order  to  create  real  radio  paper,  the  surface  of 
which  could  be  addressed  with  millions  of 
discrete  electrical  charges  to  create  high-reso- 
lution  images  comparable  to  conventional 
print.  There  are  approximately  100,000 
microcapsules  per  square  inch. 

Product  applications  begin  with  the  current 
large  displays  already  tested  as  an  instantly 
changeable  advertisements  in  one  New  England 
department  store  and  on  wearable  sandwich 
board  signs  for  Yahoo!  Shopping,  and  now 
going  into  Eckerd  drug  stores  in  four  states. 

For  the  “advertising  platform”  application, 
said  luliano,  “we  are  constructing  a  network” 
that  will  allows  manufacturers/distributors 
and  their  retailers  to  change  messages  in  90 
seconds,  “compared  with  90  days  today.” 

A  second  area  of  product  development  is 
aimed  at  displays  for  information  appliances, 
including  cell  phones,  pagers,  and  personal 
digital  assistants.  The  company  sees  a  natural 
fit  here  owing  to  the  thinness  of  the  display 
and  its  meager  power  needs. 

Electronic  publishing  is  the  third  —  and 
probably  most  demanding  (better  resolution, 
process  color)  —  area  of  development.  For 
newspapers,  radio  paper  would  take  the  tabloid 
format,  according  to  luliano,  who  sees  enor¬ 
mous  cost  savings  for  publishers  who  now  pay 
for  the  manufacture  of  newsprint  that  is  later 
trashed  or  recycled,  pay  for  fresh  ink  in  every 
copy  of  every  new  edition,  and  pay  a  distribu¬ 
tion  force  to  move  newspapers  to  readers.  All 
that  with  “very  little  customization”  compared 
to  the  potential  of  electronic  publishing. 

What’s  more,  just  as  Web-based  news 
delivery  frees  publishers  and  readers  from  a 
fixed  publishing  cycle,  an  electronically 
inked  newspaper  could  download  the  latest 
content  moved  through  production  from  a 
newsroom  and  from  advertisers  —  but  it  can 
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using  50-micron  balls  to  give  a  220-dpi  reso-  | 
lution,  but  added,  “we’re  moving  toward  30-  ! 
micron  balls,  which  will  give  300  dots  per 
inch.” 

Balls  are  created  by  dropping  molten  poly-  j 
ethylene  onto  a  spinning  disk.  The  solid  balls  | 
are  then  miced  into  an  uncured  ela.stomeric  | 
sheet.  When  passed  through  an  oil  bath,  the  | 
rubbery  sheet  swells.  The  balls,  however,  do  j 
not  —  leaving  a  space  around  the  balls  in  which  | 
the  oil  remains  trapped.  Electrodes  are  then  | 
added  to  the  top  and  bottom  of  the  sheet  to  sup-  | 
ply  the  changeable  electrical  charges. 

Sheridon  said  Xerox  recently  entered  an 
I  agreement  with  3M  to  develop  a  mass-manu-  ■ 
factorable  product,  which  already  has  been 
!  economically  produced  in  wide,  long  sheets,  j 
Applications  envisioned  include  catalogs, 
newspapers,  manuals,  and  even  reusable 
sheets  for  faxes  and  e-mail  printouts.  i 

“The  Internet  will  be  the  distribution  chan-  j 
nel,”  he  said,  and  many  dimensional  formats 
will  be  possible. 

A  current  design  employs  a  linear  elec-  I 
trode  array  to  scan  and  write  across  Gyricon,  j 
using  a  wand  to  write,  erase,  and  rewrite  mil-  j 
lions  of  times  per  sheet.  Sheridon  estimated  I 
j  the  costs  of  an  872  x  1  1-inch  sheet  at  under  $5  i 


and  the  wand  at  under  $  1 00. 

Conductive-island  addressing  of  a  sheet 
will  utilize  a  special  covering  or  sheet  layer 
that  can  speed  imaging  for  publications.  But 
Sheridon  cautioned  that  “electronic  paper  is 
going  to  be  [three  to  five  times)  heavier  than 
ordinary  paper,”  and  that  printing  many 
sheets  may  create  products  that  are  too  heavy. 

Using  a  prop  to  simulate  the  design  of  a 
future  electronic  newspaper,  Sheridon  pro¬ 
duced  a  cylinder  from  which  he  drew  out  a 
sheet  in  scroll  fashion.  As  the  sheet  is  extract¬ 
ed,  he  said,  a  write  head  would  image  the 
page.  Upon  slipping  the  sheet  back  into  the 
slim  cylinder,  it  could  be  withdrawn  again, 
having  been  programmed  to  image  the  next 
sequential  or  chosen  page  in  an  edition. 

“This,  we  feel,  is  practical,”  he  said, 
adding  that  Xerox  is  at  work  on  a  technique 
that  will  permit  imaging  with  subtractive  col¬ 
ors  for  creation  of  four-color  news  and  adver¬ 
tising  photography.  Rather  than  create  balls 
with  a  colored  hemisphere,  a  new  approach 
being  investigated,  Sheridon  said,  is  incorpo¬ 
ration  of  three  color  filters  within  the  balls  — 
which,  as  they  are  rotated,  would  bring  the 
filter  into  visual  alignment.  But,  he  added, 
“this  is  not  here  yet.”  ■ 


Mistake  knocks  Web  site  out 


do  so  on  a  printed  sheet  without  recourse  to  | 
computer,  modem,  and  printer.  According  to  j 
Jacobson,  all  the  electronics  required  to  | 
detect  and  download  a  signal,  then  print  the  j 
page  files,  can  be  incorporated  into  the  paper-  I 

like  sheet  or  other  surface.  What’s  more,  a  i 

! 

film  battery  can  be  applied  to  a  backing  or  to  ! 
one  of  the  sheets  to  power  the  processes.  j 
E  Ink  and  Lucent  look  to  create  flexible 
plastic  sheets  for  production  of  books  and  ; 
newspapers  on  “electronic  paper”  embedded  ' 
with  Lucent’s  plastic  transistors.  Almost  two  j 
and  a  half  years  ago.  Lucent  first  applied  its 
polymer  semiconductor  to  a  plastic  film  using 
a  silk-screening  technique. 

luliano  maintained  that  electronically  inked 
radio  paper  overcomes  the  assumption  that 
paper  will  die  in  the  digital  future.  “There  is  no 
doubt  about  it,”  he  concluded,  “print  on  paper 
is  vastly  superior"  and  consumers  prefer  it.  By 
combining  the  “dynamism”  of  digital  technol¬ 
ogy  with  the  aesthetics  and  convenience  that 
consumers  expect,  he  said,  "paper  [is]  the  true 
key  to  user  acceptance  of  digital  media.” 

Nick  Sheridon  probably  couldn’t  agree 
more.  “Electronic  paper  is  here.  It’s  going  to 
be  an  important  commercial  product,”  he  told 
SuperConference  attendees.  Echoing  luliano, 
he  later  remarked,  “We  want  to  duplicate  as 
closely  as  possible  the  experience  of  dealing 
with  a  printed  newspaper.” 

A  senior  research  fellow  at  Xerox  PARC, 
with  more  than  60  patents,  Sheridon  pio-  | 
neered  development  of  electronically  re-  | 
imageable  coatings  in  the  late  1970s.  He  has  | 
taken  another  approach  to  the  challenge.  And  j 
for  the  crowd  at  SuperConference,  he  predict-  | 
ed  that  "within  three  years  some  newspapers  ] 
will  be  printed  on  electronic  paper.”  i 

Sheridon’s  team  uses  what  it  calls  Gyricon 
technology  to  create  a  flexible,  paperlike, 
electronically  self-reimaging  surface. 
Bistable  like  E  Ink’s  product.  Gyricon  retains  i 
an  image  until  altered  or  erased  by  reapplica-  j 
tion  of  an  electrical  charge.  | 

But  rather  than  rely  on  pigment  particles  j 
suspended  in  microcapsules,  Gyricon  consists  | 
of  tiny  balls  —  black  or  colored  on  one  side,  j 
white  on  the  other.  The  polarity  of  the  applied 
electrical  charge  determines  which  hemi-  I 
sphere  rotates  toward  the  viewing  surface,  | 
each  ball  amounting  to  a  pixel  activated  to 
show  black/dark/color  or  white/light.  Each  ! 
ball  is  suspended  within  an  oil-filled  cavity 
embedded  in  the  substrate.  i 

Sheridon  said  Gyricon  is  now  capable  of  ' 


A  mistake  at  domain-name  manager 
Network  Solutions  in  Herndon. 
Va.,  knocked  a  newspaper-owned 
Web  site  out  of  commission  for  three  days 
this  month.  The  site,  Indian  Art  Northwest 
(www.northwestindian.com)  is  hosted  and 
maintained  by  The  Columbian  of 
Vancouver,  Wash.,  as  a  public  service  for  a 
local  art  festival. 

Ken  Bilderback,  new  media  manager  for 
the  paper,  awoke  Jan.  3  to  find  the  site  had 
vanished.  After  ruling  out  technical  diffi¬ 
culties,  he  did  a  “WHOIS”  search  at 
http://www.networksolutions.com. 

To  his  surprise,  the  site  was  registered  to 
another  company.  “We  had  been  using  the 
URL  since  October  1998,”  Bilderback 
said.  “I  didn’t  know  what  had  happened 
because  we  had  registered  it  long  ago.” 

What  happened  was  a  typo.  When  an 
Indiana  company  registered  a  new  URL, 
northwestindiana.com,  the  “a”  in  “indiana” 
was  accidentally  dropped,  said  Cheryl 
Regan,  a  spokeswoman  for  Network 


Solutions.  Thus,  northwestindian.com  was 
accidentally  re-assigned.  Domain  names 
are  transferred  manually  with  a  number  of 
“precautions”  built  into  the  process.  Regan 
said.  Bilderback  was  apparently  never  con¬ 
tacted  because  Network  Solutions  thought  it 
was  a  brand-new  registration  and  no  one  ever 
noticed  the  missing  “a.” 

It  took  several  days  to  get  the  mistake  cor¬ 
rected.  Then,  “to  add  insult  to  injury,” 
Bilderback  said,  an  e-mail  invoice  arrived  Jan. 
16  for  $70  to  register  a  “new”  domain.  On 
Jan.  21,  Network  Solutions  admitted  the  error 
and  cancelled  the  fee. 

Bilderback  thinks  anyone  who  owns  a 
URL  should  be  worried.  “The  crisis  here  is 
that  if  you’re  in  the  Internet  business,  your 
domain  name  is  everything,”  he  said.  “We 
were  lucky  that  it  wasn’t  one  of  our  flag¬ 
ship  domains  (like  www.columbian.com, 
the  newspaper’s  main  site).  The  monetary 
losses  would  have  been  huge.  If  it  can  hap¬ 
pen  to  that  domain,  it  can  happen  to  any 
domain.”  — Carl  Sullivan 


www.mediainfo.com 


JANUARY  31,  2000  EDITOB  «  PUBLISHER  1 1 


QUOTE  OF  THE  WEEK 


Hitting  a  low  note 


POLITICAL 
REPORTERS  HAVE 
A  SEMI-CONSCIOUS 
URGE  TO  CREATE  A 
HORSE  RACE.  BUT 
WE  OON’T  SET  OUT 
TO  APPORTION  OUR 
COVERAGE  TO 
NON-INCUMBENTS. 


The  media  all  seem  to 
agree,  the  HBO’s  hit  “The 
Sopranos”  is  the  greatest  thing 
since  air.  But  when  some 
journalists  appeared 
on  an  HBO  promo  a 

praising  the  Jj 

black  comedy 
about  New  I 

Jersey  mafia  * 

boss,  some  TV 
critics  said  they 
went  too  far. 

HBO  recruit- 
ed  1 1  experts  in 
various  fields 
to  talk  about  the  show.  A  spokesman  said  using  Jour¬ 
nalists  was  akin  to  critics’  published  quotes  in  pro¬ 
motions.  HBO  didn’t  stage  the  interviews  or  pay  the 
participants. 

“It’s  a  little  bit  different  when  you  cooperate  and 
you  accommodate  a  network,”  objected  John  Carman, 
TV  critic  for  the  San  Francisco  Chronicle,  who  has 
authorized  use  of  his  published  quotes.  “It  at  least 


—  Bill  Keller, 
managing  editor, 
New  York  Times 


view 

Newfield.  “I’m 

The  Sopranos”:  Are  some  journalists  getting  carried  away?  ... 

just  an  investiga¬ 
tive  reporter  who  knows  a  lot  about  organized 
crime.”  TV  Guide,  which  had  a  contributor  appear 
on  the  spot,  said  it’s  comfortable  with  its  writers 
expressing  their  views  in  “all  sorts  of  formats.” 
Another  participant.  The  New  York  Times' 
Stephen  Holden,  didn’t  return  calls  for  comment, 
but  a  Times  spokeswoman  said  his  appearance 
was  against  Times  policy.  —  Lucia  Moses 


NYT  flexes  legal  muscle 

Imitation  is  the  sincerest  form  of 
flattery  —  except  when  it  comes  to 
trademarks. 

FitnessLink.com.  a  health  and 
fitness  information  Web  site, 
dropped  “All  the  news  that’s  fu”  as 
its  motto  of  three  years  after  The 
New  York  Times  parent  exercised  its 
right  to  its  42-year-old  trademark. 

“All  The  News  That’s  Fit  to  Print.” 

A  New  York  Times  Co.  spokes-  "  and  money  to  fight  the 
woman  said  the  Times  is  obliged  to  media  heavyweight.  “It’s  our  opin- 
protect  its  trademark  and  ensure  ion  that  it’s  just  so  different  that  it’s 
there's  no  confusion.  FitnessLink  kind  of  silly,”  she  said  of  the  Times’ 
founder  Shannon  Entin  said  she  claim.  “We’re  online  only,  we  only 
thought  the  slogan  was  cute  and  apt,  focus  on  health  and  fitness.” 
but  decided  it  wasn’t  worth  the  time  In  another  trademark  case, 


monthly  kiddie  newspaper  in  the  laptop  to  say  hello. 

Maine  called  the  Small  Street  “Good  morning,  ladies  and 
Journal  continues  to  keep  its  state  salmon,”  the  Dragon  Naturally- 
trademark,  to  the  annoyance  of  Speaking  application  printed  on 
Wall  Street  Journal  parent  Dow  the  meeting  room  screen  as 
Jones  &  Co.,  which  claims  the  Henriques  dictated. 
7,000-distribution  monthly  trades  Trying  again,  it  printed  out. 
on  its  name.  —  Lucia  Moses  “Good  morning,  ladies  and 

almonds.”  All  kidding  aside. 

Computer  no  gentleman  Henriques  said  the  application  will 

Demonstrating  her  newly  soon  achieve  the  98%  accuracy  1 
installed  voice  recognition  soft-  she  gets  on  her  office  computer.  | 
ware  at  last  week’s  Newspaper  The  software  has  allowed  her  to  “ 
Association  of  America  opera-  resume  reporting  after  suffering  § 
tions  SuperConference,  New  carpal  tunnel  syndrome.  “This  lit-  § 
York  Times  financial  reporter  tie  laptop  is  the  last  little  piece  of  S 
Diana  Henriques  (E&P,  Nov.  6,  equipment  I  needed  to  get  my  < 
a  pg.  22)  had  a  hard  time  getting  career  back,”  she  said.  ° 
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Continued  from  Page  5 


Rocky  Mountain  high: 
free  Internet  service 

The  Denver  Rocky  Mountain 
News  and  The  [Boulder]  Daily 
Camera  are  the  first  U.S.  news¬ 
papers  to  offer  free  Internet 
access.  The  service  will  be 
offered  by  lstUp.com  Corp.  of 
San  Francisco,  which  is  best 
known  for  providing  free  Web 
access  to  users  of  AltaVista  and 
Excite  ©Home. 

Visitors  to  the  newspaper  Web 
sites  will  be  able  to  download 
the  program,  which  gives  con¬ 
sumers  free,  unlimited  access  in 
return  for  keeping  a  small,  mov¬ 
able  navigation  bar  on  their 
screens  while  online.  The 
lstUp.com  navigation  bar  runs 
small  advertisements,  and  the 
newspapers  will  get  a  percentage 
of  those  revenues. 


But  the  advertising  revenue 
wasn’t  the  main  motive  for  offer¬ 
ing  the  service,  said  Jack 
McElroy,  general  manager  for  the 
Internet  at  the  Rocky  Mountain 
News  and  Daily  Camera.  “The 
primary  purpose  is  to  bring  more 
visitors  to  our  sites,”  he  said. 

Record  revenues 
racked  up  by  WSJ.com 

Who  says  people  won't  pay 
for  Internet  content?  The  Wall 
Street  Journal  Web  site, 

WSJ.com,  reported  record  fourth- 
quarter  subscription  revenues, 
bringing  their  total  annual  rev¬ 
enues  to  more  than  $43  million, 
according  to  its  parent  company 
Dow  Jones  &  Co. 

Revenues  for  the  fourth  quarter 
were  $10.8  million,  said  Dow 
Jones  representatives,  and  more 

than  double  last  year’s 
same-quarter  results. 
WSJ.com  began 
charging  users  to  view 
its  content  in  1996. 

‘Carribbeat’ 
editor  resigns 

Jared  McCallister, 
a  longtime  New  York 
Daily  News  editor 
and  co-editor  of  the 
newspaper’s  bi¬ 
monthly  “Caribbeat” 
publication,  has 
resigned  from  the  lat¬ 
ter  position,  but  said 
he  will  remain  with 
the  newspaper  in  his 
full-time  position  as 
assistant  news  editor. 

McCallister,  45, 
had  served  with  co¬ 
editor  Karen  Nelson 
Hughes  on  the  publi¬ 
cation.  one  of  several 
ethnic-themed  cre¬ 
ations  produced  in  the 
newspaper’s  advertis¬ 
ing  department. 
McCallister  gave  no 
reason  for  his  deci¬ 


sion  and  declined  to  comment. 

Debbie  Medina,  vice  presi¬ 
dent  of  the  ethnic  publications 
division,  praised  McCallister’s 
work,  but  said  the  publication 
would  continue  to  do  well  under 
Hughes.  “Karen  has  everything 
under  control,”  she  said. 

Hearst  sweetens 
fira/niner  offering 

Citing  federal  antitrust  action 
and  local  political  pressure,  the 
Hearst  Corp.  has  sweetened  the 
pot  on  the  sale  of  the  San 
Francisco  Examiner. 

Hearst  said  in  a  statement  that 
the  buyer  of  the  Examiner  would 
get  “its  printing  presses,  plant, 
delivery  trucks  and  other  physi¬ 
cal  assets,  together  with  the  abil¬ 
ity  to  employ  personnel  neces¬ 
sary  to  run  the  business.” 

Hearst  said  it  is  doing  this  in 
response  to  concerns  raised  by 
San  Francisco  Mayor  Willie 
Brown,  city  officials,  California 
Attorney  General  Bill  Lockyer 
and  the  Department  of  Justice’s 
antitrust  division. 

Knowledgeable  observers  see 
this  latest  offer  by  Hearst  as  a 
hollow,  perfunctory  jesture  to 
placate  any  remaining  Justice 
Department  anti-trust  concerns. 

Examiner  Publisher  Timothy 
White  said  a  buyer  would  have 
to  allow  the  San  Francisco 
Chronicle  a  period  of  transition. 
For  instance,  the  buyer  would 
have  to  lease  back  press  time  in 
the  city  plant  to  the  Chronicle 
for  about  two  years. 

“We’re  clearly  trying  to  satis¬ 
fy  the  interest  that  we  are  mak¬ 
ing  an  absolutely,  no  glitches,  no 
holds-barred  effort  to  sell  this 
paper,”  he  said. 

White  maintained  that  no 
newspaper  workers  would  be 
laid  off  because  of  the  transac¬ 
tion.  If  the  E.xaminer  is  sold, 
any  employees  not  offered  a  job 
by  the  buyer  would  be  hired  at 
the  Chronicle,  he  said. 


Pew  Fellowships  in 
International  Journalism 

Applications  are  now  being 
accepted  for  the  next  group  of 
Pew  Fellows  in  International 
Journalism.  Up  to  eight  U.S. 
journalists  will  be  awarded 
fellowships  twice  a  year  to  spend 
10  weeks  in  Washington,  D.C.  at 
the  Johns  Hopkins  University's 
School  of  Advanced  International 
Studies  (SAIS)  to  study 
international  affairs,  followed  by 
five  weeks  of  reporting  from  any 
country  in  the  world. 

Deadlines:  April  1  &  October  1 

For  more  information  contact; 

Pew  Fellowships  in  International 
Journalism 

Johns  Hopkins  University  -  SAIS 

1619  Massachusetts  Avenue,  N.W. 

Washington,  D.C.  20036 

Tel:  (202)663-7761 

FAX:  (202)  663-7762 

E-mail:  Dew@mail.1huwash.1hu.edij 

Website:  www.pewfellowships.org 


Unions  representing 
Examiner,  Chronicle  and  San 
Francisco  Newspaper  Agency 
workers  said  in  a  statement 
that  “any  potential  buyer  will 
be  expected  to  honor  existing 
labor  agreements  covering  any 
affected  employees  before  the 
presses  are  allowed  to  turn 
over.” 

It’s  that  Gordon 
Liddy  at  it  again 

G.  Gordon  Liddy  is  in  trouble 
again.  After  a  U.S.  Circuit  Court 
of  Appeals  reinstated  a  $5  mil¬ 
lion  lawsuit  against  the  radio 
talk-show  host  and  Watergate 
icon,  the  Supreme  Court  rejected 
his  appeal. 

Former  Democratic  National 
Committee  secretary  Ida  M. 

Wells  is  suing  Liddy  for  his 
comments  linking  her  to  an 
alleged  call-girl  ring  at  the 
Democratic  National  Committee. 
Liddy  has  repeatedly  cited  an 
investigation  of  alleged  prostitu¬ 
tion  as  the  reason  for  the  1972 
Watergate  Hotel  break-in. 

The  court  rejected  Liddy’s 
appeal  that  Wells  be  considered 
a  “public  figure,”  who  would 
then  be  responsible  for  proving 
the  comments  intended  “actual 
malice.”  Wells  need  only  prove 
that  Liddy’s  statements  were 
negligent,  untrue,  or  defamatory. 

Tribune  ventures 
into  writing  obits 

Tribune  Ventures  believes  the 
dead  zone  has  a  future.  The 
investment  unit  of  the  Tribune 
Co.  has  announced  plans  to 
invest  in  Legacy.com,  an 
Evanston,  Ill.,  Web  media  com¬ 
pany  that  provides  obits,  living 
memorials,  funeral  service 
information,  and  other  informa¬ 
tion  dealing  with  the  dearly 
departed. 

—  Reported  and  written  by 
Joel  Davis,  Carl  Sullivan, 
Joe  Strupp  and  Jason  Williams 
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Buyers  persist, 
despite  newspapers’ 
high  price  tags 


Newspapers  traded  hands  at  a 
slower  pace  in  1999  compared 
with  the  year  before.  But  the 
overall  pace  of  acquisitions  and 
prices  paid  for  dailies  was  still  at 
a  historical  high,  according  to  a  leading  news¬ 
paper  brokerage  firm. 

Sales  of  77  dailies  totaling  $  1 .97 
billion  were  announced  last  year, 
offering  a  testimony  to  the  staying 
power  of  papers.  Dirks.  Van  Essen 
&  Murray  said  in  its  annual  fore¬ 
cast. 

“Buyers  are  making  a  very 
forceful  statement  about  the  future 
of  this  industry  in  a  digital  age,” 
said  Lee  E.  Dirks,  chairman  of  the 
Santa  Fe,  N.M.-based  firm. 

Low  borrowing  rates  brought 
more  buyers  to  the  table,  while  a 
strong  economy  and  low  newsprint 
prices  made  for  a  strong  newspa¬ 
per  business  last  year. 

The  lion’s  share  of  last  year’s  purchases 
was  motivated  by  clustering,  as  buyers 
sought  to  maximize  economic  efficiencies  by 
buying  newspapers  near  their  existing  publi¬ 
cations.  Of  39  transactions  consisting  of  77 
dailies,  21  involved  the  purchase  of  nearby 
papers.  Clustering  opportunities  factored  into 
last  year’s  biggest  deals,  the  announced  sale 
of  the  San  Francisco  Chronicle  and  its  sister 
papers,  the  Bloomington,  Ill.,  Pantograph, 
and  Worcester  (Mass.)  Telegram  &  Gazette. 

Competition  and  high  prices  paid  for 
dailies  are  prompting  buyers  to  look  for  bar¬ 
gains  in  less  expensive  weekly  papers,  and 
driving  up  prices  in  that  category,  said  John 
T.  Cribb  of  Bolitho-Cribb  &  Associates,  a 
Bozeman,  Mont. -based  newspaper  broker 
and  appraiser. 

Dailies  typically  sell  for  12-  to  14-times 
annual  cash  flow,  while  a  weekly  of  equal  rev¬ 
enues  can  be  had  for  nine-  to  10-times  annual 

www.mediainfo.com 


cash  flow,  he  said.  “Prices  are  still  running  at 
awfully  high  levels,  and  paid  and  free  week¬ 
lies  are  pretty  high  now,  too,”  Cribb  said. 

Dirks,  Van  Essen  &  Murray  looks  for  the 
brisk  buying  pace  to  continue  this  year,  with 
an  estimated  60  to  80  dailies  to  be  sold. 


“This  is  going  to  be  another  very  active 
year  for  the  industry,”  said  Owen  Van  Essen, 
firm  president. 

Two  new  companies  that  entered  the  scene 
last  year  are  likely  to  remain  active  this  year. 
Former  Belo  executive  Jeremy  Halbreich 
started  American  Consolidated  Media  and 
bought  his  first  papers  in  Colorado,  Maine, 
and  Massachussets.  Already  this  year,  he 
agreed  to  buy  five  small  dailies  in  Texas  and 
Oklahoma  from  Boone  Newspapers  Inc. 
Another  active  buyer  may  be  former  Hollinger 
International  executive  Todd  Vogt,  who 
bought  12  small  dailies  from  his  former 
employer  last  year. 

Meanwhile,  Birmingham,  Ala.-based 
Community  Newspaper  Holdings  Inc.,  which 
accounted  for  much  of  last  year’s  acquisition 
activity,  is  expected  to  stay  in  the  shadows  for 
at  least  the  first  half  of  the  year  as  it  digests  its 
earlier  acquisitions.  ■ 


Paper  usage  up 

U.S.  dailies  used  812,000  metric  tons  of 
newsprint  in  November.  1 .8%  more  than  the 
same  period  a  year  ago,  according  to  the 
Newspaper  Association  of  America. 

End-of-month  inventories,  totaled 
964,000  metric  tons,  a  36-day  supply,  up 
3.9%  from  the  same  year-ago  period. 

Preliminary  estimates  indicate  that  usage 
was  830,000  metric  tons  in  December,  2.6% 
higher  than  a  year  earlier,  while  full-year 
usage  was  9.5  million  metric  tons,  a  2.2% 
increase  over  1998.  December  inventories 
were  an  estimated  987,000  metric  tons,  a 
2.7%  rise. 

Meanwhile,  the  major  newsprint  producers 
have  announced  a  second  S50-per-metric-ton 
price  hike  beginning  in  April,  following  the 
$50  increase  last  fall,  Enron  Capital  and  Trade 
Resources  reported.  Enron  said  strong  dot-  | 

com  advertising  and  increased  overseas  j 

demand  prompted  the  announced  hike.  { 

Neb.  group  bought 

The  Omaha  World-Herald  Co.  is  buying 
Western  Publishing  Co.,  Nebraska  parent  of 
the  Scottsbluff  Star-Herald,  daily  circulation 
16,000,  and  The  North  Platte  Telegraph, 
daily  circulation  14,000,  and  two  semiweek¬ 
lies,  from  the  Seacrest  family.  I 

Iowa  group  sold 

The  Des  Moines  Register  is  buying  | 

Marengo  Publishing  Corp.,  10  weeklies  with  | 

a  combined  circulation  of  45,000,  giving  it  | 

increased  presence  between  Des  Moines  and  I 

Iowa  City,  where  its  parent  Gannett  Co.  Inc.  | 

also  owns  the  Iowa  City  Press-Citizen.  I 

Lee  adds  weeklies 

Davenport,  Iowa-based  Lee  Enterprises  Inc. 
bought  two  Wisconsin  weeklies,  combined  cir¬ 
culation  6,850,  from  Peter  and  Mary  Hollister, 
near  its  two  dailies,  the  La  Crosse  (Wis.) 

Tribune  and  Winona  (Minn.)  Daily  News. 

Star-Telegram  buy 

The  Fort  Worth  (Texas)  Star-Telegram  has 
bought  the  3,800-circulation  twice-weekly 
Mansfield  (Texas)  News-Mirror  from  Jerry 
and  Beverly  Ebensberger.  No  terms  were 
released.  Rickenbacher  Media  represented 
the  sellers  as  broker  in  the  transaction. 

— Mark  Fitzgerald 
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SALE  PACE  BRISK,  BUT  SLOWING 


1 

Transactions 

Daily  Value  of  dailies 
Newspapers  in  billions 

^  1990 

37 

46 

$1.24 

1991 

23 

32 

$1.39 

1992 

18 

21 

$1.17 

1993 

31 

105 

$3.39 

;  1994 

21 

73 

$3.48 

1995 

37 

87 

$2.35 

1996 

37 

118 

$3.19 

1997 

62 

162 

$2.61 

1998 

49 

140 

$2.86 

1999 

39 

77 

$1.97  ' 

Source:  Dirks,  Van  Essen  &  Murray 


Jetters. _ 
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Retort  to  Tallahassee  report 

Your  gargantuan,  disorganized  kxrk  at  the 
Tallahassee  Democrat  furor  (E&P,  Jan.  17) 
missed  the  mark.  It  lacked  understanding  of, 
and  perspective  about,  the  organizational  reali¬ 
ties  of  newspapers.  Democrat  publisher  Mike 
Pate  is  no  foe  of  diversity.  As  publisher  of  The 
Sun  News  in  Myrtle  Beach,  S.C„  he  hired  me  as 
editor  to  broaden  the  paper's  gauge  and  better 
reflect  the  whole  community.  We  took  heat 
from  long-time  readers.  He  never  once  flinched. 

Pate  was  a  key  backer  of  a  pioneering 
effort  in  the  Southeast  to  recruit  and  train 
non-journalist  minorities  for  newsroom  jobs. 
He  was  one  of  the  first  and  only  publishers  to 
sign  a  Fair  Share  agreement  with  the  NAACP 
on  hiring,  procurement,  and  vendors.  He 
helped  fund  an  innovative  S.C.  program  to 
bring  blacks  and  whites  together  for  mealtime 
conversation  to  foster  interracial  understand¬ 
ing.  He  greatly  strengthened  the  relationship 
between  the  paper  and  Myrtle  Beach's  sizable 
black  communities. 

Pate  chose  a  woman.  Sue  Deans,  to  suc¬ 
ceed  me  as  editor.  Her  managing  editor. 


John  X.  Miller,  is  a  black  male. 

Knight  Bidder  is  no  foe  of  diversity. 
Along  with  Gannett,  it's  been  a  historic 
leader  in  recruiting,  training  and  developing 
female  and  minority  professionals.  KR 
demands  balanced,  fair  and  accurate  (read 
that  diverse)  news  reports.  To  suggest  other¬ 
wise  is  nonsense. 

The  relationship  of  publisher  to  editor  is 
akin  to  marriage:  there  can't  be  light  shining 
between  the  two.  It's  common  for  editors 
chosen  by  one  publisher  to  depart  after  a  new 
publisher  arrives.  I  know  first  hand.  If  the  fit 
isn't  right,  give  your  new  publisher  the  great¬ 
est  gift,  your  resignation. 

As  for  accountability,  if  an  editor  isn't 
responsible  for  readership  (and  its  cousin 
circulation),  what  the  heck  is  our  job?  Mike 
Pate  and  Lorraine  Branham  are  good  pro¬ 
fessionals.  To  paint  them,  as  you  did,  as 
sterotypes  in  a  racial  soap  opera  does  both  a 
disservice. 

Gil  Thelen 

Executive  Editor  and  Vice  President 

The  Tampa  Tribune 


National  Press  Foundation 

E-Commerce 

A  Conference  for  Journalists 
March  12-15 
15  fellowships  offered 
All  expenses  paid 

E-eonimerce  is  changing  our  world  more  rapidly  than  anyone  anticipated.  Last  year  we  held  our  first 
e-eommerec  program  and  it  helped  journalists  from  around  the  country  get  on  top  of  the  issue.  We'll 
repeat  the  program  this  year,  in  cooperation  with  Vanderbilt  University  and  its  Owen  School  of 
Management,  as  well  as  w  ith  leading  figures  from  the  corporate  and  regulatory  worlds. 

Topics  under  consideration  include: 

•The  future  of  e-eommeree  'Upeomming  legislation  and  copyright  issues 

•On-line  trading  •E-eommcree  and  local  governments 

•Intellectual  property  •How  private  is  your  information  ? 

•Business-to-business  e-commeree 

Like  all  NPF  programs  this  one  is  on-the-record,  w  ith  plenty  of  time  for  discussion. 

There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  a  letter  stating  why 
you  wish  to  attend,  a  letter  of  support  from  your  supervisor,  a  brief  hio.  and  a  clip  or  tape  (if  you’re  an 
editor  send  a  sample  of  work  you've  edited).  Applications  will  not  be  returned.  .Application  deadline  is 
February  7.  E-mail  applications  to  npf@natpress.  org.  Fax  to  202-5.^0-2855.  Mail  to  National  Press 
Foundation,  E-eommeree  program.  1211  Connecticut  Avenue  NW  #.510.  Washington.  D.C.  200.56.  Leave 
a  message  for  information  at  202-721-9106. 

Funded  by  The  Kiplinger  Foundation 

The  National  Press  Foundation  is  a  non-profit  educational  foundation 
www'.natprcss.org. 


Tobacco  issue  still  smokin’ 

1  do  hope  Allan  Wolper's  “Journalistic  puffery” 
was  meant  to  be  satire  \E&P,  Jan.  10.  p.  38].  If 
not,  Wolper  represents  the  very  worst  of  modem 
journalism,  its  bias  and  paternalism.  His  self- 
righteous  tone  is  galling.  It  seems  Wolper  believes 
it  is  the  media's  job  to  limit  choices  and  informa¬ 
tion  (he  won't  call  it  censorship,  but  it  is)  because 
adult  readers  are  too  stupid  to  make  their  own 
decisions.  He  seems  almost  afraid  to  let  the  "hud¬ 
dled  masses"  know  they  are  allowed  to  smoke 
cigarettes  if  they  choose  to.  According  to  Wolper. 
and  contrary  to  a  position  of  journalistic  objectiv¬ 
ity,  newspapers  should  be  actively  crusading 
against  the  tobacco  industry  because  it  is  "bad.” 
As  a  litmus  test  that  newspapers  are  doing  their 
part  in  the  cmsade.  they  must  refuse  all  tobacco 
advertising.  In  a  leap  of  twisted  logic,  he  seems  to 
suggest  professional  journalists  are  too  ethically 
weak  to  be  critical  about  tobacco  solely  because 
their  paper  accepts  tobacco  advertising.  Yet  does 
he  feel  the  same  about  their  ability  to  be  critical 
towards  Sears,  the  local  car  dealer,  or  local 
Realtor  simply  because  they  buy  advertising? 

Bill  Northrop  Jr. 
assistant  publisher.  Ohsen  er-Reporter 

Washington.  Pa. 

Correction 

In  the  story.  "Record  Setter  Sees  New  Tech 
Issues”  published  on  Jan.  10  on  pg.  32.  the 
description  of  the  1992  press  equipment  at  The 
Record's  Hackensack.  N.J.  is  inaccurate.  The 
plant  had  two  brand-new,  state-of-the-art  double¬ 
wide  presses  and  new  inserting  equipment.  It  had 
no  prepress  other  than  tlie  platemaking  and  had 
only  a  single  inserter.  Also,  Robert  J.  Sapanara's 
name  was  spelled  wrong.  E&P  regrets  the  errors. 


50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Jan.  28,  1950 

Typographical  union  leaders  want  the 
Gannett  Co.  to  discuss  a  plan  for  giving  the 
union  “a  voice”  in  control  of  the  pension 
program  covering  some  3,000  employees. 

On  the  heels  of  its  introduction  of 
“economy  size”  Ipana  toothpaste, 
Bristol-Myers  Co.  early  in  February  will 
launch  a  heavy  newspaper  campaign  on 
the  product. 
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viewpoint 


No  more  off-season 
for  diversity  campaigns 

According  to  the  calendar  the  newspaper  industry  scrupulously  follows,  it’s 
much  too  early  to  talk  about  diversity. 

Like  baseball,  the  diversity  season  starts  in  spring.  When  the  cherry  blossoms  begin 
to  bloom,  the  American  Society  of  Newspaper  Editors  kicks  off  the  season  by  releas¬ 
ing  the  inevitably  disappointing  figures  on  the  number  of  minority  journalists.  In  the 
summer,  the  season  kicks  into  high  gear  as  newspaper  executives  flock  to  the  con¬ 
ventions  of  the  minority  Journalists  associations.  In  a  ritual  as  formalized  as  a  Kabuki 
play,  newspapers  take  flak  in  the  speeches  and  presentations  while  positioning  them¬ 
selves  as  multicultural  good  guys  with  exhibition  booths  and  reception  sponsorships. 
In  good  years,  papers  recruit  as  many  journalists  of  color  as  they  can.  In  bad  years, 
they  pretend  to.  The  industry  apparently  has  a  hard  time  sustaining  this  pace,  howev¬ 
er.  By  late  September,  when  the  best  of  baseball  is  still  ahead,  the  newspaper  diversi¬ 
ty  season  has  already  wrapped  up  and  settled  in  for  its  long  winter’s  nap. 

But  this  time  around  a  couple  of  things  happened  to  upset  this  comfy  routine.  First 
there  was  Lorraine  Branham’s  forced  resignation  as  executive  editor  of  the  Tallahassee 
(Fla.)  Democrat.  As  Dwight  Cunningham  noted  in  his  special  report  in  the  Jan.  17  edi¬ 
tion  of  Editor  &  Publisher,  the  jury  may  still  be  out  on  whether  Branham’s  ouster  was 
justified  or  not.  the  departure  sent  shockwaves  through  a  community  of  black  journal¬ 
ists  that  ttx)  often  has  reason  to  feel  besieged.  "It  makes  me  wonder  about  my  own  vul¬ 
nerability."  an  East  Coast  assistant  managing  editor  told  Cunningham.  The  editor’s 
insistence  on  anonymity  underscores  the  message  of  vulnerability. 

The  second,  and  far  more  empowering,  event  challenging  the  diversity  calendar 
is  a  restructuring  that  could  make  Unity:  Journalists  of  Color  an  even  more  effec¬ 
tive  organization  in  advancing  the  progress  of  minority  journalists.  As  Cheryl 
Arvidson  reported  on  free!.  The  Freedom  Forum’s  Web  site,  the  black.  Hispanic. 
Asian  American  and  Native  American  journalists  associations  that  make  up  Unity 
want  to  change  it  from  an  organization  consumed  with  planning  the  big  conven¬ 
tions.  such  as  last  year’s  Seattle  meeting  or  1994’s  landmark  gathering  in  Atlanta. 

Using  a  two-tier  system  of  governance  with  a  president  who  does  not  change  every 
year.  Unity  intends  to  direct  the  power  of  its  immense  membership  into  projects  that 
advance  diversity  every  day  —  not  just  every  five  years.  "It’s  become  clear  that  we’ve 
got  something  bigger  on  our  hands  than  we  ever  imagined,  and  that  means  it’s  time 
for  a  change."  National  Association  of  Black  Journalists  President  Will  Sutton  says. 

It’s  long  past  time  for  a  change  in  the  newspaper  industry  ’s  approach  to  hiring, 
retaining,  and  promoting  minority  journalists.  Unity’s  promise  to  become  a  year- 
round  pressure  group  and  black  journalists’  reaction  to  the  Tallahassee  DenuK-rat 
affair  together  demonstrate  that  diversity  must  become  for  new  spapers  as  much  a  24/7 
preoccupation  as  the  news  cycle  has  become.  Now  it’s  the  industry’s  turn  to  show  that 
it  will  not  allow  diversity  to  slump  back  into  the  familiar  cycle  of  promise  and  regret. 

Since  its  own  diversity  schedule  seems  to  track  baseball’s,  perhaps  the  first  step 
is  for  the  newspaper  industry  is  to  adopt  the  one  aspect  of  the  baseball  calendar  it 
has  always  ignored:  the  Hot  Stove  League. 
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Their  past  looked  perfect,  until  reporters  finally 


Birth  of  a 
legend:  Bill 
Bradley,  an  All- 
American  at 
Princeton, 
helped  lead  the 
New  York 
Knicks  to  two 
NBA  titles.  Now 
The  New  York 
Times,  one  of 
his  “hometown 
papers,”  covers 
his  Knicks 
reunion 
campaign 
fundraiser  on  its 
front  page. 


By  Altai 

As  a  political  metaphor  for  the  2()(K) 
presidential  race,  the  image 
speaks  volumes:  a  reporter  from 
Senator  John  McCain's  home 
state,  banished  from  his  campaign 
bus,  the  Straight  Talk  Express,  and  forced  to 
follow  that  bus  —  filled  with  reporters  from 
across  the  country  —  in  a  rented  car.  trailing 
behind  the  candidate  like  his  Arizona  past, 
ignored  for  a  spell,  but  unshakable. 

Until  the  dawn  of  the  new  year,  exactly  one 
month  before  the  New  Hampshire  primary. 

John  McCain,  a  Republican,  was  one  of  two 
candidates  who  seemed  to  be  living  a 
charmed  political  life.  The  other  was  former 
Senator  Bill  Bradley,  the  Democrat  from  New 
Jersey.  They  were  the  fresh  faces  of 
Campaign  2(XX).  the  pampered  warriors  of 
political  pundits,  twin  mavericks  whose  party 
affiliation  was  incidental  to  their  quest  for  the 
presidential  nomination. 

In  Battering  news  stories,  columns  and  soft 
television  features  the  dynamic  duo  —  who  at 
times  appeared  so  interchangeable  they  could 
have  been  dubbed  “McBradley"  —  were 
annointed  Beltway  outsiders  and  reformers.  It 
did  not  matter  that  each  of  them  had  spent 
nearly  two  decades  in  the  political  corridors 
of  Washington. 

National  journalists  openly  fawned  over 
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Another  All-American:  John 
McCain,  greeted  by  President 
Richard  Nixon,  in  Washington  in 
1975  after  his  release  from  more 
than  five  years  in  a  North 
Vietnam  prisoner  of  war  camp. 


lok  another  look 

Yo/per  &  Greg  Mitchell 


“McBradiey"  in  their  copy  and  their  televi¬ 
sion  commentary  and  seemed  eager  for  the 
insurgent  candidates  to  make  a  good  showing 
in  the  primaries  —  a  problem  that  often 
affects  Presidential  races. 

“In  every  campaign  the  press  picks  a 
favorite,  someone  they  like,”  says  Deborah 
Orin,  Washington  Bureau  chief  for  the  New 
York  Post.  “It’s  not  done  consciously.  And  it’s 
probably  wrong,  but  it  happens.  Reporters 
don’t  treat  candidates  equally.”  Orin  says  the 
press  really  liked  McCain  because  he  gave 
them  so  much  access.  “He  pretty  much  skips 
Iowa  and  reporters  give  him  a  pass.”  she 
observes.  “There  are  a  lot  of  reporters  out  there 
who  hope  that  Bradley  and  McCain  will  win.” 

Journalists,  anxious  to  cover  a  hot  cam¬ 
paign.  or  haunted  by  the  fear  that  readers  may 
think  they  are  favoring  an  incumbent  or  fron¬ 
trunner  over  an  the  insurgent,  sometimes 
wind  up  leveling  the  political  playing  field. 

“Political  reporters  have  a  semi-conscious 
urge  to  create  a  horse  race,”  acknowledges 
Bill  Keller,  managing  editor  at  The  New  York 
Times.  “But  we  don’t  set  out  to  apportion  our 
coverage  to  non-incumbents.” 

Keller  believes  Bradley  and  McCain 
earned  their  coverage  as  maverick  candidates. 
“They  chose  to  portray  themselves  as  people 
bucking  the  establishment  who  cut  against 


the  dogma  of  the  party,”  he  explains.  “That 
had  an  element  of  underdog  to  it.” 

Clearly,  in  the  autumn  of  1999,  the  political 
media  were  bored  with  George  W.  Bush,  the 
smirking  governor  of  Texas  who  was  so  sure  of 
winning  the  Republican  nomination  he  rarely 
left  his  state.  Vice  President  A1  Gore,  in  the 
perception  of  many,  was  dull,  an  apologist  for 
the  White  House,  a  player  in  a  Clinton  political 
fundraising  scandal.  Worst  of  all.  from  a  jour¬ 
nalist’s  point  of  view.  Gore  persuaded  the  edi¬ 
tor  of  The  Tennessean,  the  Nashville  paper  he 
used  to  work  for,  to  appear  in  a  fundraising 
video  for  his  campaign. 

Tired  of  the  frontrunners,  it’s  easy  to 
understand  why  reporters  fell  in  love  with  the 
two  challengers. 

McCain,  after  all,  spent  five  and  half  years 
in  a  prisoner  of  war  camp.  He  courted  the 
male,  babyboomer  journalists  who  had  avoid¬ 


ed  the  Vietnam  conflict,  protested  it.  or  were 
too  young  to  fight  in  it.  And  he  never  stopped 
answering  questions.  Washington  reporters 
especially  loved  him  because  he  was  a  quote 
machine  who  could  be  turned  on  at  three  in 
the  morning. 

David  Nyahn,  liberal  voice  of  The  Boston 
Globe  editorial  page,  was  an  early  McCain 
supporter  who  admired  both  his  war  record 
and  his  assault  against  soft  money.  “To  a  lot 
of  people  the  Senate  is  ninety-nine  bozos  and 
this  guy.”  Nyahn  wrote  in  1997. 

Mike  Wallace,  the  investigative  bulldog 
from  CBS  television’s  “60  Minutes.”  broad¬ 
cast  his  desire  to  work  for  a  McCain  adminis¬ 
tration:  “I’m  thinking  I  may  quit  my  job  if 
[McCain]  gets  the  nomination." 

Bradley,  the  Princeton  University  basket¬ 
ball  legend  turned  Rhodes  Scholar  and  New 
York  Knicks  basketball  star,  was  the  insular 
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scholar  of  the  Senate  who  reformed  the  tax 
code,  then  resigned  in  1996  after  three  terms 
complaining  that  Washington  was  besieged 
by  special  interests.  Bradley  was  the  anti- 
Clinton  who  would  make  the  country  forget 
about  Monica  Lewinsky  and  impeachment. 

The  New  York  Times  published  a  front¬ 
page  story  last  Nov.  1 2  promoting  a  Bradley 
campaign  fundraiser  three  days  later  at 
Madison  Square  Garden  that  featured  former 
National  Basketball  Association  stars.  The 
article  included  a  1969  picture  of  him  sinking 
a  shot  in  a  basketball  game.  The  Times  sports 
section  also  rooted  noisily  for  him. 

Ed  Montini,  a  columnist  for  The  Arizona 


Republic  in  Phoenix,  explains  the  hero  wor¬ 
ship  of  the  two  men  on  the  campaign  trail: 
"They  both  have  interesting,  attractive  back¬ 
grounds.  They  were  guys  with  great  stories  to 
tell.  Who  would  you  want  to  have  a  beer  with? 
A  guy  who  could  tell  you  what  it  was  like  to 
play  with  Dave  DeBusschere  [the  ex-Knick]  or 
a  politician  who  spent  his  whole  life  in  the 
state  legislature? 

“And  the  other  guy  —  who  said  he  would 
never  be  a  POW  Senator  —  is  telling  stories 
about  his  life  in  a  prison  camp.  Reporters  on  the 
press  are  not  much  different  from  ordinary  peo¬ 
ple.  They're  impressed  with  guys  like  that." 

Whether  the  favorable  press  coverage  for 
the  insurgents  was  deserved  or  not.  it  did  help 
McCain  and  Bradley  receive  a  huge  upward 
bounce  in  the  polls,  especially  in  crucial  New 
Hampshire,  where  the  two  longshots  surpris¬ 
ingly  pulled  even  or  ahead  of  the  favorites  for 
the  Feb.  1  primary. 

It  was  only  then,  as  fall  turned  to  winter,  that 
reporters  took  a  closer  look  at  the  candidates 
they  helped  ordain  for  higher  office.  They  had 
little  choice.  Some  of  their  peers  —  columnists 
and  commentators  who  were  not  on  the  cam¬ 
paign  trail,  and  even  some  of  their  fellow  boys 
(and  girls)  on  the  bus  —  started  to  poke  fun  at 
or  even  criticize  the  blatant  favoritism.  Chuck 
Raasch.  political  writer  for  Gannett  News 
Service,  described  "wet-kiss  commentaries 
from  columnists"  covering  McCain.  Howard 
Kurtz  tweaked  the  "remarkably  upbeat  media 
coverage"  of  Bradley. 

As  McCain  and  Bradley  went  from  favorite 


His  20  years  in 
the  Navy 
makes  McCain  a 
favorite  of 
veterans 
everywhere.  A 
Korean  War  vet 
in  Arizona 
donned  the 
McCain  sticker 
(above),  while 
he  is  embraced 
bya  VFW 
member  (at 
right)  in 
Hudson,  N.H. 


sons  to  whipping  boys.  Robert  Lichter  of  the 
Center  for  Media  and  Public  Affairs  charged 
that  journalists  are  “locked  into  a  build'em  up, 
break  'em  down  syndrome." 

Where  do  reporters  turn  when,  belatedly, 
they  want  a  fuller,  perhaps  more  honest, 
portrait  of  a  national  candidate?  To  the  local 
press.  Which  is  where  many  feel  they 
should  begin. 

Back  to  Arizona 

With  the  nation's  first  primary  less  than  a 
month  away.  Howard  Kurtz,  The  Washington 
Post  media  critic,  asked  McCain's  press  sec¬ 
retary  why  Arizona  Republic  reporters  were 
the  only  journalists  in  New  Hampshire 
banned  from  the  campaign's  Straight  Talk 
Express  bus. 

McCain,  embarrassed,  instructed  his  aides 
to  find  Republic  reporter  Kris  Mayes  a  seat  on 
the  campaign  camper.  None  of  the  Straight 
Talk  Express  journalists  —  outside  of  Kurtz 
—  had  written  a  word  about  McCain's 
Republic  ban,  only  his  most  recent  tantrum 
directed  at  the  home  state  paper.  “It  was 
absurd."  muses  Mayes,  who  had  to  tail  the 
McCain  press  bus  in  a  rental  car.  “A  lot  of 
reporters  knew  what  was  going  on." 

Kurtz  agrees.  "Certainly  if  a  reporter  from 
USA  Today  or  the  Chicago  Tribune  had  been 
barred  from  the  bus.  there  would  have  been 
some  sort  of  protest."  said  Kurtz,  who  later 
added  The  Washington  Post  to  that  list. 
"Maybe  it  says  something  about  the  self- 
importance  of  the  national  press." 

The  Mayes  episode  apparently  stemmed 
from  the  day  in  December  she  questioned  him 
about  his  home  state  primary  in  February. 
Polls  show  that  he  is  in  trouble  in  Arizona 
(reason  enough  for  national  reporters  to 
explore  the  reasons  why).  McCain  blew  up 
after  Mayes  asked  whether  he  thought  he'd 
win  by  a  big  enough  margin  to  declare  a 
meaningful  victory.  “His  aides  said  that  was 
why  they  wouldn't  let  me  ride  on  the  bus," 
she  explains. 

Maureen  Groppe.  a  Washington  correspon¬ 
dent  for  several  Arizona  papers,  received  an 
even  more  intense  reaction  to  some  of  her  ques¬ 
tions.  “1  asked  McCain  if  it  would  be  difficult 
for  him  to  win  support  for  his  finance  reform 
bill  when  he  was  raising  so  much  money  from 
special  interests."  she  recalls.  "He  came  up  to 
me,  put  his  nose  really  close,  not  quite  touch¬ 
ing.  leaned  his  face  into  mine,  and  said,  no.  It 
wasn't  frightening,  but  it  surprised  me." 

The  national  media,  however,  seemed  to 
view  McCain's  feuds  with  Arizona  reporters 
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Going  to  the 
hoop:  Bradley 
returns  to 
Madison 
Square 
Garden  last 
November  for 
a  rally 
featuring 
former 
teammates 
and  other 
celebrities. 
His  campaign 
also  drew  on 
his  jock  past 
(below)  with 
a  humorous 
poster  aimed 
at  college- 
age  voters. 


as  family  disputes  and  often  dismissed  his 
outbursts  at  politicians  and  editors  as  displays 
of  "passion."  Those  views  might  have  been 
altered,  however,  by  early  visits  to  the  archives 
of  the  Republic  and  the  Phoenix  New  Times,  an 
alternative  weekly,  a  treasure  of  clues  to  how 
McCain  confronts  a  prickly  press. 

Richard  Berke  of  The  New  York  Times  belat¬ 
edly  started  that  prcx'edure  last  fall  with  an  Oct. 
21  front  page  story  detailing  McCain’s  bare- 
knuckled  relationship  with  Arizona  politicians. 
In  that  story.  Republican  Gov.  Jane  Dee  Hull 
said  she  was  endorsing  Bush  in  the  state's 
Feb.  22  primary  in  response  to  the  nasty  way 
McCain  had  treated  her. 

Berke’s  story  drew  attention  from  the 
Republic,  which  ran  an  editorial,  stating. 
"McCain  often  insults  people  and  Hies  off 
the  handle.  This  newspaper  has  chronicled 
just  some  of  those  unfortunate  exhibitions. 
There  was  the  time  that  McCain  blew  up 
publicly  at  a  Jewish  man  at  the  Camelback 
Inn  who  objected  to  McCain’s  reference  to 
‘Christian’  compassion  for  the  homeless." 
The  paper  also  said  many  Arizonans  had 
been  victimized  by  McCain’s  “volcanic 
temper”  and  disclosed  that  the  Senator  had 
called  reporters  "liars"  and  “idiots”  when 
they  questioned  him. 

The  Republic  noted  that  it  had  endorsed 
McCain  every  time  he  had  run  for  office  and 
found  much  in  him  to  admire,  but  it  conclud- 
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ed  that  "the  presidency  is  different.  There  is 
also  reason  to  seriously  question  whether 
McCain  has  the  temperment  and  the  political 
approach  and  skills  we  want  in  the  next  pres¬ 
ident  of  the  United  States." 

Th.;  editorial  so  infuriated  McCain  that  he 
has  refused  to  respond  to  the  paper’s  invitation 
to  attend  a  meeting  with  its  editorial  board 
before  the  state’s  primary.  "We  sent  him  an 
invitation  in  October."  says  Keven  Ann 
Willey,  the  editorial  page  editor.  "We’ve  met 
with  Bush,  Keyes,  and  Forbes.  1  don’t  under¬ 
stand  why  he  won’t  meet  with  us.  This  is  a 
critical  state  for  him." 

Willey  said  she  had  to  face  her  own  exple¬ 
tive  laced  explosion  from  McCain  while  she 
was  a  political  columnist.  "1  really  didn’t 
mind.”  she  laughs.  "1  am  in  the  opinion  busi¬ 
ness.  He  can  bend  my  car  and  chew  my  butt 
off  any  time.  But  Just  because  he  uses  his 
share  of  F-w'ords  is  no  reason  to  disqualify 
him  from  the  presidency." 

Ironically,  Arizona  Journalists  say  McCain 
would  never  have  gone  as  far  as  he  did  in  pol¬ 
itics  without  the  help  of  the  Republic's  edito¬ 
rial  board  and  it’s  former  Publisher  Duke 
Tully.  "McCain  knew  whose  ring  to  kiss 
when  he  moved  here  in  1980,"  says  Howard 
Fischer,  statehouse  correspondent  for  the 
Capital  Media  Services.  “Tully  created  him. 
There  were  lots  of  editorials  back  then  that 
helped.  McCain  only  won  that  first  election  in 
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1982  by  2.500  votes." 

Tully  was  forced  to  resign  from  the 
Republic  after  it  was  discovered  that  his  story 
of  a  long  military'  career,  which  included  time 
as  a  combat  pilot,  had  been  a  fake.  “John 
never  walked  away  from  me  with  that  prob¬ 
lem  1  had."  Tully  says.  "He  kept  telling  me 
not  to  worry,  saying.  ‘Duke,  stand  up  and  this 
will  pass.’  1  didn’t  think  it  was  possible.  I  have 
nothing  but  admiration  for  him." 
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McCain's  most  whispered-about  press 
incident  occurred  in  1994  when  the  Senator 
ripped  into  Richard  Silverman,  the  father  of 
Amy  Silverman,  a  reporter  for  the  Phoenix 
New  Times.  Richard  Silverman  is  the  general 
manager  of  the  Salt  River  Project,  a  large 
public  utility  in  Arizona  vulnerable  to 
Congressional  oversight. 

McCain  raged  at  the  elder  Silverman  after 
Amy  and  a  colleague.  Jeremy  Voas.  had 
penned  a  lengthy  investigation  of  Cindy 
McCain,  the  wife  of  the  Senator,  who  in  1994 
admitted  abusing  drugs  and  entered  a  drug 
treatment  program. 

"It  was  because  of  my  story."  says  Amy 
Silverman. “1  don't  know  what  was  said 
between  them  because  my  father  won't  tell. 
My  father  just  wants  me  to  work  without 
worrying  about  it."  She  says  Walter  Robinson 
of  The  Boston  Globe  and  David  Grann  of  The 
New  Republic  were  the  only  national  journal¬ 
ists  who  wrote  about  the  incident. 

Robinson  has  produced  two  of 
the  most  compelling  pieces  on 
McCain's  campaign.  His  first, 
appearing  on  Dec.  13.  included  the 
Silverman  incident  and  painted  a 
complex  picture  of  a  political  bully 
and  control  freak  capable  of  com¬ 
passion  and  forgiveness.  "All  these 
issues  surrounding  public  behavior 
are  legitimate  and  we  should  write 
about  them."  Robinson  says.  "The 
difference  between  McCain  and  the 
others  running  for  president  is  when 
they  lose  their  temper,  they  don't  do 
it  in  public." 

Robinson's  next  story.  January 
5.  reported  that  McCain  had  writ¬ 
ten  to  the  Federal  Communications 
Commission  asking  for  a  ruling  on 
the  sale  of  a  Pittsburgh  television 
station  to  Paxson  Communications.  McCain, 
chair  of  the  Senate  Committee  on  Commerce. 
Science  &  Transportation,  made  the  request 
right  after  accepting  S20.(XX)  in  campaign 
contributions  from  Paxson  executives  and 
lobbyists.  The  New  York  Times  followed  with 
an  investigative  piece  detailing  instances 
where  McCain  had  made  similar  overtures  to 
federal  agencies  on  behalf  of  other  contribu¬ 
tors. 

"It  is  difficult  to  measure  the  impact  of  that 
story."  Robinson  said.  "It  cost  him  a  fair 
amount  of  time.  A  story  like  that  is  of  interest 
because  he  was  campaigning  against  that  sort 
of  stuff." 

After  the  stories  ran.  a  polite,  contrite 


McCain  met  with  the  editorial  board  of  the 
Globe  to  plead  for  their  endorsement  in  the 
New  Hampshire  primary,  and  he  got  it.  The 
editorial  acknowledged  that  McCain  had 
used  poor  judgment  with  his  fundraising 
that  undercut  his  attack  on  special  interests 
but  said  he  still  deserved  the  paper's 
endorsement. 

Coverage  of  McCain  throughout  January, 
however,  showed  that  the  bloom  was  now  off 
the  rose.  The  press  could  make  McCain  and 
now  it  seemed  like  it  might  break  him.  Yet, 
still  riding  his  Straight  Talk  Express,  he 
retained  at  least  an  even  money  chance  of 
winning  the  New  Hampshire  primary. 

Back  to  the  Garden  State 

In  mid-January.  Sharpe  James,  the  African 
American  mayor  of  Newark,  and  U.S.  Rep. 
Robert  Menendez,  viewed  as  a  potential  can¬ 
didate  for  governor,  went  to  Iowa  to  tell  the 


national  press  Bill  Bradley  had  very  little  sup¬ 
port  from  elected  New  Jersey  Democrats, 
minority  or  otherwise. 

James  denounced  Bradley  at  a  post¬ 
debate  spin  room  for  not  fighting  racial  pro¬ 
filing  —  random  police  stops  of  black 
motorists  —  when  he  was  Senator  of  New 
Jersey.  Bradley  ignored  the  microphones 
poked  into  his  face  and  stalked  away  from  a 
crowd  of  reporters  trying  to  get  him  to 
respond  to  the  mayor's  charges.  And  it  was 
all  on  C-Span. 

"Bradley's  like  David  Copperfield."  the 
Newark  mayor  told  the  swarming  sea  of 
reporters.  “All  smoke  and  mirrors.  He's  a 
talker,  not  a  doer.  He  said  he  didn't  want  to 


take  a  stand  on  the  racial  profile  issue  because 
it  was  local." 

The  national  press  would  ignore  the  state 
Democratic  party's  defection  to  Gore.  Instead 
they  wrote  about  how  Bill  Russell,  a  black 
Hall  of  Famer  from  the  Boston  Celtics,  had 
made  the  trip  to  Iowa  to  support  Bradley. 

But  the  strained  relationship  between 
Bradley  and  James,  mayor  of  the  largest  city 
in  his  state,  was  old  hat  to  regional  and  local 
political  monitors.  "We'd  done  the  story," 
said  Josh  McMahon,  political  editor  of  The 
Star-Ledger  in  Newark.  “We  had  previously 
quoted  Sharpe  James  on  Bradley.  And  we 
were  able  to  put  it  into  perspective." 

Bradley,  originally  from  Crystal  City.  Mo., 
a  suburb  of  St.  Louis,  is  now  a  resident  of 
Montclair.  New  Jersey,  a  15-minute  ride  from 
The  Star-Ledger  offices,  and  an  honorary  cit¬ 
izen  of  New  York  as  befits  a  member  of  two 
Knicks  championship  teams. 

His  career  has  long  been  chroni¬ 
cled  by  a  hybrid  mix  of  doting 
sports  writers  as  well  as  political 
reporters  from  New  York  and  New 
Jersey,  and  from  national  maga¬ 
zines.  He  has  always  been  a  media 
Golden  Boy,  even  while  maintain¬ 
ing  a  highly  aloof  manner. 

The  national  press  clucked  in 
support  when  Bradley  announced 
last  year  he  would  run  for  presi¬ 
dent  even  though,  just  three  years 
before,  he  had  left  the  Senate,  say¬ 
ing  he  could  not  work  in 
Washington  any  more. 

Bradley  claimed  he  never  took 
vacations,  until  it  became  known 
that  he  had  taken  many  taxpayer- 
financed  junkets  to  exotic  places 
while  a  Senator.  Still,  Bradley 
came  into  the  race  as  Mr.  Clean, 
the  straight  shooter  who  never  lied.  With  that 
in  mind,  the  Madison  Avenue  gurus  who  put 
together  his  television  spots  decided  to  por¬ 
tray  his  myth  as  reality. 

At  first  it  worked,  but  soon  the  Campaign 
2000  Bradley  reverted  to  The  Introverted 
Senator.  But  when  he  ignored  inquiries  he 
didn't  want  to  answer,  reporters  hailed  his 
“introspective"  genius. 

When  he  staged  a  joint  press  conference 
with  John  McCain  on  campaign  finance  reform 
last  December,  and  they  pledged  to  refuse  soft 
money  for  their  campaigns  if  they  became  their 
party's  nominees,  it  made  the  front  pages 
everywhere.  Those  stories  omitted  the  fact  that 
the  non-partisan  Center  for  Responsive  Politics 


McCain  exits  the  Straight  Talk  Express  in  Nashua,  N.H.:  Now,  if 
he  slips  and  falls,  will  the  press  still  be  there  to  help  him  up? 
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had  labeled  Bradley  “Tlie  King  of  Bundling" 
during  his  last  Senate  run  —  a  practice  in 
which  corporations  ask  large  groups  of  execu¬ 
tives  to  contribute  to  a  particular  candidate. 

Back  in  New  Jersey,  reporters  logged  onto 
their  old  stories  about  Bradley  and  special 
interests.  John  Hassell,  a  Star-Ledger  staff 
writer,  reminded  his  readers  that  in  1990 
Bradley  turned  down  a  suggestion  from  his 
opponent.  Christine  Whitman  (now  the  state's 
governor),  that  they  reject  money  from 
Political  Action  Committees.  He  also  report¬ 
ed  that  Bradley  and  his  aides  fly  on  corporate 
Jets  —  a  legal  practice  he  promises  to  abolish 
if  he  is  elected  president.  (Corporate  rates  are 
much  lower  than  first-class  commercial 
fares.) 

Hassell  is  uncomfortable  about  having  the 
national  press  use  his  newspaper  as  a  campaign 
resource,  but  doesn't  want  to  be  beat  on  any 
kind  of  Bradley  story.  "We  risk  being  a  home¬ 
town  booster,"  he  says,  "or  a  hometown  sniper." 

Until  recently,  however,  the  national  press 
did  not  seem  to  want  to  burst  Bradley's  bubble 


Bradley’s 
hot  hand 
went  cold 
in  Iowa. 
Can  he  find 
his  touch 
again  now 
that  many 
in  the  press 
suddenly 
find  him 
“chilly”? 


by  examining  his  diffident  personality.  Only 
when  the  negative  spin  cycle  emerged,  early  in 
January,  was  his  once  admired  “independence" 
portrayed  in  radically  different  light.  The  New 
York  Times  said  he  could  be  “curt"  and 
"uncommunicative,"  and  The  New  Yorker 


found  him  "vaguely  disdainful."  No  wonder 
he  was  suddenly  "struggling  to  connect  with 
voters."  as  The  Washington  Post  now  observed. 

Of  course,  this  was  nothing  new  to  the 
reporters  back  home.  They  had  witnessed  the 
same  behavior  and  personality  traits  when 


Prez  aspirants:  Beware  of  journa 


by  Alf  Pratte 

A  word  of  warning  to  A1  Gore:  Don't  go 
there.  The  less  you  remind  people 
about  your  newspaper  background  the 
better  —  if  we  take  the  history  of  jour¬ 
nalists  in  politics  seriously. 

A  recent  New  York  Times  article  suggested 
that  presidential  candidate  Gore  reminds  audi¬ 
ences  about  his  now  distant  career  in  journal¬ 
ism  "to  provide  a  sheen  of  authenticity  to  an 
otherwise  uninterrupted  political  biography." 
This  may  be  ill-advised,  since  reporters  chal¬ 
lenge  politicians  for  the  label  “most  mistrust¬ 
ed"  in  American  life. 

Gore  needs  to  be  reminded  that  even  back 
in  the  days  when  the  public  held  journalists  in 
higher  esteem  they  still  refused  to  put  them  in 
high  office.  In  fact,  the  one  former  newspa¬ 
perman  sent  to  the  White  House  is  often 
called  the  worst  President  ever. 

At  least  14  publishers,  editors,  columnists 
or  ex-reporters  like  Gore  have  conducted  seri¬ 
ous  campaigns  for  president.  For  the  20{X) 
election  we've  witnessed  what  must  be  a 
record  batch  of  such  candidates,  with  the 
usual  results  (so  far)  —  only  one  of  them. 
Gore,  still  has  a  fighting  chance. 

Along  with  Gore,  who  claims  a  total  of 
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seven  years  in  journalism  as  a  New  York  Times 
copyboy.  as  an  Army  reporter  in  Vietnam,  and 
as  a  reporter  for  the  Nashville  Tennesssean  . 
this  election's  journalistic  aspirants  for 
President  included: 

Dan  Quayle,  who  was  an  associate  pub¬ 
lisher  of  the  Huntington  (Indiana)  Herald- 
Press  before  being  elected  to  the  U.S.  Senate 
and  vice-president:  Steve  Forbes,  millionaire 
publisher  of  Forbes  magazine;  and  Patrick 
Buchanan,  who  once  wrote  editorials  for  the 


St.  Louis  Post-Dispatch  before  going  on  to  be 
a  speech  writer  for  Richard  Nixon  and  a 
newspaper  columnist. 

There's  even  less  comfort  for  Gore  in  the 
track  record  of  other  former  journalists  who 
became  vice  president,  and  then  made  a  run 
for  president.  There's  Quayle,  of  course,  and 
Henry  Wallace,  vice-president  with  FDR  from 
1940-44,  who  lost  a  third  party  race  in  1948  to 
Harry  S.  Truman.  Journalists  even  have  trou¬ 
bled  getting  elected  to  the  number  two  spot. 
Whitelaw  Reid  of  the  New  York  Tribune  ran 


and  lost  as  Benjamin  Harrison's  running  mate 
in  1 892;  and  Chicago  Daily  News  editor  and 
publisher  Frank  Knox  went  down  with  Alf 
Landon  as  the  Republican  nominee  against 
Franklin  Roosevelt  in  1936  (but  later  served  as 
FDR's  secretary  of  the  navy). 

The  “glory  year"  for  journalists  in  politics 
had  to  be  1920.  That  year  Republican  editor 
and  publisher  Warren  G.  Harding  defeated 
Democrat  newspaper  publisher  (and  later 
radio  chain  owner)  James  M.  Cox  of  Ohio. 

Harding,  had  bla¬ 
tantly  used  his 
Marion  Star  as  a 
stepping  stone  to 
lieutenant  gover¬ 
nor  and  the  U.S. 
Senate.  After  a  short,  scandal-plagued  term  as 
President — ending  with  his  mysterious  death 
in  office  in  1923 — it  didn't  take  long  for 
Harding  to  make  the  top  of  some  “worst- 
ever"  lists,  and  stay  there 

Unlike  Harding,  all  other  journalists  have 
lost  in  their  efforts  to  win  the  presidency.  Most 
of  them  have  not  only  been  defeated.  They 
have  been  beaten  badly,  some  even  thrashed. 

One  of  the  better-known  losers  was  Horace 
(“Go  West,  Young  Man")  Greeley,  famed  edi¬ 
tor  of  the  New  York  Tribune,  who  lost  to 
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they  nearly  cost  him  that  1990  Senate  race 
against  then-unknown  Christine  Whitman. 

Still  Bradley,  like  his  co-insurgent,  John 
McCain,  seems  to  have  survived  the 
inevitable  press  turnaround,  as  well  as  con¬ 
cerns  about  a  recurring  heart  ailment.  The 
new  blemishes  in  Bradley’s  image  might  have 
hurt  him  in  Iowa,  but  his  celebrity  standing 
remains  strong.  And  he  can  continue  to  rely 
on  —  or  possibly  dread  —  receiving  blanket 
coverage  from  his  hometown  papers,  who 
know  him  best. 

“We  give  more  attention  to  Bradley,  and 
that  matter  Forbes  because  they  are  from  New 
Jersey,”  said  James  Willse,  editor  of  The  Star- 
Ledger  and  former  editor  of  the  New  York 
Daily  News.  “If  I  still  edited  the  News  1  would 
think  of  him  as  an  old  Knick.  Here,  he  is  a 
former  New  Jersey  senator.  And  there  is 
added  interest  in  our  readership  because  they 
both  are  local.” 

Joyce  Pumick,  metro  columnist  for  anoth¬ 
er  of  Bradley’s  “local”  papers. 

The  New  York  Times,  views  home¬ 


town  journalism  as  a  test.  “There  is  an  advan¬ 
tage  to  knowing  a  candidate  well,”  Pumick 
observes.  “You  can  provide  more  insight  that 
the  national  press.  But  you  can’t  root  for  the 
home  team.  It’s  not  like  covering  the  Yankees. 
Politics  is  serious.” 

Forward,  into  the  Past 

It  would  seem  obvious  that  national 
reporters  covering  presidential  races  would, 
from  the  outset,  consult  local  sources  and 
story  archives  from  the  candidate’s  home 
state. 

But  this  is  usually  forgotten  in  the  throes 
of  a  campaign  as  reporters  go  on  the  stump 
with  the  candidate  all  day,  go  to  sleep  and 
awaken  to  a  torrent  of  e-mail,  cell  phone, 
and  fax  messages  and  then  log  on  to  the 
nearest  political  site  to  see  what  their  com¬ 
petition  is  up  to. 

The  national  media  don’t  dig  into  the  polit¬ 
ical  past  of  the  shining  knights  like  Bradley 
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General  U.S.  Grant  in  1872,  con¬ 
cluding  a  dismal  career  in  politics. 

Except  for  gaining  a  seat  in  the 
New  York  constitutional  conven-  Warren  G 
tion  in  1 867,  Greeley  never  won  One  who 
an  election,  losing  races  for  the 
U.S.  House  of  Representatives,  and  for  New 
York  lieutenant  governor,  comptroller  and 
U.S.  senator.  After  winning  only  43.8  percent 
of  the  vote  in  his  race  for  president  as  the 
Liberal  Republican/  Democratic  candidate, 
Greeley  soon  died  from  a  brain  fever.  Some 
claim  he  died  partially  of  a  broken  heart  over 
the  public  repudiation  at  the  national  polls. 

Also  rejected  by  the  public  was  Victoria 
Claflin  Woodhull,  a  journalist,  reformer,  pio¬ 
neer  for  women’s  rights  and  the  first  woman 
presidential  candidate.  Woodhull’s  Claflin’s 
Weekly  was  started  in  1870  to  promote  equal 
rights  for  women,  free  love,  a  single  standard 
of  morality  and  Woodhull  for  president.  In 
1 872  she  was  nominated  for  the  presidency  by 
the  Equal  Rights  party,  with  Frederick 
Douglass  as  her  running  mate.  In  this  election 
she  ran  for  office— but  was  not  allowed  to  vote. 

William  Randolph  Hearst,  of  course,  used  his 
newspaper  chain  to  try  and  win  the  U.S.  presi¬ 
dency.  .The  closest  Hearst  ever  got  was  two 
terms  in  Congress.  At  the  1904  Democrat 
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.  Harding 
made  it. 


Dan  Quayle 
One  who  didn’t. 


National  Convention  Hearst  received  263  votes 
for  the  nomination  as  president,  but  failed  to 
win  the  nod.  and  never  got  nearer  than  that.  His 
defeat  as  a  candidate  for  mayor  of  New  York  in 
1909  ended  his  political  career. 

Another  journalist  who  aspired  to  the  pres¬ 
idency  and  sought  the  nomination  of  his  party 
in  1936  and  in  1940  was  Republican  Arthur 
Vandenberg,  editor  of  the  Grand  Rapids 
Herald,  an  ardent  isolationist  later  turned 
internationalist.  Vandenberg  was  also  one  of 
the  founders  of  the  American  Society  of 
Newspaper  Editors  (ASNE). 

Democrat  Henry  Wallace  was  the  editor  of 
Wallace’s  Farmer  and  Iowa  Homestead  until 
appointed  secretary  of  agriculture  by  Franklin 
Delano  Roosevelt  in  1933.  Passed  over  for 
renomination  as  vice  president  in  1944  because 
his  liberal  political  views  were  unpopular  with 
Southern  Democrats,  Wallace  became  secre¬ 
tary  of  commerce.  After  being  forced  out  of 
government  by  Harry  Truman,  Wallace  edited 
the  New  Republic  until  his  woeful  1948  cam- 


and  McCain  until  their  poll  numbers  go  way 
up,  they  raise  buckets  of  campaign  contribu¬ 
tions,  and  they  suddenly  start  sounding  like 
politicians  rather  than  reformers. 

The  way  a  candidate  handles  this  sudden, 
intense  scrutiny,  after  months  of  puffery, 
often  determines  how  well  he  will  do  in  his 
campaign. 

Michael  Kramer,  opinion  page  editor  of  the 
New  York  Daily  News  and  former  Time  polit¬ 
ical  columnist,  says  the  1992  Presidential 
campaign  should  have  taught  reporters  to  pay 
attention  to  the  hometown  journalists. 

“I’m  one  of  those  people  who  thinks  that  all 
of  us  big  shot  national  journalists  did  not  pay 
attention  to  what  Arkansas  folks  said  about 
Bill  Clinton,”  Kramer  recalls.  “We  let  Clinton 
dissemble.  The  Arkansas  press  told  us  about 
how  you  couldn’t  trust  Slick  Willie’s  word. 
And  now  we  know  how  right  they  were. 

“We  can’t  let  candidates  reinvent  them¬ 
selves.”  ■ 


paign  for  president  on  the  ultra 
liberal  Progressive  ticket. 

Four  years  later,  Adlai  E. 
Stevenson  was  the  Democrat 
nominee  for  president.  An 
attorney  and  managing  editor 
of  the  family-owned  Bloom- 
might.  ington  Pantagraph,  Steven¬ 

son  lost  his  bid  against  popu¬ 
lar  Dwight  Eisenhower,  and  was  soundly 
defeated  again  in  1 956.  It  was  Stevenson  who 
popularized  the  term  “one-party  press”  to 
dramatize  the  alleged-Republican  editorial 
bias  against  Democrat  candidates. 

A1  Gore’s  experience  as  an  investigative 
reporter  involved  little  danger  but  considerable 
daring.  According  to  the  recent  report  in  the 
New  York  Times,  Gore  and  former  Tennessean 
publisher  John  L.  Seigenthaler  cooperated  with 
the  district  attorney  in  devising  an  undercover 
operation  to  catch  a  councilman  in  the  act  of 
taking  a  payoff. 

Shortly  after  the  councilman  was  acquitted 
in  a  second  trial.  Gore  left  journalism  and 
enrolled  at  the  Vanderbilt  law  school. 
Surprisingly,  the  councilman  who  was 
entrapped  is  now  a  supporter  of  Gore’s  race 
for  the  U.S.  presidency.  So  throw  out  history. 
Maybe  it’s  the  start  of  a  new  trend  —  call  it. 
Journalist  Chic. 

Alf  Pratte  is  a  professor  of  communica¬ 
tions  at  Brigham  Young  University. 

JANUARY  31. 2000  EDITOR  A  PUBLISHER  25 


PHOTOS  LEFT  TO  RIGHT:  CHARLES  REX  ARBOGAST/AP;  AP:  ROGELIO  SOLIS/AP;  DAN  LOH/AP 
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new: 


by  Jamie  Santo  newsoeople(^mediainfo.com 

California  Cesar  E.  Mendoza  to  circulation  director  Barbara  Weeks  to  vice  president  of  opera- 

Kevin  Olson  to  the  newly  created  position  for  the  Herald's  Miami-Dade  County  market  tions  for  Tribune  Interactive  in  Chicago  from 

of  director  of  new  business  at  The  Orange  from  circulation  director  of  £/ M/evo //miW.  president  and  CEO  of  Chicago's  CLTV  News. 

County  Register  in  Santa  Ana  from  project 
co-director  "Discover  Orange  County  2(XX)". 

Paula  Olson  to  the  newly  created  position 
of  director  of  single  copy  marketing  and  oper¬ 
ations  from  marketing  development  manager/ 
news  and  single  copy  sales. 


Indiana 

Jodie  DeJonge  to  news  editor  for  The 
Associated  Press  bureau  in  Indianapolis  from 
news  editor  for  the  AP  in  Albuquerque,  N.M. 
She  succeeds  Freida  Frisaro,  now  news  editor 
for  AP  bureau  in  Miami. 


O0OI  Qia 

John  Glenn  to  assistant 
managing  editor  for  pho¬ 
tography  at  The  Atlanta 
Journal-Constitution  from 
director  of  photography  for 
Harriet  Boyd  to  newly  created  position  the  morning  and  evening 
vice  president  of  information  technology  at  papers, 
the  L>s  Angeles  Times  from  director  of  tech¬ 
nology  and  advertising  systems.  P.J.  Dickerscheid  to  metro  editor  of  The 

Albany  Herald  from  copy  editor  at  The 
Columbus  (Ohio)  Dispatch.  He  succeeds 
Kevin  Hogencamp,  who  took  a  Job  with  the 
city  of  Albany. 


Glenn 

Tne  Atlanta 
Journal-Constitution 


Iowa 

Richard  Gottlieb  to  chairman  of 
Davenport-based  Lee  Enterprises  Inc.  from 
president  and  CEO.  Gottlieb  will  remain  CEO. 
He  succeeds  Lloyd  Schermer,  who  is  retiring. 

Mary  Junck  to  president  from  chief  oper¬ 
ating  officer. 


District  of  Colui  nbia 

Bill  Hillburg  to  Wash¬ 
ington  bureau  chief  and 
correspondent  for  the  Los 
Angeles  Newspaper  Group 
from  columnist  and  spe¬ 
cial-projects  reporter  for 
the  Press-Telegram  in 
Long  Beach,  Calif 


Massachusetts 

Gareth  Charter  to  publisher  of  Community 
Newspaper  Co.’s  Northwest  unit  in  Concord 
from  publisher  and  business  development 
director  for  the  Neponset  Valley  unit  in  Sharon. 

Sean  Burke  to  publisher  of  CNC’s 
Needham-based  Metro  unit  from  advertising 
director  for  the  Framingham-based  West  unit. 


Illinois 

Chris  Adams  to  managing  editor  of  The 
Courier  News  in  Elgin.  He  will  remain  as  exec¬ 
utive  editor  of  Copley  Chicago  Newspapers. 
Adams  succeeds  Mike  Bailey. 


Hillburg 

Lob  Atigeles 
Newspaper  Group 


New  York 

Catherine  Leary  to  the  newly  created  posi¬ 
tion  of  general  manager  of  The  Wall  Street 
Journal  Sunday  from  manager  of  The  Wall 
Street  Journal's  Reports  and  Focus  editions. 


Empiiad^ribiine 


VJojcahachte 


Brownwood  Bulletin 


1  Moving  on  up 

Kirrkti  dnvinfi  up  rtal  estatr 
nohifs,  iocB^pnipnly  Ams 


Paula  Fondeur  to  director  of  marketing  and 
development  for  New  York-based  Parade  from 
research  and  sales  development  manager  for 
People  magazine. 


Grant  request  to  complete 
Depot  area  work  advances 


Fkxtding 
hint  area 


atums 


Boone /Narragansett  Publishing 

has  sold 

Brownwood  (TX)  Bulletin 
Miami  (OK)  News>Record 
Stephenville  (TX)  Empire  Tribune 
Waxahachie  (TX)  Daily  Light 
Alice  (TX)  Echo-News 

(27,800  total  combined  dally  circulation) 
to 

American  Consolidated  Media 

We  are  proud  to  have  represented 
Boone /Narragansett  in  this  transaction. 


North  Carolina 

Maureen  Saltzer  to  president  of  the  newly 
created  Eastern  North  Carolina  Comm¬ 
unications  group,  a  division  of  Freedom 
Communications  Inc.  in  Irvine.  Calif,  from 
publisher  of  The  Tribune  in  Fort  Pierce,  Fla. 


Kelly  Mikesell  to  vice 
president  of  Cox  Ohio  1 
Publishing  Inc.,  publisher  ■ 
of  the  Dayton  Daily  News  ^ 

and  Springfield  News-Sun, 
from  marketing  director.  Mikesell 

Cox  Ohio  Publishing 

Pennsylvania 

Scott  H.  Brooks  to  director  of  advertising 
for  the  Pittsburgh  Post-Gazette  from  vice  pres- 
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idem  of  advertising  at  The  Buffalo  (N.  Y.)  News. 

Ken  Gongola  to  single  copy  circulation 
manager  from  regional  sales  manager  for 
Frito-Lay  in  Pittsburgh. 

Texas 

Mitch  Krugel  to  sports 
editor  at  the  San  Antonio 
E.xpress-News  from  deputy 
sports  editor  at  the  Fort 
Worth  Star-Telegram. 

Krugel  succeeds  Brett 
Tacker,  now  assistant 
managing  editor/weekend. 

Jim  Dent  to  sports  columnist.  Dent  was 
previously  an  author. 

Taylor  B.  Camp  to  managing  editor  of  The 
Baytown  Sun  from  special  projects  editor  at 
The  Brazosport  Facts  in  Clute.  Camp  succeeds 

Edwin  Henry. 

Virginia 

Tonnya  Kennedy  to  deputy  managing  edi¬ 
tor  at  The  Virginian-Pilot  in  Norfolk  from 
assistant  managing  editor  at  the  Le.xington 
(Ky.)  Herald-Leader. 

Debra  Adams  to  deputy  managing  editor 
from  issues  and  topics  editor  at  the  Detroit 
Free  Press. 

AWARDS 


The  University  of  Southern  California's 
Annenberg  School  for  Communication  pre¬ 
sented  the  inaugural  Lifetime  Achievement 
Award  to  Otis  Chandler,  honoring  his  distin¬ 
guished  career  as  publisher  of  the  Los 
Angeles  Times,  and  his  contributions  to  the 
world  of  publishing. 

Kathleen  Hall  Jamieson,  dean  of  The 
Annenberg  School  for  Communication  at 
the  University  of  Pennsylvania,  and 
Charlayne  Hunter-Gault.  head  of  CNN’s 
Johannesburg,  South  Africa,  bureau  and  the 
network’s  chief  correspondent  for  Africa, 
were  honored  with  Distinguished 
Achievement  Awards. 

A  team  from  the  Los  Angeles  Times  was 
awarded  the  Pan  American  Health 
Orginazation’s  Award  for  Excellence  in 
International  Health  Reporting  by  a  daily 
newspaper.  The  article,  “Dangerous  Medicine: 
On  the  Trail  of  Black  Market  Drugs”  was 
written  and  reported  by  Tracy  Weber,  James 
F.  Smith,  H.G.  Reza,  and  Julie  Marquis. 


OBITUARIES. . 

Henry  Burroughs 

A  photographer  for  The  Associated  Press 
whose  images  re¬ 
vealed  humanity  in 
Washington  figures 
too  often  viewed  as 
super-human. 

Burroughs  died  Jan. 

14  from  complica¬ 
tions  of  pneumonia. 

He  was  8 1 . 

For  over  three 
decades.  Henry  Das- 
hiell  Burroughs  Jr., 

“Hank”  to  his  friends, 
provided  uncommon 
images  of  his  native 
city.  He  spent  the  first  six  years  of  his  career  as 
a  fashion  and  advertising  photographer  for  The 
Washington  Post,  yet  it  was  his  knack  for  cap¬ 
turing  people  in  relaxed,  unposed  moments 
that  made  his  photos  stand  out. 

Burroughs  Joined  the  AP  in  early  1944,  and 
from  Frankin  D.  Roosevelt  through  Gerald  R. 
Ford,  his  polite,  unassuming  manner  made  him 

Betty  Woods  Brossier,  81,  longtime 
Arkansas  Journalist,  died  Jan.  8.  Brossier 
began  her  career  at  The  Daily  World  in  Helena 
as  society  editor,  news  editor,  and  managing 
editor.  In  1973,  she  Joined  the  Arkansas 
Democrat  in  Little  Rock,  serving  as  editorial 
supervisor  of  the  “Women’s  Department.” 

John  B.  “Jack”  Lake.  79,  former  publisher 
of  the  St.  Petersburg  (Fla.)  Times,  died  Jan.  15 
after  an  apparent  stroke.  After  serving  in  World 
War  II.  Lake  worked  in  classified  advertising 
at  the  Lancaster  (Ohio)  Fagle-Gazette.  He 
returned  to  active  duty  in  the  Korean  War.  and 
afterwards  served  as  advertising  manager  at 
the  Elizabeth  (N.J.)  Journal.  Lake  Joined  the 
St.  Petersburg  Times  in  1960,  and  rose  from 
advertising  director  through  the  ranks  to 
become  publisher  in  1 97 1.  He  retired  in  1 984. 

Bill  Shelton.  62,  longtime  sports  editor  at 
The  Cullman  (Ala.)  Times,  died  Jan.  9. 
Undeterred  by  the  Polio  which  partially  crip¬ 
pled  him  at  age  9,  Shelton  became  a  fixture  in 
the  Alabama  sports  world.  He  was  a  member  of 
both  the  Alabama  Sports  Writers  Association 
Hall  of  Fame  and  the  Alabama  High  School 
Athletic  Association  Hall  of  Fame. 


a  Journalist  who  was  able  to  get  close  to  those 
so  practiced  at  being  aloof.  His  memorable 
photos  hit  home  because  they  are  departures 
from  expected  moments;  Richard  Nixon 
placidly  peering  out 
an  Oval  Office  win¬ 
dow  in  the  depths  of 
his  troubled  presi¬ 
dency;  the  charis¬ 
matic  John  F. 
Kennedy  receiving  a 
pat  on  the  chin  from 
his  wife  Jackie;  or 
the  blustery  Lyndon 
B.  Johnson  deep  in 
thought.  As  Walter 
R.  Mears,  an  AP 
reporter  who  cov¬ 
ered  Washington  for 
over  35  years,  said:  “He  was  both  a  fine  pho¬ 
tographer  and  a  scholarly  gentleman.  Those 
traits  don’t  always  go  together,” 

Burroughs  received  the  first  AP  Managing 
Editors  Award  for  photographic  excellence  in 
1964,  and  was  named  “Photographer  of  the 
Year”  by  the  White  House  News 
Photographers  Association  in  1973. 

Charles  Joseph  Tiano,  87,  former  sports 
editor  of  the  Daily  Freeman  in  Kingston. 
N.Y.,  died  Jan.  15  Tiano  began  at  the 
Freeman  in  1945,  and  covered  sports,  as  well 
as  other  doings,  in  the  Freeman  for  over  30 
years.  Apart  from  his  popularity  with  readers. 
Publisher  Ira  Fusfeld  cited  Tiano’s  most 
important  influence  was  on  “the  young  Jour¬ 
nalists  whose  careers  he  helped  launch.” 
Fusfeld  would  know:  Tiano  hired  him  as  a 
sports  writer  in  1970. 

Robert  C.  Wilson,  83,  former  war  corre¬ 
spondent  for  The  Associated  Press,  died  Jan. 
4  after  a  long  illness.  Wilson  served  as  AP 
bureau  chief  in  Syracuse,  N.Y.,  and  worked 
on  the  foreign  desk  in  New  York  before  the 
AP  sent  him  to  cover  Allied  war  operations  in 
Europe.  In  March  1945,  the  troop-carrying 
plane  he  was  aboard  was  shot  down.  Wilson 
parachuted  from  the  plane  and  sought  refuge 
with  British  troops  in  a  farmhouse,  which 
later  came  under  German  attack.  Wilson’s 
account  of  his  escape  was  featured  in  papers 
across  the  country.  After  he  spent  10  years 
covering  Europe  for  the  AP,  Wilson  returned 
to  the  United  States  and  Joined  U.S.  News  & 
World  Report. 


Krugel 

San  Antonio 
Express-News 


Quiet  in  Camelot,  just  prior  to  innauguration 
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Postnet.com  and  Tennessean.com 
taclde  Super  Bowl  XXXIV  blitz 


ROOKIES  COVERING  ROOKIES 

Like  the  rookie  who  show! 
up  to  practice  without 
his  helmet,  the  online 
newspapers  for  this 
year's  Super  Bowl  con¬ 
tenders  took  their  knocks  for  the 
sake  of  experience. 

The  Web  sites  for  The  Tennessean 
in  Nashville  and  the  St.  Louis  Post- 
Dispatch  each  trumpeted  their  home 
team's  run  to  Super  Bowl  glory,  but 
both  are  the  greenest  of  green  when 
it  comes  to  covering  a  Super  Bowl. 

“Most  of  the  fans  are  kind  of  walk¬ 
ing  around,  sort  of  surprised,  |saying| 

‘We're  in  the  Super  Bow  l?"'  said  Rex 
Perry,  Tennessean.com's  online  edi¬ 
tor.  “That's  the  same  recurring  theme 
here  in  this  building,  print  and 
online,"  said  Online  Manager  Pam 
Brown.  “It's  pretty  incredible  and  a 

lot  of  fun."  _ 

The  Post- Dispatch' a  Postnet.com 
claimed  to  have  a  little  more  “game"  experi¬ 
ence  when  it  came  to  covering  a  big  event. 

“As  far  as  the  technical  aspects,  we  sort  of 
had  a  dry'  run  with  this  type  of  coverage  when 
Pope  John  Paul  II  was  here  about  the  same 
time  last  year.  So  we're  used  to  putting  up  the 
audio/video,  breaking  stories,  all  of  that." 
said  Online  Editor  Jan  Paul. 

But  Tennessean.com  got  the  guts  award  for 
launching  a  redesign  of  its  Web  site 
the  same  weekend  as  the  Super  Bowl. 

“We  weren't  exactly  planning  to  be 
in  the  Super  Bowl,  or  we  would  have 
put  this  redesign  off  a  couple  of 
weeks,"  said  Perry. 

Each  site  did  its  share  of  daily 
headlines,  multimedia,  user  polls, 
photographs,  game  and  player  stats, 
and  links  to  pertinent  sites. 
Tennessean.com  even  boasts  a  list  of 
football  terminology  for  novices.  But 
who  in  Tennessee  doesn't  know  what 
a  “lateral"  is? 

And  each  site  also  had  its  share  of 
problems.  “We've  had  some  difficul¬ 
ty  getting  any  extra  press  credentials 


IN  THE  BIGGEST  GAME  OF  THE 


The  Titans  surprised  The  Tennessean  with  a  trip  to  the  Super  Bowl. 


for  [online  people]."  said  Paul,  adding  that 
they  were  only  able  to  get  one  online  person 
into  the  playoffs  and  two  for  the  Super  Bowl. 

On  Postnet.com,  Sports  Editor  Mike  Smith 
and  Arts  &  Entertainment  Editor  Cindy 
Billhartz  were  in  frozen  Atlanta,  the  site  of 
this  year's  melee,  getting  the  scoop  on  the 
Blue  and  Gold  and  its  “titanic"  opponents. 


YEAR  BY  JASON  WILLIAMS 

while  Tennessean.com 
relied  on  its  print  contin¬ 
gent  to  relay  the  breaking 
news. 

“I'd  love  to  be  able  to 
ask  someone  down  there  to 
do  video,  but  unfortunately 
none  of  our  photographers 
know  video  or  don't  even 
own  a  video  camera.  So  we 
were  a  little  unprepared  for 
that,"  said  Perry. 

Each  site  also  featured 
forums  where  fans  argued 
over  football  supremacy. 

"Bring  on  the  taunts. 
Rams  fans,"  said  "Titan 
Dave"  in  response  to  a 
bevy  of  harsh  postings  by 
the  St.  Louis  faithful,  “and 
we  Tennesseans  will 
answer  with  the  appropriate 
humility  and  Southern  digni¬ 
ty."  Another  fan  put  it  more  succinctly, 
"Brian,  you  are  an  idiot." 

As  the  fans  debated  the  finer  points  of  the 
game.  Postnet.com  featured  forum  forays  by 
Post-Dispatch  sports  writers  and  even  tried  to 
get  Rams  players  to  post  comments  but  with 
little  success.  “The  league's  just  not  used  to 
that."  said  Paul.  ■ 


APBNews.com  does  the  Super  Bowl  rap 


There  was  a  time  when  a  team's  rap 
meant  its  post-victory  “Super  Bowl 
Shuffie"  (circa  '85  Chicago  Bears).  Now, 
APBnews.com  posts  the  Super  Bowl  Rap 
Sheet,  a  special  section  on  NFL  players 
and  crime,  including  the  rap  sheets  for  13 
Super  Bowl  participants. 

Just  in  time  for  the  big  game.  APBnews- 
.com.  a  Web  site  for  news,  information, 
and  data  on  crime,  justice,  and  safety, 
posted  a  special  section  Jan.  26  on  the 
criminal  activity  of  several  NFL  players. 
In  addition  to  the  lead  story  on  crime  in 
the  NFL.  the  section  contains  statistics, 
player  responses,  links  to  crime-related 


articles  on  NFL  players,  and  streaming 
audio  hook  ups  to  police  scanners  in  team 
cities  St.  Louis  and  Nashville,  and  the 
Super  Bowl  site  Atlanta  There  is  also  a 
forum  for  fans  to  sound  off  on  whether 
players  with  criminal  records  should  be 
allowed  to  play  in  the  NFL. 

Among  the  crimes  listed  are  assault, 
theft,  drugs,  soliciting  a  prostitute,  DWI. 
and  negligent  homicide. 

The  special  section  also  includes  gov¬ 
ernment  files  on  sports  celebrities  Howard 
Cosell,  Harry  Carey,  Joe  DiMaggio,  and 
Jackie  Robinson. 

—  Jason  Williams 
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Searchengineguide.com  gets 
specific  for  your  specific  needs 

FROM  BANGLADESH  TO  BEANIE  BABIES  FIND  THE  SITE  TO  SEARCH  BY  CHARLES  BOWEN 


Web-wise  journalists  are 

only  as  effective  as  their 
search  engines.  You  need 
—  especially  when  you’re 
on  deadline  —  to  be  able  to 
get  the  goods  out  of  the  Net  with  a  minimum  of 
fuss  and  bluster.  Usually,  that  means  knowing 
when  to  forsake  the  Yahoo  !s  and  the  Ly coses 
and  instead  to  call  on  any  of  the  literally  hun¬ 
dreds  of  little  out-of-the-way  specialty  tools. 

Need  to  find  contact  information  for  the  peo¬ 
ple  who  make  Beanie  Babies?  Try  the  online 
Toy  Directory.  Want  to  chase  down  a  company 
that  operates  out  of  Bangladesh?  Why  not  start 
with  BLAZE,  the  Net’s  own  "Bangladesh  busi¬ 
ness  directory”?  Trying  to  find  out  about  that 
strange  light  in  the  night  sky  that  has  your  read¬ 
ers  phoning  the  city  desk?  Perhaps  you  can 
start  with  LiveSky.com.  Need  to  get  a  jump  on 
this  year’s  package  of  income  tax  stories? 
TaxLinks.com  could  get  you  started. 

OK.  but  where  do  you  start  your  search  for 
these  specialized  search  engines?  Why,  at  the 
search  engine  of  search  engines,  of  course.  A 
site  called  Search  Engine  Guide  provides  more 
than  2,500  briefly  annotated  links  to  search 
engines,  portals,  directories  and  indexes. 

To  use  this  massive  resource,  visit  the  site  at 


www.searchengineguide.com 


http://www.searchengineguide.com  and  click 
on  one  of  its  16  subject  headings,  including 
arts,  business,  computing,  education,  entertain¬ 
ment,  general,  government,  health,  news  and 
media,  recreation,  reference,  regional,  science, 
social  science,  society,  and  sports.  Most  topics 
are  further  broken  down  by  subtopics. 

Click  on  a  subtopic  to  reach  hyperlinked 
names  of  specific  search  engines.  Or  if  you’re 
in  too  much  of  a  hurry  for  browsing,  search  the 
reservoir  by  keyword.  Meanwhile,  if  you’re 
looking  for  subjects  for  your  Internet-related 
stories  and  columns,  don’t  miss  the  site’s  fea¬ 
tured  search  tool,  listed  in  the  right-hand  col¬ 


umn  of  the  introductory  screen.  Here  are  spot¬ 
lighted  search  engines  in  various  fields,  such 
as  business,  computing,  news  &  media,  refer¬ 
ence,  regional,  .sports,  and  more.  Also,  for 
news  flashes  from  this  specialized  area  of 
computing  and  cyberspace,  click  on  the  intro¬ 
ductory  page’s  "News”  section. 

Other  considerations  for  using  the 
Search  Engine  Guide  in  your  reporting 
and  editing: 

IUse  the  site’s  What’s  New  and 
What’s  Cool  links  at  the  top  of  the 
introductory  screen  to  get  some  subjec¬ 
tive  readings  on  the  best  of  search  tools, 
new  and  old. 

2 At  the  bottom  of  the  introductory 
page  are  links  to  several  Usenet 
newsgroups  that  discuss  search  fea¬ 
tures,  including  alt.intemet.search, 
alt.interest.search-engines,  and  comp- 
.infosystems.search.  In  the  same  sec¬ 
tion  are  links  to  search  engine  review 
pages  elsewhere  on  the  Web. 

3 Finally,  if  you  want  to  keep  up 
with  future  developments  in  the 
rapidly  expanding  world  of  Net 
searching,  sign  up  for  the  site’s  free 
electronic  newsletter.  ■ 


You  can  mn  with  the  pack  or  lead  them. 
When  we  brand,  you  lead. 

We  brand  more  sports  content  sites  on  the  Internet  than  anyone  else  in  the  world  with  good 
reasons.  Lots  of  them.  We  do  it  all.  You  can  concentrate  on  other  things,  while  generating 
revenue.  Our  content  on  your  templates-  an  invisible  high-tech  process. 

Your  ads,  your  revenue.  All  of  it. 

The  fastest,  most  accurate  scores  anywhere.  News.  Stats.  Features. 

All  sports,  including  college  and  professional.  Domestic  and  international. 

Customization.  Contests.  Fantasy.  Real  time  service  and  real  time  reaction. 

What  are  you  waiting  for?  Start  leading! 

Contact  us  now  at  215-942-7890.  Ask  for  the  brand  leaders. 


SpORTSY€TUJORK.COM 
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marketing&sales 


NAA  honors  ad  campaign 

NEWSPAPER  ASSOCIATION  OF  AMERICA  GIVES  $5,000  ‘BEST  OF  SHOW’  DANDY  AWARD  TO  C, 


The  Newspaper  Association  of 

America  (NAA)  has  bestowed  its 
2(M)()  Dealer  Automotive 
Newspaper  Display  Advertising 
(DANDY)  Award  for  Best  of 
Show,  which  carries  a  $5,(KX)  cash  prize,  to 
Littleton.  Colo.-based  McDonald  Automotive 
Group  for  a  five-ad  campaign  that  was  praised 
for  "sharp  and  clean  design"  and  an  approach 
that  shuns  "screaming." 

Judges  in  the  24th  annual  DANDY  Awards, 
which  honor  outstanding  auto  ads.  praised  the 
Best  of  Show  w  inner  for  its  "consistency  in  the 
design  —  it  includes  all  the  relevant  price  infor¬ 
mation  without  screaming  at  you." 


The  winning  campaign  was  created  by 
Denver-based  karsh  &  hagan  communications 
inc.  and  appeared  in  The  Denver  Post. 

John  E.  Kimball.  NAA  senior  vice  president 
and  chief  marketing  officer,  praised  all  the 
award  winners  for  displaying  qualities  that 
"ranged  from  irreverent  to  straightforward, 
bold  to  subtle." 

"Each  year,  the  DANDY  winners  find  inno¬ 
vative  ways  to  use  newspaper  advertising, 
demonstrating  how  creative,  versatile,  and 
effective  our  medium  is  for  automotive  ads." 
said  Kimball,  who  added  that  "exceptional" 
entries  were  received  from  across  the  country. 

The  winners  were  featured  in  NAA's 


DANDY  Newspaper  2000.  which  was  distrib¬ 
uted  at  the  Orlando,  Fla.,  exposition  of  the 
National  Automobile  Dealers  Association, 
where  the  winners  were  announced.  NAA 
members,  who  can  receive  up  to  five  copies 
free,  and  non-members,  who  are  charged  $15 
for  a  five-pack,  can  obtain  copies  by  calling 
8(X)-651-4NAA. 

Here  are  the  other  award  winners; 

•Best  Ad  Campaign  by  a  Dealer  Association: 
South  East  Toyota  Dealers  Association,  for  an 
ad  created  and  run  by  the  Greensboro.  N.C.. 
News  &  Record. 

•Best  Single  Ad  by  a  Dealer  Association: 
Western  New  York  Ford  Dealers  Association. 


NAA  ads  promote  auto  dealers 

The  Newspaper  Association  of  America 
has  created  four  advertisements  that  pro¬ 
mote  the  importance  of  new-auto  and  truck 
dealers  for  their  local  communities. 

The  ads  are  being  sent  to  NAA's  member 
newspapers.  They  feature  the  tagline.  "So 
our  community  gets  where  it  needs  to  go." 

"America’s  car  dealers  play  an  important 
role  in  the  local-market  eeonomy."  said 
NAA  President  and  CEO  John  F.  Sturm. 

The  ads.  done  in  partnership  with  the 
National  Automobile  Dealers  Association, 
focus  on  the  boost  that  dealers  give  local 
economies,  as  well  as  their  support  of  local 
civic  groups  and  charities. 

The  ads  were  created  by  Lafayette.  Ind.- 
based  MacDonald  Classified  Services,  a 
firm  name  spelled  diffferently  from  the 
Littleton.  Colo.-based  McDonald 
Automotive  Group,  which  won 
NAA's  Best  of  Show  DANDY 
award.  Media  outlets  seeking  copies 
of  the  ads  for  news  coverage  can 
call:  800-237-9075. 

NAA  also  announced  it  was 
launching  an  annual  contest  to  rec¬ 
ognize  the  best  local  promotion  of 
auto  dealers  by  newspapers.  Unlike 
the  DANDY  awards,  which  honor 
ads  for  cars.  NAA's  new  contest 
involves  newspaper  house  ads 
designed  to  express  appreciation  of 
local  dealerships.  The  first  award 


will  be  presented  in  June  at  the  NAA 
Marketing  Conference  in  San  Francisco. 

Be  United 

United  Airlines  launched  a  new  ad  cam¬ 
paign  in  national  newspapers  earlier  this 
month. 

The  campaign  broke  Jan.  17  in  The  New 
York  Times,  The  Wall  St.  Journal,  and  USA 
Today. 

For  the  past  four  years,  the  company  had 
used  the  "rising”  theme,  but  the  new  cam¬ 
paign  plays  on  the  company  name,  with  ads 
that  say  "Be  United,"  “Feel  United”  and 
"Stay  United." 

"There's  a  lot  of  vigor  in  the  company 
name.  United  is  a  powerful  word.”  said 
Matthew  Triaca.  a  company  spokesman. 

The  company  used  the  national  papers 
because  "we  want  to  make  sure  we  target 
frequent  business  travelers  and  focus  on  the 
publications  they  read.”  Triaca  said. 

But  he  said  the  company  plans  regional 
buys  later  as  the  campaign  expands  from 
two-word  ads  to  ads  that  promote  fare  sales 
and  schedule  information. 

The  campaign,  which  also  includes  TV 
and  billboard,  has  an  estimated  $80  million 
budget. 

The  ads  were  prepared  by  Fallon 
McElligott,  Minneapolis,  that  agency  that 
has  handled  much  of  United’s  work  since 
1995.  -Ken  Liebeskind 


Newspapers  garner 
“clean’^$11  million 

Some  250  newspapers  are  tapping  into  $  1 1 
million  in  ad  spending  a  year  from  the  feder¬ 
al  program  that  has  stirred  recent  controversy 
with  pre-airing  reviews  of  TV  shows  like 
"ER”  and  "Beverly  Hills.  90210.” 

The  anti-drug  program  provides  $1  billion 
over  five  years  to  buy  ads  in  an  array  of 
media  outlets.  After  criticism,  the  program 
stopped  pre-airing  reviews  of  TV  tapes. 
Newspapers  have  provided  the  program  with 
discounts  similar  to  those  available  to  other 
advertisers,  but  have  not  agreed  to  any  sort 
of  federal  pre-publication  review  of  content. 

Some  papers,  including  The  Washington 
Post,  place  anti-drug  ads  on  their  Web  sites 
as  part  of  their  arrangement  with  the  federal 
program.  "It  was  treated  no  differently  than 
we  would  have  treated  any  [advertiser]  com¬ 
ing  to  us,”  said  a  Post  spokeswoman. 

The  New  York  Times  received  $100.()00 
from  the  federal  anti-drug  office  to  produce 
30.000  booklets  as  part  of  its  Newspapers  in 
Education  program  to  help  teachers  deal 
with  drug  abuse  questions.  The  information 
was  also  posted  on  the  Times  Web  site. 

Boston  Globe’s  “The  Big  Help” 

The  Boston  Globe  published  a  Sunday 
special  recruitment  section  called  "The  Big 
Help”  on  January  9  that  carried  4,000  ads 
totaling  more  than  173  pages,  the  second- 
largest  help  wanted  section  ever  published 


30  EDITOR  &  PUBLISHER  JANUARY  31 . 2000 


vvww.mediainfo.com 


r  not  screaming 


IGN  THAT  RAN  IN  DENVER  POST  BY  JOE  NICHOLSON 

created  by  Buffalo-based  Eric  Mower  &  Press,  which  won  the  award  for  the  second 
Associates  Advertising  and  carried  by  The  year  in  a  row. 

Buffalo  News.  ‘Best  Ad  Campaign  by  an  Individual  ' 

•Best  Use  of  Color  in  Dealer  or  Dealer  Dealer  (small  market):  Ronnie  Ward  Olds-  ! 

Association  Advertising:  Rocky  Mountain  Ford  Buick-GMC-Toyota  of  Ruston.  La.,  created  ; 

Stores,  created  by  the  Denver  office  of  J.  Walter  and  carried  by  the  Minden  (La.)  Press-  , 
Thompson  and  run  in  The  Denver  Post.  Herald. 

•Best  Single  Ad  by  an  Individual  Dealer  •Best  Institutional  Advertising:  Dodge 
(large  market):  Contemporary  Motor  Cars.  Inc.  Car  &  Truck,  created  by  the  Southfield, 

of  Little  Silver,  N.J.,  created  by  Michael  J.  Mich.,  office  of  DDB&O  and  run  in  the  i 

Motto  Advertising,  Inc.  of  New  Providence,  San  Antonio  Express-News.  — 

N.J.,  and  carried  by  the  Neptune,  N.J.-based  •Best  Single  Ad  by  an  Individual 
Asbury  Park  Press.  Dealer  (small  market):  Sommerville, 

•Best  Automotive  Special  Section:  created  N.J.-based  Long  Motor  Co.,  created  by  - 
and  published  by  the  St.  Paul  (Minn.)  Pioneer  New  Providence.  N.J.-based  Michael  J. 

Motto  Advertising,  which  also  won  the 
award  for  Best  Single  Ad  by  an  ^ 
Individual  Dealer  (large  market).  The  ad  ^ 
appeared  in  the  New  Jersey  central  zone 
edition  of  The  New  York  Tunes. 

•Best  Dealer  Multi-Line/Group 
Advertising:  Lexington,  Ky.-based  Green’s  ^ 
Automotive  Family,  created  by  Lexington’s 
Cornett  Advertising  and  carried  by  the 
Lexington  Herald-Leader. 

•Best  Print  Promotion  of  a  Dealer  or 
Newspaper  Online  Auto  Site:  FirstAmerica 
Automotive.  Inc.,  the  San  Francisco  dealership 
that  won  the  Best  of  Show  award  the  last  two 
years.  It  was  created  and  carried  by  the  San 
Francisco  Chronicle  &  Examiner.  ■ 

Above:  Award-winning  ad  campaign  that 
appeared  in  the  Greensboro,  N.C.,  News  & 
Record.  Below:  NAA’s  publication  that  fea¬ 
tures  advertisements  of  DANDY  winners. 


ptyoursat 


by  the  paper.  The  record  was  set  two  years 
ago  with  a  1 84  page  section. 

"The  Big  Help”  illustrated  “the  strength  of 
newspapers  as  a  classified  advertising  vehi¬ 
cle,”  said  Globe  Chairman  and  Publisher 
Richard  H.  Gilman,  who  also  credited  New 
England’s  booming  economy  for  strengthen¬ 
ing  the  section’s.  ‘“The  Big  Help’  section 
clearly  shows  that  newspapers  can  continue 
to  be  a  powerful  and  productive  means  to 
meet  the  needs  of  help-wanted  advertisers.” 

The  success  of  the  “Big  Help”  is  another 
indication  that  predictions  by  Web 
hypesters  about  quickly  cleaning  out  print’s 
help-wanted  cupboard  have  been  way  pre¬ 
mature.  Or,  perhaps,  wishful  fantasies. 

Whether  prognosticators  forecast  riches 
or  bankruptcy  for  Web  sites,  few  say  exact¬ 
ly  when  their  predictions  will  transpire. 

But  media  investment  bank  and  broker¬ 
age  Veronis,  Suhler  &  Associates  reported 
that  newspaper  classified  employment  ads 
grew  14.3%  in  1996,  21.2%  in  1997,  and 
10.1%  in  1998.  The  firm  said  the  Web  may 
have  been  a  factor  in  the  decline  in  the  rate 
of  growth  in  1998,  the  most  recent  date  for 
which  statistics  are  available.  But  it  empha¬ 
sized  the  drop  in  the  rate  of  job  growth  due 
to  a  near  full-employment  economy. 

While  the  rate  of  growth  may  vary,  total 
spending  on  newspaper  help-wanted  ads 
has  risen  steadily  in  recent  years  and  now 
surpasses  $7.7  billion  a  year,  according  to 
Veronis,  Suhler. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


yvCyoxt  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1605  Colonial  Parkway,  Suite  200  •  Inverness,  Illinois  60067-4732 
847.991.6900  •  Fax  847.934.6607  •  info@youngswalker.com 
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We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  including  the  Exclusive 
E&P  Better  Living  Index! 


For  75  years  marketers  ha\e  used  the  F&P  MARKFn'  GUIDF,  as  a  planning 
tool.  rhe\’  have  come  to  rel\  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKFn  GUIDE  has  al.so  been  a  highly  recommended  stiurce  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  community  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKFU  GUIDES  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  qualits'  of  life  data  including; 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Outlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market,  Retail 
Sales  Data,  and  much,  much  more! 


-  Demographic  data  now  includes; 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2005! 

-  All  the  market  data  for  Ganada  is  in 

one  convenient  section! 

rn.L  s  ... 

...  these  regular  features;  Population  by  Age,  Fithnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


;e  of  It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
data  non-MSA  markets  in  tbe  U.S.  and  Canada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 

ffers  HHIGI.NG 

The  print  copy  of  the  E&P  MARKE'F  GUIDE  is  just  Si  40.  It’s  also  available 
on  CD-ROM  together  with  the  data  from  U.S.  MARKET  FORECASTS 
;  which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 

Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 
S495.  (CA,  DC,  FL,  11.,  MA,  MD,  NJ,  NY,  OH  and 
TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST) 


MARKET 

CUIEE 


2000 
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Please  send  pavment  to;  EDITOR  &  PUBl.ISHER 
DIRECTORIES,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  10036.  Phone;  (888)  612-709^ 
E-Mail;  edpub@mediainfo.com.  Place  vour  order  on 
our  Web  site;  WWW.IllCCiiai'nfo.COIll 
(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 

EoiTORdr'PUBLlSHER 

Where  You  ’ll  Find  the  Powers  of  the  Press.  " 


E&P  classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  lisad@mediainfo.com  •  michelea@mediainfo.com  •  hazelp@mediainfo.com 


Fax;  (212)  536-8800 
Phone:1-888-825-9149 


ANNOUNCEMENTS - 


ASTROLOGY 


Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 


AUTOMOTIVE 


I  NEWSPAPER  APPRAISERS 

2000  CUSTOM  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail;  kevinkamenandco@aol.com 
NY  (516)  379-2797.  Tampa.  FL 
(727)  786-5930,  Fax  (516)  379-3812 


WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (21 2)  254-0890 
Fax  (212)  254-7646 


COLUMNS  AVAILABLE 

ANTIQUE  TALK 

The  Calvin  &  Hobbes  of  antique  columns 
www.antiquetalk.com 
(203)  263-2899 

ENTERTAINMENT 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

('beck  our  Kcfcrcucc!- 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 


(r.TI  IK-co  Dr,  Dalla.s,  TX  ~S225 
www.rickcnliaclK'rmedia.coni 


‘‘Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


ENVIRONMENT 


"ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  514-1400 


HUMOR 


"OFF  THE  TOP  OF  MY  HEAD  ’ 

Columnist  Joe  Crawford.  Follow  Joe's 
imaginative  and  humorous  look  at  life. 
All  tales  guaranteed  true.  Just  slightly 
exaggerated. :  - )  Free,  powerful 
reader  participation  puzzle  also 
available.  Samples/rates/references 
(618)462-4017  crawfordjo@aol.eom 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Stai 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  PO.  Box 
4433,  Middletown,  NY  1 0941 . 

(914)  692-4572,  Fax  (914)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-7617 


BUSINESS  OPPORTUNITIES 


FUTURE  FEATURES  SYNDICATE 
Looking  for  buyer.  For  information  visit 
www.futurefeatures.com/prospectus 

NEWSPAPER  APPRAISERS 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St..  Suite  214-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Sen/ices 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440.  Fax  (909)  624-8852 
WWW. media-brcker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne.  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


FAST-GROWING  FLORIDA  WEEKLY 
Startup  grossing  $300,000. 
Entrepreneur  s  opportunity 
Box  01170,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


FLORIDA  -  GREAT  BARGAINS  FOR 
QUALIFIED  INDIVIDUALS 

•  Monthly  magazine,  growing  Atlantic 
island  area,  owners  retiring 

•  Monthly  Keys  lifestyle  guide,  owners 
relocating. 

Mayo  Communications  (813)  971- 


FORALISTOF 
Publications  For  Sale  Go  To . . . 
vvvvw.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


FOUR  MIDWEST  NEWSPAPERS 
Estimated  $500K  gross  in  2000. 

High  profit.  Send  replies  to 
Box  01173,  Editor  &  Publisher 
1515  Broadway,  12th  FI.  NY,  NY  10036 


STRONG  WEEKLY  IN  NORTHERN  IOWA 
Very  profitable.  Dennis  Herrick  at 
Skogman  Commercial  (319)  363-8286 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposi¬ 
tion.  Austin.  TX  78703-2833. 

(512)  476-3950 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained.  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691 .  Cincinnati,  OH  45201 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner'operator  of 
approximately  300  publications,  includ¬ 
ing  60  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook.  IL  60062 
Phone:  (847)  272-2244 


PUBLICATIONS  FOR  SALE 


TEN  YEAR-OLD  MONTHLY 
Plus  seasonal  guides  in  Top 
Growth  Market.  Saratoga,  NY. 

Mr.  Czarnecki,  (518)  587-3659 

nmmnmasaz 

CAMERA  &  DARKROOM 


NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


NEWSPAPER  APPRAISERS 


r 


} 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
h  Appraisals 
est.  1923 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt,net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo,  WY,  82834 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341  (» 
tokis@mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.mediainfo.com 
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EQUIPMENT  &  SUPPLIES 


INDUSTRY  SERVICES 


EQUIPMENT  FOR  SALE 


CLASSIFIED  SYSTEM 

Only  3  years  old.  System  comes  com¬ 
plete  with  all  software  and  hardware, 
which  includes  set  up  for  8  work  sta¬ 
tions.  Ron  Waite  (330)  821-1 200  or 
n«aite@d  ixcom .  com 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


STEPPER  (NEWSPAPER  ROLLER) 
Great  condition,  hardly  used 
Only  $6,800 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 

FOR  SALE  BY  OWNER 
WEB  PRINTING  EQUIPMENT 

•  9  Harris  V-22  Units  (22  3/4“  Cut  Off. 
60s  Models) 

•  3  JF-1  Harris  Folders  (with  Quarter 
Folder) 

•  2  EC  Martain  Splicers 

•  Miscellaneous  Roll  Stands,  Motors, 
Gluer,  3  Partial  Units. 

Please  Call  Keith  Gower 
(71 3)  941  -4845  (281 )  992-9242 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


PRESSES 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 

URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941  -561  -6401  Fax  941  -561  -6402 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


USED  CHESHIRE 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7,  Fax  (770)  590-7267 

emssembsbsss 

ADVERTISING  SERVICES 


Po^t-ii-' t^oTe.  Ad^e-riisirtp  by 

NoteAd&com 

NoteAds.com,  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  prmi  media  advertising. 

•  Authorized  dislnbutor  of  3M 

1-877-668-3231  Post-lt 

www.notead8.com  Notn 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

RESOURCES  NOW,  INC. 
Circulation  Training  Programs 
31 7-881  -2642;  ResourcesNow@aol.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELE  DIRECT  MARKETING,  INC, 
(912)  226-6100,  Fax  (912)  226-5414 
"newspaper  telemarketing  experts” 

TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1  -888-343-0470  X 1 06 

www.circulationservices.com 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


.Mctn )  Ncw.s  ScfTice,  Inc. 
Natii  >n\\  iric  TKi.H.NLARKETlNG 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news .  com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http://www.fakebrains.com 


NEWSPAPER  CONSULTANTS 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippscon8ults.com 
E-mail  BHS17News@aoi.com 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and 
consoles  for  single  or  double  width 
presses.  Also:  Parallel  drives, 
horsepower  upgrades  or 
new  AC  Drive  Conversions. 
MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hour  line 
(505)842-1357 
PO.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


PUBLISHER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol,com 


CLASSIFIEDS 


SUBSCRIBE 

TOE&P 

TODAY 
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HELP  WANTED 


ACADEMIC 


ACADEMIC 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  employed  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  S50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  ail  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  Blanchard 
mablanchC«  email.unc.edu 
919  /  962-4072 

Program  information  also  available  at: 
http://mctalab.unc.edu/jomc/academic/graduate/financial/fff.html 
Deadline:  Dec.  1,  1999 
Class  enters  May  2000 

UNIVERSITY  OF  NORTH  CAROLINA 


THE  FREEDOM  EORUM 


ACADEMIC 


ACADEMIC 


COLUMBIA  UNIVERSITY 
GRADUATE  SCHOOL  OF  JOURNALISM 

is  again  seeking  applications  for  the 

JOHN  J.  McCLOY 
FELLOWSHIPS 

sponsored  by 

The  American  Council  on  Germany 

The  fellowships  procitlc  for  travel  anti  stiith  in  Germany  with 
expenses  paitl.  .-Xpplieants  must  have  at  least  five  vears  of  working 
experieni  e  as  a  journalist,  anti  he  able  to  tlevote  four  eonseeutive 
weeks  to  travel  in  Germany  within  12-18  months  of  the  awartl. 
.•Xpplieants  .--houltl  senil  a  written  proposal  of  a  project  that  mav 
treat  German  tlomestie  or  international  matters  relating  to  histor¬ 
ical  or  eiirrent  tiiiestions  or  antit  ipatetl  tievelopments.  I'liient  v  in 
German  Is  not  a  ret|tiirement.  .Mso  ineltitle  a  resume  with  vour 
applieation.  SentI  to: 

Robert  Petretti 

Graduate  School  of  Journalism,  Room  201 

Columbia  University 

2950  Broadway 
New  York,  NY  10027 
E-mail:  rcp2@columbia.edu 
Deadline  is  April  1,  2000 

SUBSCRIPTION  QUESTION? 

■Need  information  about  a  .subscription  to 
EDITOR  ePl  BLISlIER? 

For  fast  service,  call  our  subscriber  hotline  TOLL  FRET': 
1-888-3 1.-5-S530 
Visit  our  website  at: 

WWW.  metliai  n  ft  i.et  im 

www.mediainfo.com 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Notable  newspaper  company  seeks 
Chief  Financial  Officer  to  preside  over 
its  regional  accounting  operations  for 
multiple  weekly  and  daily  publications. 
A  team  player  attitude  and  people 
skills  are  absolute  musts  to  round  out 
financial  precision!  Beautiful  geo¬ 
graphical  location  in  Zone  2.  with  con¬ 
venient  access  to  major  cities  and 
exemplary  quality  of  life  environment. 
Competitive  salary  and  attractive  bene¬ 
fits  package,  including  401  (k),  and 
excellent  vision/dental/health  insur¬ 
ance  plan.  Send  resume  and  salary 
expectations  in  strict  confidence  to: 

Box  01165,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

ADMINISTRATIVE 

PUBLISHER  -  You've  truly  found  the 
opportunity  of  a  lifetime.  New  World 
Publishing  Poland  seeks  a  results- 
oriented  Publisher  to  run  its  opera¬ 
tions,  which  include  the  Warsaw  Busi¬ 
ness  Journal  (weekly),  Warsaw  Insider 
(monthly),  two  daily  (M-F)  fax  newslet¬ 
ters,  and  a  bi-weekly  Real  Estate  title. 
All  titles  are  English  language.  You  will 
head  up  a  team  of  55  super  employ¬ 
ees  (mostly  Polish  nationals  and  a  few 
internationals  for  good  measure)  and 
will  be  responsible  tor  achieving  the 
financial  goals  while  being  proud  of 
the  editorial  integrity  we've  instilled. 
Warsaw  is  situated  in  the  heart  of 
Europe,  with  all  major  cities  a  max 
flight  of  2.5  hours  away.  Plus,  you'll 
have  an  amazing  26  personal  days  per 
year  (plus  national  holidays)  to  take 
advantage  of  that  fact!  Our  compensa¬ 
tion  is  top  rate,  with  equity  and  health 
care  plans  right  there  as  well.  Qualifica¬ 
tions:  5  years  print  media  manage¬ 
ment  and  the  energy  of  an  espresso 
addict.  Must  also  be  willing  to  relocate 
to  Poland.  Working  knowledge  of  the 
Polish  language  a  big  plus,  but  not 
required.  Fax  your  CV  to: 

NWP  President  Jett  McAllister 
011  (36-1)374-3345 
Or  E-mail  100301 .503@compuserve.com 
Check  out  WBJ's  website  at  www.wbj.pl 

THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties  include 
develop  curriculum  tor  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants.  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  tor  Journal¬ 
ism  Education.  1211  Presen/ation  Park 
Way,  Oakland,  CA94612. 

www.maynardije.org 

ADVERTISING 

AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Suburban  Publications  is  seeking  an 
advertising  professional  to  lead  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times.  King  Of  Prussia 
Courier,  and  the  Suburban  Advertiser 
with  a  combined  circulation  of  over 
33,000.  We  are  located  in  the  heart  of 
the  Main  Line  in  the  Philadelphia  sub¬ 
urbs  and  are  seeking  an  ambitious, 
self-motivated,  and  sales  driven  candi¬ 
date  wthat  can  display  strong  lead¬ 
ership  and  communication  skills.  Re¬ 
sponsibilities  will  include  monthly  and 
yearly  forecasting.  We  otter  com¬ 
petitive  salary,  bonus  plan  and  ex¬ 
cellent  benefits  including  401  (k). 
Please  send  resume  to: 

Dianne  M.  Ryan,  Pubisher 
Suburban  Publications 
1 34  N .  Wayne  Avenue 
Wayne,  PA  19087 

CLASSIFIED  ADVERTISING  DIRECTOR 
Progressive  Pennsylvania  newspaper  is 
currently  recruiting  tor  a  ClassiFed 
Advertising  Director.  This  is  an  excep¬ 
tional  opportunity  to  join  a  growing  and 
dynamic  organization  in  a  revitalized 
region  that  ranks  as  one  of  the  country  s 
top  20  metro  markets.  We  are  seeking 
an  ambitious,  self-motivated  candidate 
that  displays  strong  leadership  and 
communication  skills  as  well  as  an 
extensive  knowledge  of  classified 
marketing.  Vision  to  develop  and  imple¬ 
ment  marketing  plans  to  grow  revenue 
and  market  share  is  essential.  The  ideal 
candidate  will  also  lead  and  develop 
already  talented  sales  management  and 
sales  staff. 

It  you  are  looking  to  advance  your 
career  with  an  expanding  organization 
that  will  also  allow  tor  future  career 
opportunities,  our  growing  network  of 
newspapers  is  looking  tor  talented 
executives  like  you  that  will  help  us 
reshape  newspaper  and  online  potential 
for  the  future.  We  are  setting  new 
records  and  need  bright,  innovative 
thinkers. 

We  otter  a  competitive  salary  and  bene¬ 
fits  package,  aggressive  open-ended 
MBO  program  and  complete  benefits 
package,  which  includes  matching 
401  (k)  program.  Please  send  resume 
and  salary  requirements  to: 

Box  01174.  Editor  &  Publisher 
1515  Broadway,  1 2th  FI.  NY.  NY  1 0036 

VP-ADVERTISING 

Our  Advertising  VP  was  promoted  to 
Publisher  at  another  of  our  newspa¬ 
pers  leaving  an  immediate  vacancy  tor 
a  creative,  energetic  sales  pro  to  con¬ 
tinue  the  charge.  The  Post  Tribune  is 
part  of  the  Hollinger  International  Chi¬ 
cago  group  serving  the  northwest 
Indiana  market.  It  you  thrive  on  com¬ 
petition,  know  how  to  win  through 
originality  and  readiness,  manage 
resources  as  it  you  owned  the  busi¬ 
ness,  and  you're  ready  tor  a  new 
challenge,  fax  your  resume  and  salary 
history  in  confidence  to: 

Boni  Fine,  Publisher  at  (219)  881-3199 
Or  E-mail:  bfine@suntimes.com  EOE 
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_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  a  highly  motivated 
and  enthusiastic  winner  who: 

•  Has  demonstrated  strong  team¬ 
building  skills 

•  Leads  by  example 

•  Is  energetic 

•  Has  a  passion  for  the  newspaper 
industry 

•  Is  fair  and  honest 
We  offer  this  individual: 

•  Competitive  compensation  plan 

•  Excellent  benefits  package 

•  Continued  training  and  development 
opportunities 

•  “One  of  3  hottest  cities  in  southeast 
where  business  is  booming”,  as 
stated  in  the  Wall  Street  Journal 

Work  experience  should  include:  3 
years  sales  management  experience. 
The  selected  candidate  will  lead  a 
team  that  includes  a  majors  supen/isor, 
a  strong  telemarketing  team,  3  sales 
assistants,  a  group  of  high-potential 
territory  reps.  Send  resume  to: 

Melody  Bishop,  Advertising  Director 
The  Jackson  Sun 
RO.  Box  1059 
Jackson,  TN  38302 
Fax:  (901)425-9604 
E-mail:  mbishop@jacksntn.gannett.com 


RETAIL  ADVERTISING  MANAGER 
The  State  Newspaper,  South  Caro¬ 
lina’s  largest  newspaper,  is  looking  for 
a  dynamic  and  talented  individual  to 
become  our  Retail  Advertising  Man¬ 
ager.  The  State  is  part  of  a  Fortune  250 
international  communications  com¬ 
pany  engaged  in  the  business  of 
delivering  news  and  information  ser¬ 
vices,  in  print  and  online,  to  more  than 
1 00  million  people  worldwide 
The  successful  candidate  will  work 
closely  with  major  accounts  and  retail 
territories  to  uncover  advertising  and 
marketing  needs.  Together  with  the 
major  accounts  and  retail  territory 
teams,  the  candidate  will  create  pro¬ 
posals  to  meet  those  needs  in  print 
and  online.  The  Retail  Advertising 
Manger  will  Analyze  business  trends, 
coordinate  sales  efforts,  identify  mark¬ 
ets,  and  develop  and  implement  mark¬ 
eting  strategies  to  increase  market 
share. 

Requirements:  Excellent  communica¬ 
tion  and  sales  motivation  skills.  Out¬ 
standing  customer  relations  and  pres¬ 
entation  skills  are  a  must.  Must  have 
demonstrated  leadership  ability.  Must 
possess  ability  to  analyze  business 
trends  and  interpret  market  research  to 
support  sales  efforts.  A  Bachelor's 
degree  is  required,  preferably  in  busi¬ 
ness  marketing,  advertising  or  a  re¬ 
lated  field.  Must  have  a  proven  track 
record  of  high-performance  results. 
Supervisory  experience  and  at  least 
three  years  newspaper  advertising 
sales  experience  is  required. 

To  apply  for  this  position,  please  send 
a  resume  to  Jeanie  Enyart,  VP/ 
Advertising  and  Marketing.  The  State: 

RO.  Box  1333,  Columbia,  SC  29202 
EOE 


ADVERTISING 


AD  SALES  DIRECTOR 
$80-90,000-1- 

National,  agency  or  inside  sales  (retail 
or  class)  background  required,  multi 
office  management  experience  a  plus. 
Mid  size  metro  market,  with  pro  sports, 
low  cost  of  living.  Send  resume  to: 

Box  01157,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY.  NY  1 0036 


GENERAL  AD  MANAGER 
$90-100,000 

Major  metro  needs  a  leader  for  9 
person  staff.  Exceptional  daily  news¬ 
paper  in  exploding  market. 

Great  career  opportunity  for  an  ad 
sales  manager  with  national  and 
agency  experience.  Send  resume  to: 

Box  01158,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


_ ART/GRAPHICS _ 

SENIOR  ONLINE  DESIGNER 
Helps  to  set  and  maintain  the  look  and 
feel  of  USA  Today.com.  Creates  daily 
informational  news  graphics,  advertise¬ 
ments  and  promotional  designs  for  the 
web.  Requires  5  years  experience  as  a 
graphic  artist  or  animator;  ability  to 
work  well  under  deadline;  exceptional 
design  and  drawing  skills;  excellent 
PC  skills  with  knowledge  of  Macintosh 
graphics  software.  Must  be  able  to 
work  in  creative  team-like  atmosphere. 
We  offer  a  competitive  compensation 
and  benefits  package  that  includes  an 
onsite  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to  USA  Today,  Human 
Resources  Department  (LC),  1000 
Wilson  Blvd.  Arlington,  VA  22209. 
Resumes  can  also  be  faxed  to: 

(703)  558-3840 

Or  E-mailed  to:  jobs@usatoday.com 


CIRCULATION 


MIDDLE  TN  Community  Newspapers,  a 
subsidiary  of  the  Gannett  Company,  is 
seeking  a  Circulation  Director  to  man¬ 
age  operations  for  its  five  weekly  news¬ 
papers  around  the  greater  Nashville 
area.  Must  have  well-rounded  newspa¬ 
per  circulation/operational  background 
and  marketing  savvy.  Compensation 
package  $44,000  including  incentives. 
Position  reports  to  the  group’s  General 
Manager.  Excellent  benefits  package. 
Send  resume  with  detailed  work/salary 
history  to  HR  Director: 

PC.  Box  1387,  Gallatin,  TN  37066 
Or  fax  with  cover  letter  to  HR  Director: 
(615)  452-9110 

CIRCULATION  MANAGER 
Direct  Marketing  subsidiary  of  The  Col¬ 
umbus  Dispatch  seeks  a  Circulation 
Manager  for  its  saturation  TMC  ser¬ 
vice.  Current  coverage  is  980,000 
households/week  with  a  delivery  on 
Sunday  and  Wednesday. 

Requirements: 

•  Management  of  daily  newspaper 
circulation  over  60,000 

•  Supervision  of  district  managers 

•  Knowledge  of  computer-based  dis¬ 
tribution  systems 

•  Detailed  knowledge  of  independent 
contractor  relationships 

•  Ability  to  analyze  multiple  problems 
simultaneously,  establish  priorities, 
and  provide  quick  and  efficient  solu¬ 
tions 

•  Ability  to  communicate  at  all  levels 
of  the  organization  -  from  top  man¬ 
agement  to  independent  contractors 
to  advertisers  and  residents 

•  Experience  managing  customer  ser¬ 
vice  functions 

•  Knowledge  of  transportation  systems 
Prefer  candidate  with  5-i-  years  of  daily 
circulation  experience,  college  degree, 
excellent  communication  skills,  com¬ 
puter  literate,  positive  work  ethic  and 
ability  to  lead  organizational  change. 
We  offer  exceptional  benefits  and  a  com¬ 
petitive  salary. 

Send  or  fax  resume  to: 

DCS,  Inc. 

7801  N.  Central  Drive 
Lewis  Center,  OH  43035-0262 
Attn:  HR  -  Circulation 
Fax:  (740)  548-4940 
Equal  Opportunity  Employer 


CIRCULATION 


CIRCULATION  HOME  DELIVERY 
MANAGER 

The  St.  Louis  Post-Dispatch,  the 
number  one  information  source  in 
Missouri,  has  an  immediate  job  open¬ 
ing  for  a  Home  Delivery  Manager.  The 
person  selected  will  join  a  team  of 
newspaper  circulation  professionals 
and  will  become  an  integral  part  of  our 
operation. 

The  ideal  candidate  will  come  equipped 
with  strong  management  skills,  lead¬ 
ership  capabilities,  and  demonstrated 
success  in  newspaper  sales  and  market¬ 
ing.  You  must  also  have  a  willingness  to 
maintain  and  develop  new  strategies 
and  concepts. 

Your  qualifications  should  include: 

•  Five  years  of  Circulation  Manage¬ 
ment  experience  in  various  dis¬ 
ciplines. 

•  Proven  performance  and  track  re¬ 
cord  of  successful  management 

•  Service  Retention  skills 

•  A  high  degree  of  motivation,  innova¬ 
tiveness,  and  responsiveness  to 
change 

•  Good  written  and  oral  communica¬ 
tion  skills 

St.  Louis,  Missouri  located  on  the  con¬ 
fluence  of  the  Mississippi,  Missouri  and 
Illinois  rivers  is  an  outstanding  livable 
community  well  noted  tor:  affordable  liv¬ 
ing;  AAA  metropolitan  school  districts; 
Nationally  ranked  medical  facilities; 
Arts,  Education  and  Religious  Institu¬ 
tions;  professional  sports  teams;  Gate¬ 
way  Arch  and  more... 

We  offer  a  competitive  starting  salary,  out¬ 
standing  benefits,  and  a  work  environ¬ 
ment  that  promotes  diversity,  pro¬ 
fessional  growth,  and  opportunities  for 
the  right  individual. 

Apply  in  confidence  to: 

ST.  LOUIS  POST-DISPATCH 
Personnel  Department 
Attn:  Home  Delivery  Manager 
900  N.  Tucker 
St.  Louis.  MO  63101 
The  St.  Louis  Post-Dispatch  an  Equal 
Opportunity  Employer,  values  the 
diversity  of  our  workforce  and  the 
knowledge  of  our  people 


CIRCULATION  MANAGER 
USA  TODAY 

The  Nation’s  Newspaper  is  looking  for 
a  circulation  manager  for  the  Pacific 
Northwest  region. 

The  ideal  candidate  for  this  dynamic 
media  company  will  possess  outstand¬ 
ing  leadership  skills  to  guide,  motivate 
and  develop  a  team  of  district  sales 
managers.  Strong  organization  and 
communication  skills  with  the  ability  to 
utilize  PC  technology  and  manage  a 
budget  are  essential.  A  college  degree 
and  a  minimum  five  years  managerial 
and  circulation  sales  experience  is 
required.  We  offer  a  competitive  salary, 
great  benefits  and  a  401  (k)  plan. 
Qualified  individuals  should  send  their 
resume  with  salary  requirements  to: 

USA TODAY 
Attn:  Human  Resources 
2005  NW  Sammamish  Road,  Suite  110 
Issaquah,  WA  98027 
EOE 


Online  portfolio  a  plus 
To  learn  about  the  USA  Today  brand, 
visit  our  web  site  at: 
www.usatoday.com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 

p  -  -  - 

I  makes  the  difference. 

CIRCULATION 


CIRCULATION 


NEWSPAPER  IN  EDUCATION  MANAGER 


Manage  tlic  Ne\vsjX!ix.T  in  Hclm  ation  operation  responsil^le  for  eorfTorate 
sponsorships,  elassrooni  suItsci ipiions  anti  iiuegratii)!!  of  newspafiers  in 
ilie  eiku  ational  i  iirrii  iiluni. 

Increase  newspaper  L  ireiilation  by  planning,  directing  and  implementing 
programs  that  maximi/e  tlie  Lise  anti  usefulness  of  newspapers  in  t  lassrooms. 
Bachelor's  degree  ret|uired.  Must  be  tleiail  orienietl  anti  have  strong 
comnuinicaiit)n  anti  presentation  skills.  3-^  \'ears  of  management  expe¬ 
rience.  inckitling  2  or  more  \ears  in  etkication  or  sales-relatetl  Ileltl.  Fax 
or  F-nuiil  (a  text  format  of  the  information)  >0111*  resume  to: 

(305)  376-2870  Please  specify  Job  Code  NIE-BF 
bferranK®  herald.com 

The  1  leraltl  is  ct)mmittetl  to  work  ft)rce  tliversity  in  an  effort  to  ser\e  the  com- 
miinit\  in  which  we  live.  NXe  welcome  applications  frt)m  all  intii\  iduals. 
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HELP  WANTED 


CIRCULATION 


REGIONAL  MANAGER 
Investor  s  Business  Daily.  America's 
fastest  growing  business  newspaper, 
has  a  position  available  for  a  Regional 
Manager  based  in  our  Dallas,  TX 
office.  Responsibilities  include  oversee¬ 
ing  the  production,  circulation,  distri¬ 
bution,  and  sale  of  Investor  s  Business 
Daily  in  this  7  state  region.  Ideal  can¬ 
didate  will  have  proven  sales  and 
marketing  experience  along  with  the 
ability  to  manage  and  motivate  staff. 
Candidate  will  be  responsible  for 
expanding  home  delivery  markets  as 
well  as  developing  vendor  relations  at 
the  wholesale  and  retail  level. 
Bachelors  degree  required.  Com¬ 
petitive  salary  based  on  experience. 
Send  resume  and  cover  letter  to: 
Investor's  Business  Daily 
1 2655  Beatrice  Street 
Los  Angeles.  CA  90066 
Attn:  Circulation  Director 
Or  fax  to  (310)  577-7356 
Or  E-mail  dlozaibd@msn.com 

SALES  &  MARKETING 
REPRESENTATIVE 

Publishers  Circulation  Fulfillment,  Inc, 
a  national  company  providing  a  wide 
array  of  circulation  services,  has  open¬ 
ings  for  circulation  sales  and  market¬ 
ing  representatives  to  oversee  The 
New  York  Times  Single  Copy  Sales  in 
the  GA/TN/AL  territory  and  the  West 
side  of  Florida.  The  selected  candi¬ 
dates  will  need  to  reside  in  the  Atlanta 
and  Tampa  areas.  Candidates  must  be 
sales  driven  and  possess  excellent  writ¬ 
ten,  verbal  communication  and  pres¬ 
entation  skills.  Knowledge  of  the 
newspaper  Industry  is  a  plus. 

To  excel  In  our  fast  paced  environ¬ 
ment.  the  candidates  should  be  self¬ 
starters  and  have  the  ability  to  analyze 
markets  and  to  create  and  execute 
sales  plans  to  drive  new  business. 
They  must  also  possess  the  ability  to 
handle  multiple  projects,  meet  dead¬ 
lines,  have  excellent  computer,  organi¬ 
zational  and  customer  service  skills. 
This  position  requires  interaction  with 
local  newspapers  and  Independent 
newspaper  wholesalers.  In  addition, 
sales  Initiatives  would  Include  devel¬ 
opment  of  college  and  educational 
sales  programs,  chain  store  promo¬ 
tions.  and  retail  merchandising.  Two  to 
four  years  cf  direct  selling  experience 
required. 

College  degree  is  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  cover  letter  and  resume  to: 
RC.F.  Inc.  PO.  Box  9201 60 
Norcross,  GA  30010 

TELEMARKETING  SALES  MANAGER 
45-50,000-^ 

We  seek  a  top  notch  TM  Sales  Man¬ 
ager  for  Circulation  staff,  great  opport¬ 
unity  to  grow  at  a  160.000  circulation 
daily. 

If  you  experienced  and  can  motivate 
our  top  team  to  drive  new  sales  re¬ 
sults,  then  send  your  resume  to: 

Box  01161,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY,  NY  10036 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
We  are  looking  for  a  Single  Copy 
Sales  Manager  who  can  make  sales 
sizzle  In  the  hottest  market  around!  If 
you  are  a  driven  circulation  pro¬ 
fessional  who  loves  the  challenge  of  a 
tough  competitive  market  as  well  as 
the  awesome  weather  in  Mesa,  Ari¬ 
zona  then  you  need  to  apply  for  our 
position. 

At  the  Tribune  you  have  a  great 
opportunity  to  be  innovative,  develop 
new  strategies  and  burn  a  new  trail  in 
Single  Copy  Sales.  We  have  a  great 
team  and  we  re  looking  for  a  manager 
with  excellent  leadership  skills  and  can 
take  charge  in  this  market. 

We  offer  a  competitive  salary  and  out¬ 
standing  benefits.  If  you  are  up  to  the 
challenge  of  this  position,  send  your 
cover  letter  and  resume  to: 

Tribune  Newspapers 
Karen  Bulissa,  PHR  -  Human  Resources 
120  West  First  Avenue.  Mesa.  AZ  85210 
E-mail:  Karen.Bulissa@ThomNews.com 
Fax:  (480)  898-6401 


SINGLE  COPY  SALES  MANAGER 
For  The  Eagle,  one  of  the  fastest  grow¬ 
ing  daily  (24,000)  newspapers  in 
Texas.  Duties  include  the  development 
of  promotional  concepts  to  increase 
single  copy  sales,  supervision  of  6 
independent  contractors.  This  result- 
oriented  professional  will  also  work 
with  dealers,  merchandisers,  retailers, 
and  contractors  to  maximize  single 
copy  sales  in  Bryan/College  Station 
Texas.  This  position  reports  directly  to 
the  circulation  director.  Prefer  candi¬ 
date  with  2-1-  years  of  daily  circulation 
experience,  college  degree  or  eq¬ 
uivalent  experience,  computer  literate, 
and  positive  work  ethic.  Company 
offers  excellent  salary,  bonus  and 
benefits  package  including  401  (k).  Fax 
or  E-mail  resume  to  Lorenzo  Vigilante: 

Fax:  (409)  774-0547 
E-mail:  lvigliante@theeagle.com 


USA  TODAY 

CIRCULATION  MANAGER 
USA  TODAY  has  an  excellent  career 
opportunity  for  a  Circulation  Manager 
in  Chicago.  Based  near  downtown 
Chicago,  this  position  is  responsible 
for  leading  a  department  of  7  in  perfect¬ 
ing  operations  and  tapping  opportunities 
for  growth  in  the  dynamic  Metro  Chi¬ 
cago  Market.  Single  copy  experience  a 
must,  home  delivery  experience  a  plus. 
Skilled  circulators  with  an  aptitude  for 
management  excellence  and  a  strong 
thirst  for  challenges  will  find  this  to  be 
an  opportunity  worth  pursuing. 

To  investigate  further,  please  send 
resume  and  salary  history  to: 

David  Fiedelman 
USA  TODAY 

1000  Parkview  Boulevard 
Lombard,  IL60148 
E-mail:  dfiedelman@usatoday.com 
Fax:  (630)629-1270 


Clatsified  Advertising  call  (888)825-9149 


www.mediainfo.com 


CIRCULATION 


SINGLE  COPY  MANAGER 
The  Gazette  is  seeking  a  qualified, 
innovative  candidate  for  Single  Copy 
Manager.  Responsible  for  increasing 
single  copy  sales  throughout  our 
Southern  Colorado  market  through 
innovative  promotional  and  marketing 
concepts,  merchandiser  and  dealer 
relationships,  and  the  ability  to  direct, 
train,  and  motivate  associates  and 
independent  contract  carriers.  All  can¬ 
didates  must  have  2  to  3  years  single 
copy  experience  3  to  5  years  circula¬ 
tion  experience  preferred.  The  ideal 
candidate  will  have  strong  written,  oral, 
and  interpersonal  communication  skills, 
is  computer  literate,  and  possess  a 
strong  understanding  of  marketing,  pro¬ 
motion,  and  sales.  Excellent  benefits 
package.  Apply  to: 

The  Gazette 
Human  Resources 
30  S.  Prospect  Street 
Colorado  Springs.  CO  80903 
Or  tax  your  resume  to  (719)  636-0161 

CIRCULATION  DIRECTOR 
Zone  1 ,  6-day  community  daily  seeks 
an  energetic  hands-on  leader  to 
oversee  its  home  delivery,  single  copy 
and  NIE  efforts.  Opportunity  to  enter  a 
rapidly  expanding  public  company 
with  enormous  growth  potential.  Ex¬ 
cellent  salary  and  benefits.  Experi¬ 
enced  applicants  reply  with  resume 
and  salary  history  to: 

Box  01 1 54.  Editor  &  Publisher 
1515  Broadway.  121h  FI.  NY,  NY  10036 

SINGLE  COPY  MANAGER 
The  Lincoln  Journal  Star  in  Lincoln. 
Nebraska  seeks  a  dynamic  candidate 
to  join  our  circulation  team.  This  posi¬ 
tion  is  a  direct  report  to  the  Circulation 
Director. 

Duties  include  the  deveopment  of 
promotional  concepts  to  grow  single 
copy  sales,  supervision  of  two  employees 
and  independent  distributors  in  sur¬ 
rounding  counties  and  working  with  city 
retail  accounts  to  obtain  maximum  level  of 
sales.  Individual  must  posses  strong 
management  and  leadership  skills 
with  demonstrated  success  in  identi¬ 
fying  and  developing  successful  single¬ 
copy  growth  strategies,  as  well  as  the 
ability  to  establish  and  meet  sales  goals, 
and  recruit  and  train,  and  develop 
standard  of  performance  for  employees. 
The  ideal  candidate  must  possess 
mathematical  and  Interpersonal  skills. 
Have  strong  written  and  oral  communi¬ 
cation  skills  to  communicate  effectively 
with  retailers  and  distributors.  Valid 
driver's  license,  dependable  automobile 
and  automobile  insurance  required. 
Three  to  five  years  single  copy  circula¬ 
tion  experience  preferred. 

In  exchange  for  these  skills  and  experi¬ 
ence,  we  offer  a  challenging  and  reward¬ 
ing  work  environment,  a  competitive  com¬ 
pensation  and  benefits  package  and 
the  opportunity  to  join  both  an  exciting 
and  successful  team.  Please  send  or 
fax  your  resume  to: 

The  Lincoln  Journal  Star 
926  P  Street,  Lincoln,  NE  68508 
Fax:  (402)  473-7414 


CIRCULATION 


The  Arizona  Republic.  Phoenix  Ari¬ 
zona's  leading  information  com¬ 
pany,  is  looking  for  an  Analysis  & 
Planning  Manager.  This  position  is 
part  of  the  Circulation  core  man¬ 
agement  team  reporting  to  the 
circulation  director.  The  successful 
candidate  will  have  statistical, 
budgetary.  ABC  reporting,  and 
information/support  systems  expe¬ 
rience.  A  positive  attitude,  a  de¬ 
monstrated  ability  to  achieve  re¬ 
sults,  and  a  desire  to  be  a  part  of  a 
cutting  edge  information  company 
are  a  must.  Candidates  should  have 
strong  relationship  building,  motiva¬ 
tional  and  management  experience. 
Additionally,  candidates  must  have 
the  ability  to  cooroinate  multi¬ 
faceted  efforts  and  analyze  compile 
data,  as  well  as  proven  oral  and  writ¬ 
ten  communication  skills. 

The  Arizona  Republic  is  offering  a 
VERY  competitive  salary  and  incen¬ 
tive  plan,  including  a  401  (k)  plan 
and  potential  stock  options.  In  addi¬ 
tion,  an  excellent  health  and  benefit 
plan  is  included.  Please  send  a  let¬ 
ter,  resume  and  salary  history  and 
requirements  to: 

Chris  Christian 
Circulation  Director 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix.  AZ  85004 
Fax  (602)  444-8241 
E-mail  chris.christian@pni.com 


COMMUNICATIONS 

COMMUNICATIONS:  Associate  Director 
for  the  Baltimore-\/Vashington  area  of 
United  Methodist  Church  with  focus  on 
stewardship  and  benevolence  interpreta¬ 
tion.  Must  know  and  love  the  United  Meth 
odist  Church.  Strong  journalism  and  edit¬ 
ing  skills;  team  work.  Clergy  or  laity. 
Resumes,  five  writing  samples  to: 

Dean  Snyder 

Baltimore-Washington  Conference 
9720  Patuxent  VVoods  Drive.  Suite  1 00 
Columbia.  MD  21 046  by  March  15 


Financial  publication  seeks  2  Writers 
on  opposite  coasts  to  cover  growing 
venture  capital  market.  Venture  Capital 
Journal,  a  monthly  magazine  seeks 
Senior  Writer  for  Silicon  Valley,  one  of 
today's  most  covered  beats.  In  NYC, 
Private  Equity  Week  seeks  a  Reporter 
to  cover  pre-IPO  financing  for  weekly 
title.  Salary  for  both  slots  based  on 
experience.  Send  cover  letter,  resume, 
clips  and  desired  slot  to: 

Adam  Reinbach.  1290  6th  Avenue 
36th  FI  .  NewYork.  NY  10104  EOE 
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HELP  WANTED 


25,000  CIRCULATION  paper  in  central 
Indiana  needs  business  writer,  reporters. 
Resume  to  ME  Dan  McCaleb: 

300  N.  Union,  Kokomo,  IN  46904 

AFTERNOON  DAILY  ON  Lake  Erie  seeks 
two  reporters.  The  News  Herald,  Ohio's 
top  small  daily  newspaper  for  three 
years  in  a  row,  is  looking  for  a  county 
reporter  and  a  city  reporter.  Both  also 
will  focus  on  tourism  and  recreation 
issues.  Please  send  cover  letter,  resume 
and  clips  to  City  Editor  Cynthia  Reza: 

News  Herald,  1 1 5  W.  2nd  Street 
Port  Clinton,  Ohio  43452 
Or  send  E-mail  inquiries  to; 
mjohnson@fremont.gannett.com 

ASSISTANT  CITY  EDITOR 
The  Stuart  News  and  Port  St.  Lucie 
News,  the  dominant  paper  on  Florida's 
rapidly  growing  Treasure  Coast,  seeks 
an  assistant  city  editor  challenged  by 
competition  and  a  fast-changing  com¬ 
munity.  Staff  includes  four  experienced 
editors  and  15  reporters  covering  two 
counties.  Send  a  brief  cover  letter  and 
resume  to; 

Paul  Shea,  Managing  Editor 
The  Stuart/Port  St.  Lucie  News 
PO.  Box  9009,  Stuart,  FL  34995 
Website;  www.tcpalm.com 
EOE  DFWP 

ASSOCIATE  EDITOR 
Teacher  Magazine,  a  general-interest 
magazine  covering  K-12  education, 
seeks  an  editor/writer  with  a  news  back¬ 
ground  and  magazine  experience. 
Teacher,  which  was  a  1999  finalist  for  a 
National  Magazine  Award  for  general 
excellence,  covers  the  teaching  pro¬ 
fession,  school  policy  and  culture,  and 
the  people  who  influence  education. 
Send  resume,  letter,  and  clips  to; 

TM  Editor 

6935  Arlington  Road,  Bethesda,  MD  20814 
Salary  based  on  experience 
Equal  Opportunity  Employer  No  calls 


ASSISTANT  FINANCIAL  EDITOR 
Candidates  must  be  experienced  in  cov¬ 
ering  consumer  affairs,  personal 
finances  and  workplace  issues  and 
trends.  Responsibilities  will  be  shared 
in  maintaining  timely  business  cov¬ 
erage  and  planning  daily,  Sunday  and 
related  financial  publications.  Must 
have  at  least  three  years  experience  in 
business  reporting,  writing,  editing  and 
page  design.  Competitive  salary  and 
benefits.  The  Gazette  is  a  locally 
owned,  dally  morning  newspaper  sen/- 
ing  250  communities  in  Eastern  Iowa. 
Send  resume,  salary  requirements  and 
appropriate  samples  to; 

Trish  Thoms 
The  Gazette 

RO.  Box  51 1 ,  Cedar  Rapids,  lA  52406 
E-mail;  gazcohr@fyiowa.com  EOE 

AWARD  WINNING  NEWSPAPER 
THE  LAURENS  COUNTY  ADVERTISER 
Now  has  an  opening  for 
EDITOR 

Mac  experience  (QuarkXPress,  Photo¬ 
shop,  etc.)  big  plus,  Nice  working  con¬ 
ditions  and  above  average  pay  commen¬ 
surate  with  experience.  Send  resume  to; 
Marc  Brown 
Advertiser  Printing  Co. 

RO.  Box  490,  Laurens,  SC  29360 
(864)  984-2586 
Advertiser@backroads.net 


AWARD-WINNING 

New  England  AM  daily  and  Sunday  look¬ 
ing  for  a  business  editor  and  a  metro 
editor.  Require  good  editing,  communi¬ 
cation  and  organiational  skills  and  know¬ 
how  to  develop  strong  enterprise.  We 
cover  historic  Litchfield  County  and  are 
close  to  Boston  and  New  York.  Mail  or 
fax  samples  and  resume  to; 

Bob  Veillette,  ME,  Republican-American, 
389  Meadow  Street,  Waterbury,  CT  06770 
Fax  (203)  596-9277 


ASSISTANT  LIFE  EDITOR 
Individual  wanted  to  assist  in  day-to- 
day  operations  of  USATODAY.com 
Life's  section.  Successful  candidate 
must  have  five-to-seven  years’  journal¬ 
ism  experience,  preferably  in  features. 
At  least  two  years  of  online  experience 
preferred.  Strong  knowledge  of  enter¬ 
tainment  industry  and  some  knowl¬ 
edge  of  travel  and  health  industries  is 
a  must.  Candidate  must  also  have 
knowledge  of  and  comfort  with  the 
Internet,  Internet  publishing  and  com¬ 
munity  tools.  Job  requires  the  ability  to 
work  closely  with  others  and  guide 
staff  of  content  developers  in  a  fast- 
paced  environment.  Must  have  good 
copy  editing  and  rewrite  skills. 
Bachelor's  degree  required.  Nights 
and  weekend  hours  may  be  required. 

We  offer  a  competitive  compensation 
and  benefits  package  which  includes 
an  on  site  fitness  center  and  401  (k).  If 
interested,  please  submit  resume  with 
salary  history  to  USA  TODAY,  Human 
Resources  Department  (LC).  1000 
Wilson  Blvd,  Arlington  Virginia  22229. 
Resumes  can  also  be  faxed  to; 

(703)  558-3840 

Or  E-mailed  to  jobs@usatoday.com. 
To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at 
www.usatoday.com 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 


CITY  EDITOR;  Excellent  dally  in  news- 
rich  West  Texas  metro  area  needs  an 
aggressive,  talented  leader  to  direct 
seven  reporters  adn  three  photo¬ 
graphers.  Prefer  assignment  and  edit¬ 
ing  experience  but  will  consider  solid 
reporter  ready  to  take  on  new 
challenges.  Send  reusmeto; 

Laura  Dennis,  Odessa  American 
222  E.  Fourth  Street,  Odessa,  TX  79760 
Or  E-mail  to; 

laura_dennis@link,freedom.com 


CORPORATION 


Whirlpool  Corporation,  a  full  service  facility 
and  a  leading  manufacturer  of  household  appli¬ 
ances,  currently  has  the  following  opportunity 
available  at  its  corporate  headquarters  in  Benton 
Harbor,  Michigan. 


MANAGER,  INTERNAL  COMMUNICATIONS 

In  this  position  you  will  oversee  production  of  all  internal  communication  vehicles.  He/she  will  be  responsible  for 
budgetary  and  deadline  conformance  for  all  vehicles,  as  well  as  for  proposing,  researching,  writing,  editing,  clearing 
and  processing  editorial  content.  In  addition,  he/she  will  also  provide  media  and  community  relations  as  necessary. 
We  require  7-10  years  of  professional  experience  with  5-8  years  of  corporate  newswriting  and  editing.  2-3  years  expe¬ 
rience  in  publication  management  and  1-2  years  experience  as  a  Corporate  Communication  manager  is  also  necessary. 
A  Bachelor's  degree  in  Journalism  is  preferred,  an  advanced  degree  is  desirable. 

Whirlpool  provides  a  competitive  benefits  package  including  medical/dental,  401 K  matching  and  pension.  The  base 
salary  range  is  $50-60K  depending  on  qualifications  and  the  opportunity  for  a  bonus  based  on  company  and  individ¬ 
ual  performance.  Send  resume,  including  salary  requirement  to;  Whirlpool  Corporation,  Attn:  Human  Resources  MD- 
2900,  2000  M-63  North,  Benton  Harbor,  Ml  49022.  EOE 

EDITOR  &  PUBLISHER  /  JANUARY  31.  2000 


BUREAU  CHIEF 

PoIntsBeyond,  a  new  website  for  out¬ 
door  enthusiasts,  seeks  an  experienced 
San  Francisco  editor  to  develop,  assign, 
edit,  and  write  articles.  Five  years  expe¬ 
rience  with  top-notch  publications 
required.  Outdoor,  travel,  or  guidebook 
experience  preferred.  Web  editing  a 
plus.  Competitive  compensation. 

Send  resume  and  samples  to; 

PointsBeyond 
1500  34th  Avenue 
San  Francisco,  CA  941 22 
FAX  (415)  566-7845 
lrusch@pointsbeyond.com 

BUSINESS  EDITOR  IN  LA. 

The  Daily  News  of  Los  Angeles  seeks 
an  experienced  business  editor  to 
oversee  its  business  coverage  and 
staff.  Ideal  candidate  has  news  and 
business  editing  and  reporting  experi¬ 
ence.  We  cover  the  business  of  Holly¬ 
wood  as  well  as  the  fast-growing  high 
tech  and  bio  tech  worlds  in  suburban 
L  A.  This  position  is  available  because 
of  a  promotion.  Letter,  resume  and 
samples  of  your  work  to; 

Recruitment  Editor,  Daily  News 
RO.  Box  4200 

Woodland  Hills,  CA  91 365-4200 

BUSINESS  REPORTER; 

We're  a  smallish  paper  offering  a  big- 
time  reporting  opportunity.  We  need  a 
smart,  energetic  reporter  to  cover 
Kellogg  Company  and  provide  local  busi¬ 
ness  coverage.  When  you  live  in  the 
Cereal  City,  it  doesn't  get  any  better  than 
writing  about  our  only  Fortune  500  com¬ 
pany.  2-3  years  experience  required; 
business  experience  a  plus.  If  you'd  like 
to  work  at  one  of  Gannett's  Most  Improv¬ 
ed  Newspapers,  send  resume,  samples  to; 
Mark  Land,  Executive  Editor 
Battle  Creek  Enquirer 
1 55  W.  Van  Buren  Street 
Battle  Creek,  Ml  4901 7 


BUSINESS  REPORTER 
The  employee-owned  Omaha  World- 
Herald  (230,000  circulation  on  week¬ 
days,  285,000  Sundays)  seeks  a 
skilled,  aggressive  reporter  to  produce 
high-profile  business  stories.  Omaha, 
one  of  America's  most  livable  cities,  is 
home  to  the  likes  of  ConAgra  Inc., 
Union  Pacific  Corp.,  Ameritrade  and 
Warren  Buffett's  Berkshire  Hathaway 
Inc.  We  re  taking  our  business  cov¬ 
erage  up  several  notches  as  we  pre¬ 
pare  to  open  a  $100  million  production 
facility  in  2001,  If  you  can  write  with 
flair  and  have  a  track  record  of  break¬ 
ing  big  stories  before  the  press  release 
comes  out,  please  apply.  Send 
resume,  clips  and  a  cover  letter  to: 

Jeff  Gauger,  Assistant  Managing  Editor 
Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE68102 


DYNAMIC  EDITORIAL  DIRECTOR 
wanted.  Rapidly  growing  Internet 
company.  See  our  ad  at; 

www.immunesupport.com/jobs 

www.mediainfo.com 
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EDITORIAL 


BUSINESS  REPORTER 
The  Island  Packet,  a  daily  on  beautiful 
Hilton  Head  Island  owned  by  The 
McClatchy  Company,  is  seeking  an 
experienced  business  reporter  for  our 
rapidly  growing  market.  We  need  an 
energetic  self-starter  who  will  bring 
depth  and  sophistication  to  coverage 
of  business  and  economic  trends  in 
our  resort  region,  whose  mainstays 
include  tourism  and  land  development. 
Clips  should  demonstrate  an  ability  to 
write  clearly  and  penetratingly.  Send 
cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 
Fax:  (843)  706-3070 


BUSINESS  WRITER  WANTED 
The  Charlotte  Sun  Herald,  a  40,000 
daily  in  Southwest  Florida  is  looking 
for  an  energetic,  inquisitive  writer.  The 
newspaper's  business  staff  thrives  on 
covering  the  fastest  job-growth  area  of 
the  country.  The  paper's  award  winning 
Web  site  is  at  www.sun-herald.com 
Applicants  should  send  a  resume  and 
writing  sample  to: 

Charlotte  Sun  Herald 
Jim  Gouvelis 
231 70  Harborview  Road 
Port  Charlotte,  FL  33980 


CLICK!  online  magazine  wants  sharp 
reporters  on  a  wide  range  of  lifestyle  and 
health  topics.  Work  with  newspaper- 
experienced  staff  on  enterprise  and 
trend  stories.  Required:  3-5  years  news 
experience:  Web  savvy:  engaging,  lucid 
style;  must  relocate  to  Delaware.  Health 
writing  experience  preferred. 

dale@epotec.com 


COMMUNITY  REPORTER: 

Strong  writer  with  reporting  experience 
sought  for  daily/Sunday  AM  in  upstate 
NY  Saturday-Thursday.  flexible  hours, 
with  some  evenings  required.  To  cover 
news  and  features  from  several  com¬ 
munities.  Excellent  benefits.  Resume 
and  clips  to  News  Editor  Lois  Cler¬ 
mont,  Press-Republican: 

PO.  Box  459,  Plattsburgh,  NY  12901 


CONSCIENTIOUS  REPORTER 
capable  of  producing  clean,  crisp  copy 
and  quality  photographs  for  fast¬ 
growing  weekly.  Position  offers  solid 
assignments  on  major  issues  in  rapidly 
developing  Caribbean  island.  Ideal  for 
serious,  career-oriented  journalist. 
Salary  $285/week.  Resume,  clips  to: 

Box  01128.  Editor  &  Publisher 
1 51 5  Broadway.  1 2th  FI,  NY.  NY  1 0036 


COPY  DESK 

The  Times  Record  News  in  Wichita 
Falls,  Texas,  has  openings  for  an  assis¬ 
tant  news  editor  (3-5  years  experience) 
and  copy  editor  (1-2  years  experience). 
Design  and  QuarkXPress  skills  a  plus. 
Send  resumes  to  Bruce  Smith,  news 
editor,  at  Smithb@wtr.com  or  to: 

1301  Lamar,  Wichita  Falls,  TX  76301 


EDITORIAL 


CNSNews.com,  the  Internet  News 
Wire,  has  immediate  openings  for  a 
Morning  Staff  Writer  and  a  Copy  Editor 
to  work  in  its  Washington  Metro 
Bureau  in  Alexandria,  Virginia. 

MORNING  STAFF  WRITER:  Works 
with  Managing  Editor  and  Morning 
Editor;  write  and  report  on  general 
news;  edit  broadcast  and  print  copy; 
publish  copy  on  the  Internet;  edit  and 
publish  copy  from  stringers  and  other 
external  sources;  Works  Monday- 
Friday,  5:30  a.m.  -  2:00  p.m.  Minimum 
3  years  experience  in  wire  service, 
broadcast  or  daily  newsroom  required. 

COPY  EDITOR:  Works  with  Managing 
Editor  and  Evening  Editor:  proofread 
copy  for  spelling,  grammar,  usage  and 
style:  assist  in  coordinating  editing  and 
news  flow;  publish  copy  on  the 
Internet;  assist  with  broadcast  news 
writing.  Works  Monday-Friday,  12:00 
noon  -  8:30  p.m.  Minimum  3  years 
experience  in  proofreading,  editing 
and/or  news  writing  required. 

Both  positions  are  newly  created  posi¬ 
tions  resulting  from  the  growth  of  the 
organization  and  relocation  to  the 
company's  expanded  headquarters. 

CNSNews.com  is  credentialed  by  the 
Congressional  Press  Gallery  at  the  US 
Capitol  and  has  a  staff  of  15  writers, 
editors  and  political  cartoonists  work¬ 
ing  from  bureaus  in  London,  Jerusa¬ 
lem,  and  Alexandria,  Virginia,  plus  a 
growing  network  of  stringers  in  the  US 
and  abroad.  CNSNews.com  offers  a 
competitive  salary  with  an  annual 
bonus  incentive  plan,  generous  health, 
medical  and  dental  benefits,  life  insur¬ 
ance,  a  tax-deferred  retirement  plan 
and  the  chance  to  work  with  a 
dedicated  grouo  of  news  professionals 
building  one  of  the  fastest  growing 
news  organizations  on  the  Internet. 
Resume  and  clips  to: 

Scott  Hogenson,  Executive  Editor 
CNSNews.com 
325  South  Patrick  Street 
Alexandria.  VA  2231 4 
E-mail:  shogenson@cnsnews.com 
Equal  Opportunity  Employer 


COPY  DESK  CHIEF 

Are  you  looking  for  a  challenging  job 
with  a  company  that  can  allow  you  to 
become  part  of  its  top  management 
team?  The  Charlotte  Sun  Herald  in 
Port  Charlotte  Florida  is  looking  for  a 
leader  to  run  its  10  person  copy  desk. 
Pay  is  competitive.  If  you  have  managed 
people  and  have  excellent  word  and 
design  skills,  give  us  a  call.  Contact: 

Jim  Gouvellis,  Executive  Editor 
Charlotte  Sun  Herald 
231 70  Harborview  Road 
Port  Charlotte,  FL  33980 
(941)255-8136  or 
E-mail:  gouvellis@sunletter.com 


COPY  EDITOR  for  80-1 OOK  daily  in 
wealthy  auto  administration  suburbs  of 
Detroit.  Must  have  3  years  on  QuarkX¬ 
Press-paginated  newspaper  copy  desk. 
Send  resume,  letter  to: 

Kathy  Gay.  news  editor.  The  Oakland  Press 
48  West  Huron.  Pontiac,  Ml  48342 


_ EDITORIAL _ 

COPY  EDITOR 

Experienced  copy  editor  will  set  style, 
close  pages  and  lead  the  copy  team  in  a 
fast-paced,  highly  respected  personal- 
finance  magazine.  QuarkXPress  profi¬ 
ciency  a  plus.  Must  have  worked  as  a 
copy  editor  at  a  newspaper  or  magazine 
or  similar  environment.  Evening  hours 
required  during  the  closing  weeks  every 
month.  Send  resume  to: 

Brenda  Clark 
Fax  (91 7)  369-8339 
Email:  brclark@bloomberg.net 


EDITORIAL 


EDITORIAL 


SENIOR  REPORTER 
The  Legal  Intelligencer,  Philadelphia's 
daily  legal  newspaper,  seeks  a  senior 
level  reporter  to  cover  state  appellate 
courts  and  the  business/transactional 
bar.  J.D.  preferred.  Minimum  of  four 
years  newspaper  (weekly  or  daily) 
experience  required.  Sophisticated 
audience.  No  weekends.  Send  resume 
and  up  to  five  clips  to  Zan  Hale.  The 
Legal  Intelligencer,  1617  JFK  Blvd., 
Suite  1750,  Philadelphia,  PA  19103. 

Or  E-mail  to  zanh@palawnet.com 


EDITORIAL 


The  Press  Enterprise 

COME  GROW  WITH  US 

The  Press-Enterprise,  the  leading  newspaper  in  California's  booming 
Inland  Empire,  seeks  applicants  for  the  following  positions; 

PROJECT  REPORTER  -  Ideal  candidate  is  aole  to  undertake  major  in-depth 
enterprise  and  trend  pieces;  emphasis  on  regional  enterprise  and  investigative 
reporting;  goal  is  showcase  packages.  Candidate  should  have  a  couple  of  years  of 
experience  producing  major  A1  packages,  able  to  juggle  both  long-range  and 
short-term  projects;  computer-assisted  reporting  experience.  Send  resume  to 
Maria  DeVarenne,  Special  Projects  Editor. 

POLITICAL  REPORTER  -  Wide-ranging,  highly  competitive  beat  that  includes 
regional  reporting  on  governmental  and  political  issues.  The  reporting  position  is 
based  in  Riverside  but  the  successful  candidate  will  track  and  cover  a  number  of 
high-profile  topics  as  they  move  through  the  legislative  process  at  the  local,  state 
and  federal  level.  Responsible  for  election  coverage  and  political  stories.  Emphasis 
IS  on  deadline  writing,  sourcing  and  analytical  skills.  Ideal  candidate  will  have  a 
record  of  success  covering  a  news  beat,  preferably  of  a  political  nature,  and  of  pro¬ 
ducing  major  packages  for  publication.  Send  applications  to  Laura  Wingard,  Metro 
Editor. 

HIGHER  EDUCATION  WRITER  -  Ideal  candidate  will  have  record  of  success  cov¬ 
ering  a  news  beat  and  producing  significant  packages  for  publication.  Individual 
will  cover  issues,  trends  and  breaking  news  with  particular  attention  to  the  Univer¬ 
sity  of  California  and  Cal  State  systems.  Will  also  cover  Loma  Linda  University,  Cal 
Baptist  and  La  Sierra  universities.  Emphasis  is  on  analytical,  enterprise  and  writing 
skills.  Send  applications  to  Laura  Wingard.  Metro  Editor. 

EDUCATION  ISSUES  REPORTER  -  Cover  local  school  news  as  part  of  the  news¬ 
paper's  Education  Team;  write  a  variety  of  news  and  feature  stories.  Ideal  candi¬ 
date  will  have  a  record  success  of  covering  a  news  beat,  preferably  one  involving 
schools,  and  in  producing  major  packages  for  publication:  college  degree  in  jour¬ 
nalism  or  related  field  preferred.  Send  applications  to  Laura  Wingard.  Metro  Editor. 

EDUCATION  REPORTER  -  Cover  the  San  Bernardino  city  schools  and  the  San 
Bernardino  Valley  Community  College  District,  which  includes  San  Bernardino 
Valley  Community  College  District,  which  includes  San  Bernardino  and  Crafton 
Hills  colleges.  This  position  is  one  of  three  covering  education  in  the  San 
Bernardino  bureau.  All  are  part  of  the  newspaper  s  Education  Team.  Reporter  will 
write  a  variety  of  news  and  features  stories.  Ideal  candidate  will  have  a  record  suc¬ 
cess  covering  a  news  beat,  preferably  one  involving  schools.  Send  applications  to 
Laura  Wingard.  Metro  Editor. 

COUNTY  GOVERNMENT  REPORTER  -  Candidate  will  be  part  of  a  two-person 
team  covering  Riverside  County  government.  Reporter  will  be  expected  to  cover 
meetings  efficiently,  see  larger  stories  and  produce  major  takeouts  on  issues  and 
trends.  The  mix  will  depend  on  the  needs  of  the  day  and  the  skills  of  the  reporter. 
Emphasis  is  on  writing,  sourcing  and  enterprise  skills:  record  of  success  covering 
a  news  beat:  college  degree  preferred.  Send  applications  to  Laura  Wingard.  Metro 
Editor. 

TRANSPORTATION  REPORTER  -  Successful  candidate  will  cover  local  and 
regional  transportation  issues  -  freeways,  buses.  Metrolink  commuter  train  system  - 
and  agencies;  write  a  variety  of  news  and  feature  stories:  emphasis  on  enterprise 
reporting  in  competitive  environment.  Ideal  candidate  will  have  record  of  success 
covering  a  news  beat  and  producing  significant  packages  for  publication.  Send 
applications  to  Laura  Wingard,  Metro  Editor. 

The  Press-Enterprise 
3512  Fourteenth  Street 
Riverside,  CA  92501  _ 
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HELP  WANTED 


COPY  EDITOR  AND  REPORTER 
OPENINGS 

The  Register-Mail,  a  7-day  daily  news¬ 
paper  owned  by  Copley  Press  in 
Galesburg,  IL  has  immediate  newsroom 
openings  for  a  copy  editor/page 
designer  and  for  a  local  government 
beat  reporter. 

Candidates  for  the  copy  editor/page 
designer  position  must  have  excellent 
grammar  and  copy  editing  skills 
and  familiarity  with  OuarkXPress  and 
Photoshop  (or  other  design  pro¬ 
grams).  Additional  duties  may  include 
writing  hard  news  and  features.  Send 
resume  and  writing  examples. 

We  offer  competitive  pay  and  excellent 
benefits  at  a  small-city  newspaper 
that's  part  of  a  prestigious  newspaper 
company.  Send  your  information  to: 

THE  REGISTER-MAIL 
Attn:  Robert  F.  Harrison,  editor 
140S.  Prairie  Street 
Galesburg,  IL61401 
Equal  Opportunity  Employer 
Qualified  candidates  considered 
without  regard  to  race,  creed,  color, 
sex,  age,  handicap  unrelated  to  ability 
or  national  origin 


COPY  EDITOR/PAGE  DESIGNER 
The  Californian,  a  mid-sized  daily 
located  on  the  Central  Coast  of  Cali¬ 
fornia,  is  seeking  two  copy  editors/ 
page  designers,  one  for  our  news 
department  and  another  in  the  sports 
department.  Candidates  must  be  famil¬ 
iar  with  QuarkXPress,  be  able  to  write 
killer  headlines  and  cutlines  and 
possess  the  desire  to  learn  and  grow 
with  a  top  notch  staff.  Send  cover  let¬ 
ter,  clips  and  references  to: 

Julie  Copeland,  The  Californian, 

123  W.  Alisal  Street,  Salinas,  C  93901 . 

E-mail  jcope@salinas.gannett.com 

TENNESSEE'S  NEWEST  daily, /Sunday 
newspaper  is  seeking  a  managing 
editor  to  coach  and  lead  its  six-person 
news  team.  Experience  and  vision  in 
building  a  great  community-oriented 
newspaper  with  our  experienced  peo¬ 
ple  and  high-tech  office  is  what  we 
need.  Live  in  the  foothills  of  the  Great 
Smoky  Mountains  enjoy  great  quality 
of  life  in  our  rural  town.  Send  resume 
to  Publisher,  Newport  Plain  Talk: 

PO.  Box  279,  Newport,  TN  37821 
E-mail  dpopiel@xtn.net 


Dow  Jones  &  Company  is  the  world’s  premier  publisher 
of  business  news  and  information.  Dow  Jones  Newswires 
delivers  up-to-the-second  news  and  analysis  of  corporate, 
financial  and  political  events  to  financial  and  media 
subscribers.  To  meet  this  end  we  are  seeking  Reporters 
to  cover  the  fixed-income  and  foreign  exchange  markets 
and  news  of  importance  to  the  markets. 


Reporters 


The  required  qualifications  include  at  least  one  year  of  solid 
professional  reporting/writing  experience  in  a  national  business 
or  financial  markets  beat,  the  ability  to  gather  information 
efficiently  under  tough  deadline  pressure  ahead  of  competitors 
and  to  produce  clear,  accurate  news  accounts.  An  aptitude  for 
analytical  thinking  and  ability  to  learn  financial  and/or  economic 
concepts  relevant  to  markets  is  also  required.  A  specialized 
knowledge  of  fixed-income  or  foreign  exchange  markets  or 
significant  financial/economic  course  work  at  a  major  college 
or  university  is  a  plus.  This  high-profile  opportunity  involves 
covering  major,  fast-breaking  news  events  of  importance  to  the 
world's  biggest  financial  markets  and  economies. 

VV'e  offer  a  responsible  position  with  a  prestigious  publication 
that  is  expanding  its  staff,  career  advancement  opportunities, 
competitive  salaries  and  e.xcellent  benefits. 

Interested  candidates  should  apply  to: 

Dow  Jones  Newswires 

staffing  Dept-Fixed  Income 

Harborside  Financial  Center 

800  Plaza  Two 

Jersey  City,  NJ  07311-1100 

Fax:  201-938-4466 

E-mail:  allen.huie@dow'Jones.com. 

No  phone  calls  will  be  accepted.  EOE.  M/F/M/V 
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COPY  EDITOR 

The  Register-Guard  is  seeking  a  sea¬ 
soned  copy  editor  for  its  night  news 
desk.  We  re  Oregon's  second-largest 
daily,  and  our  reporting  photography 
and  design  have  won  national  and 
regional  honors.  We're  located  in  a  col¬ 
lege  town,  an  hour  from  the  mountains 
and  an  hour  from  the  coast.  Our  copy 
editors  polish  stories,  write  headlines, 
and  lay  out  and  pag-  inate  pages  in  DTI. 
They  work  hard,  and  they  earn  salaries 
of  $579-8899  per  week,  commensurate 
with  experience  We're  looking  for  a 
wordsmith  with  news  and  design  sense, 
the  ability  to  work  well  with  others  and 
at  least  2  years  experience.  A  college 
degree  is  required.  Submit  a  letter, 
resume  and  samples  by  Feb  1 6  to: 

Copy  Editor,  HR  Department 
PO.  Box  1 01 88,  Eugene,  OR  97440-21 88 
Equal  Opportunity  Employer 


COPY  EDITOR 

Immediate  opening  for  copy  editor 
needed  for  busy  four-person  copy 
desk  on  this  20,000  circulation  seven- 
day  newspaper  in  eastern  West  Vir¬ 
ginia.  The  successful  candidate  will 
write  accurate  and  snappy  headlines, 
edit  local  and  wire  copy  and  will  be 
able  to  paginate  quickly  using  QuarkX¬ 
Press.  Located  in  the  heart  of  the 
Shenandoah  Valley,  about  65  miles 
from  Washington  and  Baltimore,  this 
newspaper's  circulation  is  growing. 
Send  letter,  resume  and  design  clips  to: 

Maria  Lorensen,  editor,  The  Journal 
207  W.  King  St.,  Martinsburg,  WV  25401 


COPY  EDITOR 

The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  copy  editor  to  edit  and/or 
rewrite  local  news  copy  and  to  assist 
in  collating  materials  prepared  for  daily 
editions.  Afternoons  and  evenings, 
Monday  through  Friday.  College 
degree  in  journalism,  English,  or 
related  field.  Two  to  five  years  daily 
newspaper  experience  or  in  writing/ 
editing  of  other  publications.  Send 
resume  with  cover  letter  to: 

Joy  L.  Williford 
The  Town  Talk 

PO.  Box  7558,  Alexandria,  LA  71306 
E-mail:  personnel@thetowntalk,com 


COPY  EDITOR 

The  York  Daily  Record,  a  43,500- 
circulation  AM  consistently  voted  the 
best  paper  its  size  in  Pennsylvania, 
needs  a  talented  page  designer  and 
copy  editor  to  join  our  staff  in  York 
County,  a  scenic,  fast-growing  area 
between  Baltimore  and  Harrisburg. 
Our  newsroom  values  the  needs  of  the 
copy  desk  and  fosters  good  rela¬ 
tionships  between  editors  and  reporters. 
If  a  competitive,  two-paper  market 
excites  you  and  professional  devel¬ 
opment  drives  you,  send  resume, 
tearsheets  to: 

News  Editor,  York  Daily  Record 
PO.  Box  15122,  York,  PA  1 7405 
Check  us  out  at  www.ydr.com  EOE 


COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills  to 
join  a  talented  six-person  editing  team. 
We  re  looking  for  someone  to  improve 
local  and  wire  copy,  write  sparkling 
headlines,  design  sections  fronts  and 
inside  pages  and  know  or  be  prepared 
to  learn  how  to  handle  the  slot.  Pagina¬ 
tion  experience  and  knowlege  of 
Quark  important.  Newport  is  a  world- 
class  small  city,  known  for  its  jazz  fes¬ 
tivals,  sailing,  history,  museums.  Navy 
base  and  tourism.  We  are  proud  of  our 
record  of  excellence  serving  this  com¬ 
munity.  You’ll  be  proud  to  be  part  of 
this  staff.  Tell  us  about  yourself  and 
send  a  few  samples  of  your  best 
designed  news  and  feature  pages  to: 

Harvey  Peters,  news  editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls  please 


COPY  EDITOR 

Window  seat  for  kinetic  copy  editor  avail¬ 
able  at  the  Seattle  Post-Intelligencer,  a 
Pulitzer  Prize-winning  metropolitan  daily 
with  sweeping  views  of  Puget  Sound. 
We  re  looking  for  someone  with  experi¬ 
ence  who's  not  afraid  to  ask  “why”  on 
stories  edited  in  advance  but  knows  not 
to  ask  the  night  city  editor  asinine  ques¬ 
tions  on  deadline.  Write  gripping 
headlines  where  they  count  —  in  a  com¬ 
petitive  market.  And  join  us  as  we  toss 
our  nemesis  —  Atex  —  onto  the  train 
tracks  and  switch  over  to  a  state-of-the- 
art  CCI  editing  system.  Contact: 

Jennifer  Marquis. 

News  Editor 

Seattie  Post-Intelligencer 
101  Elliott  Avenue  W. 

Seattle,  WA  98119-4220 
Or  jennifermarquis@seattle-pi,com 

DEPUTY  BUSINESS  EDITOR 
The  Tennessean,  Nashville's  morning 
daily,  seeks  a  deputy  business  editor  to 
share  the  leadership  of  our  15-person 
business  staff.  This  is  a  high-profile 
position,  working  with  some  of  the 
newspaper's  best  reporters,  and  provid¬ 
ing  the  opportunity  to  have  a  major 
impact  on  the  direction  of  business  cov¬ 
erage.  The  Tennessean  (189.000  daily. 
285,000  Sunday)  is  a  Gannett  newspa¬ 
per  covering  a  fast-growing  region  that’s 
a  national  leader  in  the  music  and 
health-care  industries.  Send  work  sam¬ 
ples.  references  and  a  cover  letter 
explaining  why  you're  right  for  the  job  to: 

Lisa  Green,  Business  Editor 
The  Tennessean 

1 1 00  Broadway,  Nashville,  TN  37203 

Or  fax  to  (61 5)  259-8093 
Or  E-mail  to:  lgreen@tennessean.com 

DESKTOP  PUBLISHER 
needed  to  assume  all  production  duties, 
including  page  design  and  layout, 
pagination  and  ads  design  on  small 
Caribbean  Weekly.  Mac  savvy  a  must, 
journalism  training  an  asset.  Salary  $285 
a  week.  Rush  resume,  portfolio  to: 

Box  01127,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


www.mediainfo.com 
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HELP  WANTED 


EDITORIAL 


DEPUTY  METRO  EDITOR 
The  Monitor,  a  fast-growing  daily  on 
the  Texas-Mexico  border,  has  an  open¬ 
ing  for  a  deputy  metro  editor.  This  key 
editor’s  position  requires  a  journalism 
background,  planning  skills  and  ex¬ 
pertise  in  the  reporting  process  and 
line  editing.  This  editor  will  work 
closely  with  reporters,  direct  beat  cov¬ 
erage  and  edit  news  and  feature 
stories,  as  well  as  become  part  of  a 
team  developing  important  special  pro¬ 
jects  and  series  planned  for  this  year. 
Candidates  must  possess  the  highest 
journalistic  standards  for  work  pro¬ 
duced  on  their  watch.  Reply  with 
resume  and  samples  of  work  to: 

Managing  Editor  Paul  Binz 
The  Monitor 

PO.  Box  760,  McAllen,  TX  78505 


DESIGN  EDITOR:  Design,  QuarkX¬ 
Press  and/or  Baseview  system  experi¬ 
ence  a  bonus,  but  not  required.  The 
Vindicator  is  a  7-day  PM  (Sat  &  Sun 
AM)  between  Cleveland  and  Pit¬ 
tsburgh.  Our  9-member  desk  designs 
AND  paginates  a  wide  range  of  pages, 
outside  fronts,  inside  fronts,  regular 
pages,  features,  sports  and  news.  Good 
copy  editing  skills  are  a  plus.  Send 
resume,  samples  and  references  to: 

Mike  Braun,  Design  Desk  Chief 
The  Vindicator 
1 07  Vindicator  Square 
Youngstown,  OH  44503 
For  info.  E-mail  bronzer@aol.com 


EDITORIAL  COPY  EDITOR 
The  Fayetteville  Observer,  a  70,000- 
circulation,  family-owned  North  Caro¬ 
lina  daily,  has  an  immediate  opening 
for  a  copy  editor/paginator  on  its 
editorial  page  staff.  We  re  a  7-day  a.m. 
paper  with  an  open  editorial  page  and 
3-to-4  column  op-ed  Monday  through 
Friday,  open  editorial  and  op-ed  on 
Saturday,  and  a  Perspective  section 
(which  includes  a  Books  page)  on 
Sunday.  Applicants  must  have  good 
pagination  skills  (we  use  a  proprietary 
system  similar  to.  but  simpler  than. 
Quark),  excellent  word  skills  and  enjoy 
public  contact  (primarily  with  op-ed 
and  letter  writers).  The  newspaper  has 
a  strong  commitment  to  editorial  page 
excellence.  Tfiis  position  is  part  of  a  5- 
person  editorial  page  staff.  Send  cover 
letter,  resume,  work  samples  and 
references  to; 

Tim  White,  Editorial  Page  Editor 
The  Fayetteville  Observer 
PO.  Box  849 
Fayetteville,  NC  2830 


EDITOR 

Local  business  journal  experience. 
Manage  five-person  department  pro¬ 
ducing  bi-weekly  publication  for  grow¬ 
ing  Western  region  with  one-million 
population.  Also  supervise  online  and 
Book  of  List  products.  Established  local¬ 
ly-owned  publisher  with  profitable  his¬ 
tory.  E-mail  or  mail  resume  to: 

publisherl  2@hotmail.com  or 
Box  01 169,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI.  NY,  NY  1 0036 


EDITORIAL 


EDITOR 

The  Atlanta  Jewish  Times,  a  dist¬ 
inguished  75-year  old  paid  subscription 
weekly  with  25,000  readers,  covers  the 
fastest-growing  Jewish  community  in  the 
country. 

We  seek  an  editor  who  is  a  forward- 
thinking,  experienced  journalist  capable 
of  crafting  a  quality,  community-minded, 
aggressive  publication.  He  or  she  will 
supervise  a  six-person  editorial  staff  and 
assume  an  active,  visible  role  in  the 
Jewish  and  secular  communities. 

We  offer  an  entrepreneurial  environ¬ 
ment,  excellent  compensation  and  benefits 
including  profit-sharing.  Reply  to  Publisher: 
Fax  (404)252-1172 
Or  Call  (404)  252-1 600  ext.  203 
To  learn  more  about  the 
Atlanta  Jewish  Times 
visit  www.atljewishtimes.com 


EDUCATION  &  MEDICINE  REPORTERS 
The  Orange  County  (CA)  Register  is 
looking  for  a  K-12  reporter  to  join  its 
four-person  Education  Team  and  a 
medical  writer  to  join  its  Pulitzer  Prize 
winning  medical  team. 

Our  Education  Team  member  has 
responsibility  for  nine  of  Orange  Coun¬ 
ty's  27  school  districts.  California 
schools  are  confronting  some  of  the 
most  important  issues  in  education  - 
immigration,  overcrowding,  teacher  train¬ 
ing  -  and  Orange  County  is  a  snapshot 
of  both  the  problem  and  solutions. 

The  Medical  writer  has  responsibility  for 
covering  the  county's  delivery  of 
medical  care  to  a  diverse  population. 
Orange  County  is  home  to  some  of  the 
country’s  largest  HMOs  as  well  as  the 
University  of  California,  In/ine. 

The  successful  candidates  will  have  a 
minimum  of  5  years  reporting  experi¬ 
ence  on  a  daily  metro  and  the  desire  to 
work  as  part  of  a  team.  Bilingual  candi¬ 
dates  preferred. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Please  sub¬ 
mit  current  work  to: 

John  Doussard 
The  Orange  County  Register 
625  N.  Grand  Avenue 
Santa  Ana,  CA  92701 
Fax:  (714)  796-3681 


FEATURES  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily/57.000  Sunday),  is 
looking  for  a  features  editor  to  lead  a 
team  of  six  reporters  in  covering  the 
Mississippi  Gulf  Coast  (Biloxi/Gulfport), 
one  of  the  fastest  growing  casino/ 
tounsm/entertainment  markets  in  the 
country.  Strong  news  judgment,  ex¬ 
cellent  coaching,  coordination,  organiza¬ 
tion  and  editing  skills,  flexibility  and 
strategic  thinking  are  essential.  Experi¬ 
ence  in  covering  a  growing  entertain¬ 
ment  market  and  audiences  targeting  is 
a  plus.  For  more  information,  contact: 

Managing  Editor  Dorothy  Wilson 
(228)  896-2345  dwilson@sunherald.com 


_ EDITORIAL _ 

EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
Pentagon  Bureau  Reporter 
Are  you  looking  for  a  job  that  will  take 
your  resume  up  a  notch?  Would  you  like 
to  write  for  a  daily  newspaper  delivered 
around  the  world?  If  so.  we  re  looking 
for  you!  European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  newspa¬ 
per  for  the  military  servicemembers 
overseas,  is  searching  for  a  reporter  to 
round  out  its  Pentagon  Bureau.  Appli¬ 
cants  must  possess  superior  written  and 
oral  skills,  have  a  nose  for  news,  love 
the  thrill  of  the  breaking  story,  make  the 
good  story  great  and  be  an  aggressive 
self-starter.  An  understanding  of  the 
military  is  also  helpful  but  not  necessary. 
Photography  skills  are  also  helpful. 
Passion  for  breaking  news  and  owning 
a  beat  is  a  must!  Salary  range  is 
$35,000  to  $45,000.  Please  send  a 
resume  and  cover  letter  to: 

NAF  Personnel  Office 
Building  1 1 ,  Room  2-106  WRAMC 
Washington.  DC  20307-5001 
Fax:  (202)  782-0547 
or  E-mail:  jobs@stripes.osd.mil 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 

FAST-GROWING  monthly  magazine 
specializing  in  horse  health  seeks 
managing  editor.  Established  com¬ 
pany,  excellent  benefits.  Contact: 

Editor.  The  Horse 

RO.  Box  4680,  Lexington,  KY  40544-4680 
Fax  (606)  276-6708 
Or  visit  www.thehorse.com 

EDITORIAL 


EDITORIAL 


EUROPEAN  AND  PACIFIC 
STARS  AND  STRIPES 
COPY  EDITORS 

Are  you  good  enough  to  copy  edit  a 
newspaper  delivered  around  the 
world?  If  so,  we  re  looking  for  you! 
European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  news¬ 
paper  for  the  military  servicemembers 
overseas,  is  searching  for  news, 
features  and  sports  copy  editors  to 
join  a  dynamic,  creative  team  of 
journalists  in  the  central  office  located 
in  the  National  Press  Building  in 
Washington.  DC.  We  are  looking  for 
copy  editors  who  can  meticulously 
edit  wire  and  staff  copy;  spot  holes  in 
stories;  write  headlines  with  flair; 
paginate;  and  bring  energetic,  original 
thinking  to  the  table.  Passion  for  jour¬ 
nalism  a  must!  Salary  range  is  $35.CXX) 
to  $50.(X)0.  Please  send  a  resume  and 
cover  letter  to  NAF  Personnel  Office, 
Building  11.  Room  2-106  WRAMC, 
Washington.  DC  20307-5001 . 

Fax:  (202)  782-0547  or 
E-mail  to  jobs@stripes.osd.mil 
Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 

FREELANCE  SUBMISSIONS 
Wanted  by  progressive  award-winning 
alternative  monthly  covering  architec¬ 
ture,  building,  urban  design,  planning, 
sustainability,  housing  options  and 
race.  Query: 

Designer/Builder 

2405  Maclovia  Lane.  Santa  Fe,  NM  87505 


EDITORIAL 


looking  for  an  San  Francisco 

associate  editor 

for  its  news  and  entertainment  weekly  in 
San  Francisco.  We  want  an  editor  who  has 
a  fine  touch  with  copy,  a  firm  grasp  of  the 
magazine  style,  and  the  self-confidence  needed 
to  work  comfortably  with  a  staff  of  writers 
who  routinely  win  major  national  journalism 
awards.  The  ideal  candidate  for  this  position 
will  have  at  least  five  years  of  experience  at 
major  newspapers  and/or  magazines,  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting 
cover  letter,  a  one-page  resume,  and  a 
representative  set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  wvwv.newtimes.com. 
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HELP  WANTED 


MEDICAL  REPORTER 
The  News  &  Observer  seeks  an  expe¬ 
rienced  reporter  for  its  medical  beat. 
This  reporter  writes  about  remarkable 
medical  research,  news  about  hospi¬ 
tals  and  medical  schools,  treatments 
and  procedures  that  are  new  or  interest¬ 
ing.  Beat  also  includes  coverage  of 
health  care  system  Issues,  including 
doctors  and  managed  care.  Send  resume, 
clips  and  a  short  autobiography  to: 

Managing  Editor  Melanie  Sill 
The  News  &  Observer 
21 5  S.  McDowell  Street 
Raleigh.  NO  27602 

I  Fax  your  ad  to  (212)^36-8800  [ 

GENERAL  ASSIGNMENT  REPORTER 
West  Hawaii  Today  is  seeking  a  gen¬ 
eral  assignment  reporter  for  its  11- 
member  editorial  department.  The 
qualified  candidate  must  be  able  to 
write  clean,  accurate  copy  under 
deadline  pressure  and  be  proficient  at 
a  number  of  skills,  including  copy  edit¬ 
ing,  rewriting  and  generally  filling  in  on 
a  variety  of  beats.  Enthusiasm, 
versatility,  dedication,  attention  to 
detail  and  creative  outlook  a  must. 
Mac-based  system:  QuarkXPress 
experience  preferred.  Salary  com¬ 
mensurate  with  experience.  Excellent 
health  and  retirement  benefits. 

West  Hawaii  Today,  a  13,000  circula¬ 
tion  six-day-a-week  AM  tabloid  news¬ 
paper  owned  by  Donrey  Media  Group, 
serves  the  west  side  of  the  Big  Island 
of  Hawaii  with  an  emphasis  on  local 
and  county  news,  people  features  and 
local  sports. 

Send  resume  and  writing  samples  to: 

Editor 

West  Hawaii  Today 
RO.  Box  789,  Kailua-Kona,  HI  96745 
Or  E-mail:  wht@aloha.net 


IF  YOU  HAVE  A  FIRE 
In  your  belly  to  do  good  journalism,  we 
want  to  hear  from  you.  The  Weekly 
Planet  is  the  Tampa  Bay  area's  alter¬ 
native  newspaper.  We  win  a  lot  of 
awards,  including  being  a  finalist  in 
last  year's  IRE  contest.  More  impor¬ 
tant,  we  re  a  must  read  for  this  area's 
opinion  leaders.  We  want  journalists 
whose  passion  is  exposing  what  the 
politicians,  downtown  suits  and  main¬ 
stream  media  want  to  keep  hidden. 
Send  a  resume,  a  letter  telling  us  why 
you  want  to  do  investigative  journalism 
and  your  two  best  clips  to: 

Editor,  Weekly  Planet 
1310  E.  9th  Ave.,  Tampa  FL  33605 
E-mail  to  ed@weeklyplanet.com 
No  phone  calls 

NEWS  EDITOR:  The  Monitor,  a  prize¬ 
winning,  fast-growing  daily  in  South 
Texas,  is  looking  for  a  talented 
journalist  to  lead  its  copy  desk.  Candi¬ 
dates  should  possess  superior  lead¬ 
ership  and  team-building  skills  and  in- 
depth  knowledge  of  news  wire  work, 
headline  writing,  layout,  pagination, 
typography,  graphics  and  visual  pres¬ 
entation,  and  should  be  ready  and 
able  to  disseminate  that  knowledge. 
Finally,  candidates  must  possess  the 
highest  journalistic  standards  for  work 
produced  on  their  watch.  Reply  to: 

Managing  Editor  Paul  Binz 
The  Monitor 

RO.  Box  760,  McAllen,  TX  78505 

ILLINOIS'  BEST  small  daily  has  2 
immediate  openings:  sports  reporter, 
and  police-courts-county  government 
reporter.  A  Copley  newspaper,  we 
have  top  benefits,  opportunity.  Ask  for 
Jeff  Nelson  at  1-800-747-5462 
Or  E-mail  at: 

Jeff.nelson@lincolncourier.com 


TheStreet.com,  the  'Web’s  leading  financial  news  site,  is 
looking  to  fill  several  key  positions  in  its  expanding 
newsroom.  We  want  experienced  editors  and  aggressive 
reporters  who  are  familiar  with  and  intrigued  by  the 
financial  markets.  The  positions  include: 


SKMOR  CO.M.MHN  I ARV  l-niTOR  .ASSOOLAT'K  CO.M.MHNTAR't  EDI  TOR 
TECI  1N(  ILOCA  EDTTr  )R  S(  )FTA\ ARE  Ri:P(  IRT'ER 

S.VN  ER,AN(;iS(;0  NEW  S  EDITOR  HE.ADI.INE  NEW  S  EDI  TOR 
HE.ADI.INE  NEW  S  REP(  )R  TERS  RER.SC  )NA1.  EINANO;  RE1>(  )R  TER 

W  IREl.ESS  INDl  ST  R'i  REPORTER  CABLE  .MEDIA  REI'ORTER 
.MORNINC;  .MARKET  S  REI'ORTER  INT  R/\D,\T  .MARKET  S  REPORTER 
EDrrOKlAI..ASSIST.A.NT.  NEW  DORK  NEWS  RESEARCH  DIRECT'OR 
■M'T  ER-1  lot  RS  TKADINCi  REP(  )R  TER  COPT  EDI  TOR 

DEPI  TA  EDI  TOR,  TSCNN'i'T  NEW  SROO.M 
CiENERAl.-.ASSlST'.AN  T  REPORTERS,  SPOT  NEW  S 

Fora  full  description  of  these  positions,  please  go  to: 

http:/Avww.thestrcet.com/tsc/jobs.html#editorial 
TO  .APP1.\':  Email  cover  letter,  resume  and  salan  requirements  to: 


Erie  Norton,  Assistant  Managing  Editor 
enorton@thestreet.com 
Or  fax  information  to  (212)  321-5002 


INTERNSHIPS:  Spend  six  months  intern¬ 
ing  with  crack  professional  journalists  in 
Illinois  Statehouse  pressroom  in  Univer¬ 
sity  of  Illinois/Springfield's  one-year  MA 
Public  Affairs  Reporting  program.  Tuition 
waivers,  $3,000  stipends  during  intern¬ 
ship.  Applications  due  April  1.  Contact: 

Charles  Wheeler,  PAC  418,  UlS, 

Springfield,  IL  62794-9243 
(217)  206-7494 

E-mail:  wheeler.charles@eagle.uis,edu 
PAR  Home  Page  www.uis.eduZ-wheeler/ 
EOE 

JOURNALISTS  NEEDED: 

The  Monitor,  a  prize-winning,  fast¬ 
growing  daily  in  South  Texas,  is  now 
hiring  qualified  reporters,  copy  editors, 
a  graphic  artist  and  a  photographer.  All 
positions  require  a  journalism  back¬ 
ground.  The  reporting  positions  re¬ 
quire  the  ability  to  write  well  about 
almost  anything.  Reporters  will  write 
news,  trend  and  feature  stories  arising 
from  beats  in  a  booming  country  of  half 
a  million  people.  The  copy  editing  posi¬ 
tions  in-  volve  news  wire  work,  headline 
writing,  layout,  and  pagination  using  a 
Quark-based  system.  The  photgrapher's 
position  requires  the  ability  to  deliver  pro¬ 
mptly  large  numbers  of  high-quality 
photo-graphs  on  almost  any  subject, 
whether  arising  from  assignments  or 
enterprise  work.  The  artist  will  work  with 
the  graphics  editor  as  part  of  a  team  pro¬ 
ducing  newspaper  gra-phics  and 
specialty  pages.  This  position  requires 
technical  training  and  ex-  pertise  in  com¬ 
mercial  art,  page  layout  and  pagination 
(preferably  in  QuarkXPress),  versatility 
and  the  ability  to  produce  graphics  for 
all  kinds  of  news  and  feature  stories. 
Journalists  hired  for  the  above  positions 
will  be  involved  in  the  production  of 
page  one  centerpieces  and  have  the 
chance  to  develop  special  projects  and 
series:  important  projects  are  in  the 
works  during  the  year  2000.  Finally, 
candidates  for  all  positions  must 
possess  high  journalistic  standards. 
Reply  to: 

Managing  Editor  Paul  Binz 
The  Monitor 

PO.  Box  760,  McAllen,  TX  78505 

MID-LEVEL  position  requiring  sharp 
editing,  and  HTML  skills,  Windows 
Word,  Photoshop  and  Cold  Fusion. 
‘Musts*:  solid  journalism  and  sharp 
news  judgment,  work  well  in  team 
environment.  Hard  copy  resume  only 
to  Jeanne  McCann.  EPE.  6935  Arl¬ 
ington  Road,  Bethesda,  MD20814. 


EciP'S  Cl  ASS! FIE C 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


LOOKING  FOR  THE  BEST 
Fresh  from  the  launch  of  new  beats 
and  sections  as  well  as  a  redesign. 
The  Arizona  Republic  (490,000  daily/ 
610,000  Sunday)  is  looking  for 
journalists  with  high  standards  and 
daily  experience  to  help  us  continue  to 
move  ahead  of  the  competition.  As  the 
news  leader  in  Phoenix  and  the  rest  of 
the  state,  readers  use  the  newspaper 
and  web  site  -  www.azcentral.com  -  to 
help  guide  their  lives. 

Competitive  pay  and  benefits  will  be 
offered  to: 

•  Suburban  Bureau  Chief 

•  Graphics  Editor 

•  Photo  Content  Coordinator 

•  Investigative/Enterprise  Business  Re¬ 
porter 

•  Corporate  Business  Reporter 

•  Online  Reporter 

•  Film  Critic 

•  Copy  Editor/Page  Designers 

To  apply,  send  a  cover  letter  specifying 
your  interest  and  an  updated  resume 
with  references  to: 

Don  Rodriguez 

Development  and  Recruitment  Editor 
The  Arizona  Republic 
200  E.  Van  Buren  Street,  NM19 
Phoenix,  AZ  85004 
Or  E-mail:  don.rodriguez@pni.com 

MANAGING  EDITOR 
The  Northfield  (MN)  News,  is  seeking  a 
managing  editor  with  a  passion  for  com¬ 
munity  journalism  and  the  ability  to 
coach  and  teach  by  example  either 
writing  the  day's  lead  story  or  laying 
out  a  drop  dead  front  page.  The  News 
is  a  fully-paginated  bi-weekly  newspa¬ 
per,  companion  shopping  guide  and  a 
variety  of  special  and  niche  pub¬ 
lications.  It  is  one  of  a  family-owned 
cluster  of  13  daily  and  weekly  pub¬ 
lications  located  along  1-35  south  of 
Minneapolis  and  St.  Paul  with  a  history 
of  promoting  from  within.  The  manag¬ 
ing  editor  is  directly  responsible  for  a 
staff  of  seven,  is  a  member  of  the 
newspaper's  management  team  and 
reports  to  the  publisher  and  editor. 
Northfield  is  a  growing  community  with 
a  diverse  population,  two  nationally 
recognized  private,  liberal  arts  col¬ 
leges,  a  solid  industrial  base  in  a  tradi¬ 
tionally  agricultural  area  and  a  growing 
retail  base.  The  successful  candidate 
will  have  a  vision  of  a  newspaper  that 
is  relevant  to  the  many  voices  of  this 
progressive  and  involved  small  city 
and  the  experience  to  turn  that  vision 
into  reality.  The  News  offers  com¬ 
petitive  wages  and  benefits  including 
paid  vacation,  health  care  insurance, 
dental  insurance,  sick  pay  and  401  (k) 
profit  sharing.  Mail  or  E-mail  resume, 
letter  outlining  your  vision  and  recent 
samples  of  your  work  to: 

Paula  Patton,  Publisher  and  Editor 
Northfield  News 

1 1 5  W.  5th  Street,  Northfield.  MN  55057 
ppatton@northfield.crg 
The  Northfield  News  is  an 
Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 


EDITOR 
S1 00,000 -n- 

Business,  Features  or  Entertainment 
Editor  or  background  is  likely  the  best  fit 
tor  our  needs,  position  reports  to  the 
Publisher. 

Growing  mid  size  metro  market  with  pro 
sports,  entertainment,  outdoor  recrea¬ 
tion,  low  cost  of  living.  Send  resume  to: 
Box  01159.  Editor  &  Publisher 
1515  Broadway,  12th  FI.  NY,  NY  10036 


I  FEATURES  EDITOR 

1  for  two  new  weekly  tabloid  magazines  of 
■  17,000,  six  day  newspaper  on  Washing¬ 

ton's  beautiful  Olympic  Peninsula.  One 
tab  is  for  women's  interest;  the  other 
senior  citizens.  Excellent  opportunity 
with  an  editorially  oriented  daily  for  an 
experienced  section  editor.  E-mail  Rex 
Wilson,  executive  editor  at: 

rex-wilson@peninsuladailynews.com 
for  more  info.  Peninsula  Daily  News: 

RO.  Box  1 330.  Port  Angeles,  WA  98362 


IMMEDIATE  OPEING 
for  an  aggressive,  flexible  general 
assignment  reporter.  One  to  three 
years  experience  preferred  but  will  con¬ 
sider  talented  beginner  with  great 
clips.  Ideal  candidate  must  be  able  to 
balance  daily  assignments,  work  odd 
shifts  when  necessary,  and  think 
enterprise  and  sharp  writing  at  all 
times.  Send  your  best  clips,  a  resume 
and  an  introductory  letter  to: 

Phill  Casaus,  city  editor,  7777 
Jefferson  NE,  Albuquerque,  NM  87109. 


NEW  YORK  CITY-BASED  online  daily 
has  immediate  openings  for  reporters 
to  cover  the  mutual  fund  industry.  We 
provide  savvy,  top-notch  coverage  in  a 
fun,  entrepreneurial  environment.  Com¬ 
petitive  pay  and  benefits.  Financial 
services  reporting  background  pre¬ 
ferred.  Send  resume  and  3-5  clips  to: 

Stephen  Garmhausen,  Executive  Editor 
lgnites.com 

21 1  E.  43rd  Street,  New  York,  NY  10017 
E-mail:  sgarmhausen@ignites.com 


NEWS  EDITOR 

Strong  copy  desk  leader  needed  at  the 
Idaho  State  Journal.  18,000  circulation, 
7-day  AM  serving  a  60,000  college  town 
surrounded  by  the  great  outdoors. 
Contact  Steve  Miller,  m.e.: 

Call  (208)  239-3121 ;  Fax  (208)  233-8007; 
Mail  RO.  Box  431 ,  Pocatello.  ID  83204; 
E-mail  smiller@journalnet.com 


PAGE  DESIGNER  I 

The  Town  Talk  in  Alexandria,  Louisiana 
has  an  opening  for  a  Page  Designer  I 
to  perform  page  layout/design  and  edit¬ 
ing  on  fully  electronic  wire  desk  system. 
College  degree  in  journalism,  commu¬ 
nications  or  suitable  substitute.  Must 
have  knowledge  of  newspaper  design 
principles  and  familiarity  with  QuarkX¬ 
Press  software.  Work  hours  are  4  p.m.  - 
1  a  m.  Send  resume  and  cover  letter  to; 
Joy  L.  Williford 
The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  71 306 
E-mail:  personnel@thetowntalk,com 


EDITORIAL 


SPORTS  EDITOR 

The  Santa  Cruz  County  Sentinel  is  look¬ 
ing  for  a  do-it-all  sports  editor  to 
supervise  a  five-person  section  and  cor¬ 
respondents.  The  ideal  candidate  should 
I  have  at  least  five  total  years  experience 
I  as  a  sportswriter  and  editor  and  have  up- 
to-date  page  production  skills.  Fie  or  she 
should  have  a  proven  track  record  of 
managing  a  staff,  establishing  beats, 
balancing  coverage  needs  and  re¬ 
sources.  bringing  out  the  best  in 
reporters'  work  and  working  with  photo¬ 
graphers  to  ensure  the  best  display  of  vis¬ 
ual  elements.  Coverage  area  includes  a 
university,  community  college  and  some 
pro  sports,  in  addition  to  high  schools 
and  recreation.  Women's  sports,  surfing, 
soccer  and  sailing  are  all  important  to 
our  readership  and  to  the  paper.  The 
Sentinel  is  a  28,000  daily  owned  by  Dow 
Jones/Ottaway.  All  that  and  we  re  located 
80  miles  south  of  San  Francisco  on  the 
splendid  Monterey  Bay.  Please  reply  by 
written  word  or  E-mail  with  a  cover  letter 
and  resume  to: 

Managing  Editor  Don  Miller 
RO.  Box  638,  Santa  Cruz,  CA  95061 
Or  dmiller@santa-cruz.com 
No  phone  calls,  please 


EDITORIAL 


EDITORIAL 


NIGHT  METRO  EDITOR:  The  Winston- 
Salem  Journal  is  looking  for  a  talented 
journalist  to  work  as  night  metro  editor. 
Applicants  should  have  experience  work¬ 
ing  on  deadline,  excellent  writing  and 
communication  skills,  strong  news  judg¬ 
ment  and  a  minimum  of  four  years  of 
editing  and/or  writing  experience.  Night 
hours,  Monday  through  Friday  Send 
resume  and  samples  of  work  as  an 
editor  or  reporter  to; 

Jim  Laughrun,  managing  editor 
PO.  Box  31 59,  Winston-Salem,  NC27102 


REPORTER:  The  Gainesville  Sun,  a 
60,000  circulation  New  York  Times 
regional  daily,  needs  a  strong  writer  for 
an  entry-level  position  covering  GA, 
business  and  some  cops.  Gainesville 
is  a  vibrant  college  town  with  a  grow¬ 
ing  research  and  bioengineering 
sector.  You'll  answer  to  the  metro 
editor,  get  solid  coaching  and  use  the 
latest  newsroom  technology.  Journal¬ 
ism  degree  required.  Hard-news  expe¬ 
rience  preferred.  Mail  letter,  resume 
and  clips  to  Matt  Reed,  metro  editor 
The  Gainesville  Sun 
2700  SW  13th  Street 
Gainesville,  FL  32608 
No  E-mail  clips,  please 


EDITORIAL 


EDITORIAL 


POLITICAL  REPORTER 
The  Waterloo  Courier,  a  50,000  PM,  in 
Northeast  Iowa,  is  seeking  a  political 
reporter  to  cover  the  four  month  state 
legislative  session  in  Des  Moines, 
report  on  politics  from  Waterloo  the 
rest  of  the  year  and  do  a  Sunday  col¬ 
umn.  (Most  Des  Moines  expenses 
paid.)  We  want  someone  with  political 
savvy  to  get  beyond  sound  bits.  Send 
resume  and  clips  to: 

Saul  Shapiro 
Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 


WRITER/  ASSOCIATE  EDITOR 
Due  to  a  promotion.  The  American 
Legion  Magazine,  a  general-interest 
full-color  feature  publication  with  a 
circulation  of  2.7  million,  seeks  an 
Associate  Editor  who  can  craft  a  good 
feature  story  with  solid  copy  editing 
skills.  Applicants  should  have  3-5 
years  in  journalism  and  4-year  degree 
or  equivalent  experience.  Submit  1- 
page  cover  letter,  resume  and  3  clips 
to  Director,  HR: 

PO  Box  1055,  Indianapolis,  IN  46206 
Orfaxto  (317)  655-1509 
Veterans  are  encouraged  to  apply  EOE 


EDITORIAL 


NewTimes 


Now  we'd  like  to  increase  the  staffs  at 
^  our  newest  papers  in  St.  Louis,  Cleveland  and 

Kansas  City., We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits. 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 


www.mediainfo.com 
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HELP  WANTED 


REPORTER 

The  Rutland  Herald,  Vermont's  inde¬ 
pendent  family-owned  newspaper,  is 
looking  for  an  energetic  reporter  in  its 
Southern  Vermont  Bureau.  Experience 
a  plus.  Excellent  benefits.  You'll  cover 
resort  towns  grappling  with  change. 
Send  resume  and  clips  to: 

Susan  Smallheer,  bureau  chief 
Rutland  Herald 

56  Main  Street,  Springfield,  VT  051 56 

PRAGUE  BUSINESS  JOURNAL 
a  business-to-business  and  invest¬ 
igative  weekly,  seeks  a  managing 
editor.  Candidates  should  have:  news¬ 
room  experience  in  business/finance, 
preferably  on  emerging  markets:  two 
years  of  editing  experience;  sound  org¬ 
anizational  and  strong  copy-edit  skills. 

Contact  Andrew  Heil  at  aheil@pbj.cz 


PRAGUE  BUSINESS  JOURNAL 
a  business-to-business  and  invest¬ 
igative  weekly,  seeks  a  copy  editor. 
Candidates  should  have:  1  -2  years  edit¬ 
ing  experience,  preferably  in  finance/ 
business/economic  news;  familiarity 
with  capital  markets;  reporting  back¬ 
ground;  interest  in  the  region.  Avail¬ 
able  immediately. 

Contact  Andrew  Heil  at  aheil@pbj.cz 

WANT  TO  MOVE  to  San  Francisco? 
We  re  seeking  a  full-time  copy  editor. 
Newspaper  and  Mac  experience,  solid 
rewriting  skills  and  Jewish  knowledge 
required.  Send  clips,  resume  to: 

Bulletin,  225  Bush  Street, 

#1480,  San  Francisco.  CA  94104 
E-mail:  woody@jbnc.com 
Or  Fax  (415)  263-7223 


Business  Newswires 
Reporters/Editors 


Dow  Jones  Newswires,  a  global  leader  in  business 
news  coverage  has  openings  for  journalists  in 
several  locations: 

Richmond,  VA  Chicago,  IL 
Washington,  DC  iMlaml,  FL 
Jersey  City,  NJ 

(Please  specify  city  of  interest) 

We  are  presently  seeking  aggressive  Reporters  with  several 
years  experience  to  cover  breaking  news  of  national 
significance  and  report  in-depth  on  companies  and  regional 
developments.  These  jobs  combine  real-time  news  reporting 
with  detailed,  enterprise  coverage.  Previous  financial 
reporting  experience  preferred  but  not  required. 

Editorial  positions  include  Copy  Editor.  Copyreader  and 
Reporting  Assistant.  Qualified  candidates  need  to  balance 
speed  with  the  ability  to  make  copy  sing.  Succinct  headline 
writing  and  solid  news  judgment  a  must.  Recent  college 
graduates  will  be  considered  for  entry  level  positions. 

We  offer  responsible  positions  w  ith  a  prestigious  publisher, 
diverse  career  advancement  opportunities  (including  overseas 
assignments),  competitive  salaries  and  regularly  recognized 
outstanding  benefits  programs. 

Send  a  dozen  of  your  best  clips,  resume  and  cover  letter  to; 

Dow  Jones  Newswires 
Harburside  Financial  Center 

8(M)  Plaza  I  wo  niVUilftNFQ 

Jersey  City,  N J  07311-11  (M) 

Fax:201-938-4466 

Email:  allen.huie@dowjones.com 

www.dj.com/careers  ixii;  m/i/d/v 
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NEWS  POSITIONS 

I  am  currently  looking  for  three  special 
people  to  work  in  a  great  newsroom  in 
one  of  Florida's  most  beautiful  cities. 

I  need  an  entry  level  sports  reporter 
with  a  proven  track  record  of  covering 
local  sports,  but  who'll  enjoy  getting 
big-time  experience  covering  the  Flor¬ 
ida  Gators,  the  TPC  and  Jacksonville 
Jaguars.  Working  knowledge  of  pagina¬ 
tion  a  real  plus. 

I  need  an  entry  level  newsroom  reporter 
who's  hungry  for  front-page  bylines 
and  can  see  the  big  picture  beyond 
basic  beat  assignments. 

I  need  a  newsroom  manager  with  an 
ability  to  lead  reporters,  a  critical  eye 
for  copyediting  and  an  imaginative  spin 
on  story  ideas  and  assignments.  A  pro¬ 
ven  ability  to  design  bright,  clean 
pages  using  Mac/quark-based  (or  DTI) 
pagination  processes  essential. 

Send  resumes,  clips  to: 

Jim  Sutton,  Editor 

RO.  Box  1630.  St  Augustine,  FL  32085 
No  phone  calls,  please 


REGION  EDITOR 

Tucked  in  the  heart  of  SD.  12.300  circula¬ 
tion  daily  seeks  responsible,  accurate, 
aggressive  reporter/editor  to  cover  17- 
county  area.  Desk  work  one  day  a  week, 
on  the  road  or  the  phone  four  days  a 
week.  Writing,  living,  working  in  SD  a 
pleasure.  If  you  have  the  skills,  talent 
and  know-how.  we  want  to  hear  from 
you.  Resume,  clips  to: 

Editor,  The  Daily  Republic 
RO.  Box  1288.  Mitchell,  SD  57301 

REPORTER  -  Lively,  inquisitive,  ener¬ 
getic  to  cover  county  government  for  for¬ 
ward-looking,  high-tech-savvy  30,000-1- 
daily  that's  not  afraid  to  experiment. 
Ideal  for  reporter  on  smaller  pa-  per  look¬ 
ing  for  next  step.  Prefer  someone  with 
specific  interest  in  eastern  Pennsylvania. 
Write  Jim  Kevlin,  editor: 

REPUBLICAN  &  Herald 
Box  209  Pottsville,  PA  1 7901 
Or  E-mail  him  at: 
kevlin@pottsville.infi.net 

STATE  GOVERNMENT  REPORTER 
The  News  &  Observer  seeks  an  expe¬ 
rienced  reporter  to  join  its  state  gov¬ 
ernment  and  political  staff.  This  reporter 
would  have  primary  focus  on  the  gov¬ 
ernor's  office  but  also  has  responsibility 
for  key  state  offices  and  political  cam¬ 
paigns.  Should  be  able  to  probe  the 
bureaucracy  but  also  develop  stories 
with  a  human  touch.  Send  resume, 
clips  and  a  short  autobiography  to: 
Managing  Editor  Melanie  Sill 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27602 

REPORTER/ASSISTANT  EDITOR 
Reporter/Assistant  Editor  for  NJ  (Mer- 
cerville)  based  commercial  real  estate 
magazine  publishing  company.  Must 
be  experienced  and  have  great  phone 
interviewing  skills.  Good  pay.  401  (k), 
medical  and  more.  Casual,  smoking 
office.  For  details,  contact: 

Ann  O'Neal,  publisher  (609)  587-6200 


REPORTER/WRITER 
The  Web  Portal  (or  the  military  audience 
seeks  full-time  reporter  to  write  news 
and  features  from  the  Pentagon  and  be¬ 
yond.  Required:  five  years'  news  experi¬ 
ence  and  some  familiarity  with  the 
military.  Send  resume  and  clips  to: 

Bradley  Peniston 
Military.com 

Crystal  Gateway  I.  Suite  304 
1236  Jefferson  Davis  Highway 
Arlington.  VA  22202 
E-mail  bradp@military.com 

REPORTER:  Work  for  the  Homer  News, 
named  Alaska's  best  weekly  the  past 
two  years.  Need  a  generalist  who  is 
sharp,  writes  fast,  take  photos,  learns 
quickly,  has  strong  ability  to  cover 
sports.  Homer,  Alaska's  most  interest¬ 
ing  town,  is  on  beautiful  Kachemak  Bay 
a  4  1/2  hour  drive  from  Anchorage. 
Send  resume,  clips  promptly  to: 

Homer  News,  EP 

3482  Landings  Street.  Homer.  AK  99603 
Fax  (907)  235-4199 
E-mail:  hnev;s@alaska.net 


CRAIN  COMMUNICATION  S 
national  weekly  newspaper  covering 
the  investment  community  seeks  Chi¬ 
cago  reporter.  Candidates  should  be 
self-starters:  analytical  and  com¬ 
petitive.  Several  years  reporting  expe¬ 
rience  required,  financial/business 
background  preferred.  Send  resume 
and  clips  to  Editor.  Investments  News: 

71 1  Third  Avenue,  New  York,  NY  10017 
EOE  M.A/  D  F 


Investment  News,  a  national  weekly 
newspaper  covering  the  investment  com¬ 
munity,  seeks  NY  reporter.  Candidates 
should  be  self-starters:  analytical  and 
competitive.  Several  years  reporting 
experience  required,  financial/business 
background  preferred.  Send  resume 
and  clips  to  Editor: 

Investment  News 

711  Third  Avenue.  New  York,  NY  10017 
EOE  M.'V/D/F 

REPORTERS:  Sick  of  ice  and  snow? 
30,000  AM  daily  in  warm,  sunny  West 
Texas  has  openings  for  a  court 
reporter  and  a  general  assignment 
reporter.  Send  best  clips  to  Laura 
Dennis.  Odessa  American,  222  E. 
Fourth  Street,  Odessa,  TX  79760  or 
E-mail  laura_dennis@link.freedom.com 


The  Press  Democrat,  a  New  York 
Times  Regional  newspaper  in  Northern 
CA,  is  seeking  a  general  assignment 
reporter  to  join  its  Breaking  News 
team.  Candidates  need  at  least  3  to  5 
years  daily  experience,  with  some 
knowledge  of  police,  crime  and  emer¬ 
gency  response  coverage.  Must  have 
the  ability  to  respond  quickly  to  assign¬ 
ments  with  clear,  accurate  writing  and 
show  depth  in  reporting.  Send  resume 
and  clips  by  Feb.  7  to: 

Doug  Wilks,  breaking  news  team  leader 
The  Press  Democrat.  RO.  Box  91 0 
Santa  Rosa,  CA  95401 

www.mediainfo.com 
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EDITORIAL 


NEWS  EDITOR 

The  Sun  Herald,  a  Knight  Ridder  news¬ 
paper  (50,000  daily,  57,000  Sunday),  is 
looking  for  a  news  editor  to  lead  its  con¬ 
tent  team  in  covering  the  Mississippi 
Gulf  Coast  (Biloxi,  Gulfport),  one  of  the 
fastest  growing  casino/tourism  markets 
in  the  country.  Strong  news  judgment, 
excellent  coaching  and  editing  skills,  flex¬ 
ibility  and  strategic  thinking  are  essen¬ 
tial.  For  more  information,  contact: 

Managing  Editor  Dorothy  P  Wilson 
(228)  896-2345  dwilson@sunherald.com 
REPORTER 

Southwest  Ohio  Daily  seeks  an  experi¬ 
enced,  aggressive  reporter  who  can 
take  our  local  coverage  to  the  next 
level.  Degree  and  at  least  one-year 
experience  on  a  daily  newspaper 
required,  as  is  proficiency  with  page 
layout  and  OuarkXPress.  Call  Manag¬ 
ing  Editor  Nick  Blizzard  at: 

(937)  372-4444  ext  130 
Or  E-mail  nblizzard@xeniagazette.com 
SPORTS  EDITOR 

Strong  local  sports  department  at  a 
small  daily  newspaper  in  northeastern 
North  Carolina  is  looking  for  a  sports 
editor  given  carte  blanche  to  manage 
sports  department  that  emphasizes 
local  prep  sports.  QuarkXPress  experi¬ 
ence  required.  Will  also  cover  some 
ACC  football  and  basketball  as  well  as 
PGA  and  NASCAR  events  in  our  area. 
Salary  based  on  experience.  Send 
clips  and  resume  to  Ted  Newman, 
managing  editor.  Daily  Herald,  RO. 
Box  520,  Roanoke  Rapids,  NC  27870 
Or  Fax  (252)  537-2384 

EDITORIAL 


REPORTER 

The  Huntsville  Item  (Texas)  is  seeking 
an  energetic  reporter  to  fill  a  crucial 
position  in  the  newsroom.  The  suc¬ 
cessful  candidate  should  know  the 
basics  of  journalism  and  love  local 
news. 

The  Item  is  a  daily  newspaper  located 
60  miles  from  Houston,  with  a  univer¬ 
sity  (Sam  Houston  State  University) 
and  the  state’s  largest  governmental 
agency  (Texas  Department  of  Criminal 
Justice). 

Salary  commensurate  with  experience. 
Good  benefits. 

Send  resume,  clips  to: 

Russell  Burnett,  Managing  Editor 
The  Huntsville  Item 
R  O.  Box  539,  Huntsville,  Texas  77340 
Fax:  (409)435-0135 
E-mail  to:  item@lcc.net 

RERORTER 

The  Sacramento  Business  Journal  seeks 
a  reporter  with  strong  news-gathering 
and  writing  skills.  The  position  requires 
three  years  of  news  experience  and  a 
passion  for  excellence.  A  great  beat  cov¬ 
ering  our  emerging  biotech  industry, 
plus  agribusiness  and  environmental 
issues.  Business  reporting  experience  is 
an  advantage  but  not  a  prerequisite. 
Were  an  American  City  Business 
Journals  newspaper,  with  competitive 
pay  and  benefits,  and  a  devotion  to  out¬ 
standing  journalism.  Serious  inquiries  to: 

1 401  21  St  Street,  Suite  200 
Sacramento,  CA  95667 
E-mail  lwessman@amcity.com 

EDITORIAL 


Phoenix 


New  Times  is 
looking  for  a 
dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 

Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

CO 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


SUNDAY  EDITOR  for  30,000  circula¬ 
tion  newspaper  covering  southeastern 
ME,  Must  be  qualified  to  manage 
dedicated  staff  of  1 1 ,  think  analylically 
and  creatively  and  have  strong  editing 
and  news  experience  to  help  coach 
reporters  and  guide  editors.  Must  have 
ability  to  enhance  news  presentation 
with  graphics,  photos,  illustrations 
using  pagination  and  related  .systems. 
Resumes,  cover  letter  to: 

Rodney  G.  Doherty,  executive  editor 
Foster’s  Daily  Democrat 
333  Central  Avenue,  Dover,  NH  03820 
rdoherty@fosters.com 

SUNDAY  EDITOR 

We  need  a  top-notch  idea  person  and 
word  editor  to  help  us  bring  three  daily 
newspapers  together  for  a  Sunday 
newspaper  to  serve  our  diverse  read¬ 
ership.  If  you're  a  good  negotiator  and 
you  insist  on  top-quality  writing  and 
design,  we  want  to  hear  from  you. 
Send  your  resume  and  examples  of 
your  work  to  Dan  Bowerman,  editor: 

Greater  Niagara  Newspapers 
MRO  549,  Niagara  Falls,  NY  14302-0549 

THE  NORTHERN  VIRGINIA  DAILY 
Virginia’s  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a  re¬ 
porter.  Rosition,  covering  hard  news 
beat  and  writing  features  allows  for 
creativity  in  a  team-oriented  newsroom. 
Send  resumes  and  samples  of  work  to: 

Bob  Wooten,  managing  editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  fax  to  (540)  465-9388 

EDITORIAL 


EDITORIAL 


SPORTS  EDITOR 

West  Hawaii  Today  is  seeking  a  sports 
editor  for  its  11 -member  editorial 
department.  Duties  include  design/ 
layout  of  up  to  six  tabloid  pages  daily, 
plus  reporting  on  local  sports  from 
high  school  to  Ironman  World  Triathlon 
Championship  to  world-class  Bill  Fis¬ 
hing  tournament,  as  well  as  national 
sports.  Enthusiasm,  versatility,  dedica¬ 
tion,  attention  to  detail  and  creative  out¬ 
look  a  must. 

Computer/layout  skills  a  must.  Mac- 
based  system;  QuarkXPress  experi¬ 
ence  preferred.  Salary  commensurate 
with  experience.  Excellent  health  and 
retirement  benefits. 

West  Hawaii  Today,  a  13,000  circula¬ 
tion  six-day-a-week  AM  tabloid  news¬ 
paper  owned  by  Donrey  Media  Group, 
serves  the  west  side  of  the  Big  Island 
of  Hawaii  with  an  emphasis  on  local 
and  county  news,  people  features  and 
local  sports. 

Send  resume  and  writing  samples  to: 

Editor 

West  Hawaii  Today 
RO.  Box  789,  Kailua-Kona,  HI  96750 
Or  E-mail:  wht@aloha.net 
THE  GRAND  HAVEN  TRIBUNE 
10,600  circulation  daily,  is  seeking  re¬ 
porters  to  fill  two  openings  on  our  10- 
person  editorial  staff.  You'll  be  working 
in  a  beautiful  Lake  Michigan  waterfront 
town  on  a  newspaper  that  is  aggressive 
and  a  key  player  in  the  community. 
Please  send  a  cover  letter,  resume  and 
clips  to: 

Len  Painter,  managing  editor 
101  N.  Third.  Grand  Haven.  Ml  94917 

EDITORIAL 


Ft.  Lauderdale 


Ne\w  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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_ EDITORIAL _ 

SONICNET  MUSIC  NEWS  EDITOR 
Music  news  editor  with  strong  line¬ 
editing  and  organizational  skills  want¬ 
ed  for  full-time  position,  plus  benefits, 
working  out  of  the  San  Francisco  office 
of  SonicNet.com.  a  division  of  MTVi 
Group.  SonicNet  is  an  award-winning 
website  that  reaches  more  than  30 
million  people  via  the  Internet,  televi¬ 
sion,  radio  and  print. 

Applicants  must  have: 

•  At  least  combined  four  years  experi¬ 
ence  writing  and  editing  news  and 
features  for  daily  papers  or  maga¬ 
zines. 

•  Excellent  writing  and  reporting  skills 
and  a  sense  of  story  and  detail. 

•  Ability  to  compose  headlines  and 
rework  a  story  to  make  it  conform  to 
style. 

•  Skill  enough  to  see  when  a  story 
works  and  when  it  doesn't,  as  well 
as  ability  to  lead  reporters  to  get  the 
job  done. 

•  Strong  editing  and  grammar  skills. 

•  A  sense  of  organization  and  a  keen 
eye  for  detail. 

•  Needs  to  be  able  to  edit  a  story  into 
shape  fast. 

•  Appreciation  and  knowledge  of 
modern  and  contemporary  rock 
music,  hip-hop,  techno,  etc. 

E-mail  resume  to  Emily  Coven: 

emily.coven@mtvmail.com 
Or  fax  to  415-551  -9970,  attn:  Emily  Coven 
No  phone  calls  please 

[  Y'our  I'oninuiiiit  ation  link  to  iliu  ! 
j  new  spaper  inikistrx  uxcn  wuuk  i 
j  since  18S~(. 
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SPORTS  REPORTER 
Strong  local  sports  department  at  a 
small  daily  newspaper  in  northeastern 
North  Carolina  is  looking  for  a  sports 
reporter  to  cover  local  prep  sports. 
QuarkXPress  experience  preferred. 
Will  also  cover  some  ACC  football  and 
basketball  as  well  as  PGA  and 
NASCAR  events  in  our  area.  Salary 
based  on  experience.  Send  clips  and 
resume  to  Ted  Newman,  managing 
editor.  Daily  Flerald,  PO.  Box  520, 
Roanoke  Rapids.  NC  27870 

Or  Fax  (252)  537-2384 


THE  HERALD-SUN,  a  55.000  daily,  in 
Durham,  NC,  is  seeking  copy  editors 
and  a  graphic  artist.  Copy  desk  candi¬ 
dates  should  have  strong  editing  skills 
and  an  eye  for  detail.  Experience  using 
QuarkXPress  and  Word  is  helpful.  We 
also  are  looking  for  a  graphic  artist 
with  a  minimum  two  years'  experience 
who  can  do  news  and  feature  page 
design,  and  who  knows  Freehand, 
QuarkXPress  and  Photoshop.  Send 
resume  and  cover  letter  to: 

The  Herald-Sun,  Attn.  Nancy  Wykie 
PO.  Box  2092,  Durham,  NC  27707 


SPORTS  WRITER 

Cover  everything  from  youth  sports  to 
the  pros  at  one  of  California's  most 
honored  daily  newspapers.  Writing/ 
layout  sports  opening,  with  the  chance 
to  do  a  little  of  everything.  QuarkX¬ 
Press  experience  required.  Send 
resume,  clips  and  layout  tearsheets  to: 
Brad  Stanhope,  sports  editor 
Fairfield  Daily  Republic 
Box  47,  Fairfield,  CA  94533 


EDITORIAL 


Editor  jijg  world's  premier  publisher  of  business 

and  information  has  an  opportunity  available 
in  our  Washington,  DC  facility. 

News  editor 

A  Dow  Jones  &  Co.  real-time  financial  newswire  based  in 
Washington,  D.C.,  seeks  a  news  editor  to  guide  reporters 
and  help  shape  the  w  ire's  content.  Wire's  focus  is  corporate 
SEC  filings  and  industry  regulation.  Candidate  needs  at 
least  5  year.s'  reporting  and/or  copy  editing  experience,  with 
previous  .supervisory  experience  a  plus.  Ability  to  sow  story 
ideas,  coach  beginning  reporters  and  edit  for  content  a  must. 
Wire's  coverage  spans  mergers  &  acquisitions,  bankruptcy, 
high-yield  bond  issuers,  pharmaceuticals,  technology, 
IPOs,  mutual  funds  and  REITs. 

We  offer  competitive  salary  and  benefits  as  part  of  an 
international  media  company.  Qualified  candidates  should 
send  resume,  cover  letter  &  salary  requirements  to:: 

Dow  Jones  &  Company 

Managing  Editor 
1250  H  St.,  N.W.,  1 1th  FI. 

Washington,  DC  20005  eoe.  m/f/h/v 


_ EDITORIAL _ 

SPQRTS  CQPY  EDITOR 
The  New  Haven  Register,  a  100,000 
morning  daily  in  Yale's  hometown, 
seeks  a  sports  copy  editor  with 
Microsoft  Word  and  pagination  skills  for 
its  sports  desk.  In  addition  to  having 
strong  editing  skills,  the  ideal  candidate 
excels  at  headline  writing.  Letter, 
resume  and  samples  of  your  work  to: 

Dave  Ammenheuser,  sports  editor 
New  Haven  Register,  40  Sargent  Drive 
New  Haven,  CT  0651 1-5913 
NQ  PHQNE  CALLS,  PLEASE 


SPORTS  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  direct  an  experienced  6- 
person,  award-winning  department. 
The  Springfield  (OH)  News-Sun,  a 
35,000  AM  daily  and  45,000  Sunday  is 
looking  for  experienced  candidates 
who  possess  strong  people  skills, 
realize  the  importance  of  local  copy, 
have  experience  in  management, 
leadership,  writing,  layout  and  design 
and  who  understand  there's  more  to 
sports  than  covering  games.  If  this  is  a 
challenge  you're  interested  in.  send 
resume,  writing,  layout  samples  to: 

Jack  Bianchi,  Managing  Editor 
Springfield  News-Sun 
202  North  Limestone  Street 
Springfield,  QH  45503 


REPORTER  I 

The  Town  Talk  in  Alexandria,  Louisiana 
seeks  a  talented  reporter  with  1-3 
years  experience.  Degree  in  Journal¬ 
ism  or  English  required.  Full-time;  40 
hours  per  week.  May  include  evenings 
and  weekends.  Please  send  resume 
and  work  samples  to: 

Joy  Williford 
The  Town  Talk 

RO.  Box  7558,  Alexandria,  LA  7 1 306 
E-mail:  personnel@thetowntalk.com 


ELECTRICAL  MAINTENANCE 


THE  CHICAGO  TRIBUNE,  the  #1 
newspaper  source  in  Chicago  and  the 
Midwest  is  seeking  qualified  electri¬ 
cians  to  join  our  Maintenance  Services 
Department.  Qualified  candidates  must 
have  completed  a  technical  training 
program  and  possess  a  minimum  of 
five  years  of  industrial  electrical  experi¬ 
ence.  Candidate  must  be  able  to  install, 
troubleshoot,  and  repair  equipment  and 
work  from  complex  electrical  schematics 
and  repair  manuals.  Applicants  must 
possess  a  good  working  knowledge  of 
the  National  Electrical  Code.  In 

exchange  for  your  skills  and  experience 
we  offer  a  challenging  and  rewarding 
work  environment,  a  competitive  salary 
and  benefits  package  and  the 

opportunity  to  be  part  of  a  successful 
team.  No  Relocation  Qffered.  Please 
send  your  resume  with  salary  history  to: 
Chicago  Tribune 
Human  Resources 
Attention:  SB-EL 
777  W.  Chicago  Avenue 
Chicago.  IL  60610 
Fax:  (312)  222-9317 
E-Mail:  sbeyer@tribune.com 
www.tribjobs.com  EOE 


_ ENTRY  LEVEL _ 

ENTRY-LEVEL  REPORTERS 
Our  reporters  work  hard,  compete  suc¬ 
cessfully  and  establish  a  solid  base  for 
their  careers.  We  re  a  25,000  circula¬ 
tion  PM  daily  looking  for  entry-level 
reporters  who  are  aggressive,  have  com¬ 
mon  sense  and  want  to  learn  about 
being  a  daily  newspaper  reporter. 

Send  resume  and  cover  letter  to: 

Rodney  G.  Doherty,  executive  editor 
Foster's  Daily  Democrat 
333  Central  Ave,  Dover,  NH  03820. 
rdoherty@fosters.com 


INFORMATION  SYSTEMS 


INFORMATION  TECHNOLOGIES 
VICE  PRESIDENT -CIO 
The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin's  largest  daily  newspaper,  has 
an  opening  for  a  Vice  President  -  CIO. 
reporting  to  the  Chief  Financial  Officer. 
This  individual  will  be  responsible  for 
planning,  developing  and  directing 
implementation  of  technology  in  sup¬ 
port  of  the  company's  strategic  plan 
and  all  functions.  The  VP  is  responsi¬ 
ble  for  determining  policy,  strategy, 
standards  and  controls  for  company 
technology  resources  in  order  to  posi¬ 
tion  technology  as  a  strategic 
resource.  They  will  be  responsible  for 
contract  development  and  vendor 
negotiations.  This  individual  must  have 
the  ability  to  lead  a  diverse  information 
system  employee  group  of  approxi¬ 
mately  60  employees  and  contribute  to 
the  management  team  going  forward. 
The  qualified  candidate  must  have  a 
Bachelor's  degree  in  Computer  Science, 
Management  Information  Systems,  or 
Business  with  an  emphasis  in  informa¬ 
tion  technology,  along  with  ten  (10) 
years  of  increasingly  responsible  man¬ 
agement  experience.  This  would  include 
substantial  experience  in  administration 
and  implementation  of  computer  based 
technologies  for  a  large,  complex 
organization.  A  Master's  degree  is 
highly  desirable.  Specific  experience 
working  with  the  following  publishing 
systems  preferred:  Sll,  Harris,  Cyber¬ 
graphics  (Classified),  GEAC  Billing, 
and  Nease-Webber. 

The  Milwaukee  Journal  Sentinel  Inc.  is 
one  of  seven  subsidiaries  that  make  up 
Journal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  competitive 
wage  and  comprehensive  benefits 
package,  including:  Stock-ownership, 
health,  dental,  vision.  401  (k),  pension 
plan  and  tuition  reimbursement.  Please 
forward  resume  and  salary  expecta¬ 
tions  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 
333  W.  State  Street.  Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 
Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
Diversity  in  the  Workplace 


Please  contact  ns  for  ; 
contact  rates,  clisjilay  act  copy  specifications 
and  procedures 
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HELP  WANTED 


INFORMATION  SYSTEMS 

PHOTOGRAPHY 

PRESSROOM 

PRESSROOM 

AMERICAN  COMPUTER 
INNOVATORS,  INC. 

(ACI)  is  a  software  development  com¬ 
pany  located  in  Westford,  MA.  Our  flag¬ 
ship  product  OpenPages,  is  a  content 
management  solution  for  both  print  and 
online  media.  We  are  a  stable,  fast  grow¬ 
ing  company  in  an  industry  that  finan¬ 
cial  advisors  tout  as  the  fastest  growing 
market:  Internet  Infrastructure  Software. 
We  are  currently  searching  for  Applica¬ 
tions  Analysts  to  train  our  users  on 
OpenPages.  Candidates  must  possess 
strong  teaching  skills  as  well  as 
excellent  written,  verbal,  and  inter¬ 
personal  communication  skills.  Appli¬ 
cant  must  be  willing  to  travel  ex¬ 
tensively.  Understanding  of  newspaper/ 
magazine  workflow  and  understanding 
of  web  building  is  helpful  but  not 
required. 

If  you'd  like  to  expand  your  skills,  your 
experience,  and  your  opportunities  with 
one  of  the  country's  most  innovative 
and  forward-thinking  companies,  join 
us. 

ACI  offers  excellent  salaries  and  great 
benefits.  Equity  participation  is  avail¬ 
able.  Apply  today! 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  future  goals  and  salary  require¬ 
ments  to: 

SaraCahillane,  Human  Resources 
ACI,  Inc, 

238  Littleton  Road,  Suite  101 , 
Westford,  MA  01 886 
Fax:  (978)  392-3457 
Email:  sarac@aci-openpages.com 

NEW  MEDIA 


We  are  a  metro  paper  with  a  large, 
revenue  producing  web  site  and  asso¬ 
ciated  businesses.  We  were  one  of  the 
first  and  traffic  tells  us  we  are  still  one 
of  the  best.  We  are  searching  for  a 
director  to  reposition  our  online  busi¬ 
nesses  in  the  coming  months.  The 
ideal  candidate  has  been  involved  with 
internet  development  since  the 
beginning  and  is  running  a  site  now. 
He  or  she  needs  to  understand  both  the 
revenue  and  content  sides  and  know 
what  strategic  partnerships  are  impor¬ 
tant.  Understanding  of  technology  is 
also  vital.  We  don't  want  someone 
who  just  runs  our  web  site.  We  want 
someone  with  the  vision  to  position  us 
for  the  next  wave  of  development.  In 
return,  we  offer  a  great  location,  ter¬ 
rific  weather,  excellent  salary  and 
benefits  and  a  corporate  structure  that 
believes  in  kx-al  autonomy. 

Send  resume  and  co\  erletter  to: 


AFTERNOON  DAILY  ON 
Lake  Erie  seeks  photographer.  The 
News  Herald.  Ohio's  top  small  daily  news¬ 
paper  for  three  years  in  a  row,  is  looking 
for  a  photographer  to  cover  news,  sports 
and  feature  assignments.  Please  send 
cover  letter,  resume  and  examples  of  work 
to  City  Editor  Cynthia  Reza: 

News  Herald,  1 1 5  W.  2nd  Street 
Port  Clinton,  Ohio  43452 
Or  send  E-mail  inquiries  to: 
mjohnson@fremont.gannett.com 

PREPRESS 

IMAGING  SPECIALIST 
The  Lexington  (KY)  Herald-Leader. 
120,000  daily  and  160,000  Sunday 
circulation  paper  is  looking  for  an  imag¬ 
ing  specialist.  This  person  will  be  a 
member  of  the  imaging  department, 
working  under  the  guidance  of  the  Imag¬ 
ing  Director  in  the  scanning  and  pre¬ 
pressing  of  daily  and  advance  editorial 
color  and  B/W  images  for  output. 
Qualifications  include  a  strong  working 
knowledge  of  Macintosh.  Adobe 
Photoshop,  and  APNewslynx.  This  posi¬ 
tion  requires  excellent  people  skills, 
use  of  sound  judgment  and  decision 
making  and  maintaining  a  productive 
workflow.  Also  requires  creativity  and 
skill  in  digital  imaging  to  provide  sec¬ 
tion  editors  and  designers  with  prop¬ 
erly  prepressed  images  within  deadline 
time  constraints  of  each  section. 

Looking  for  someone  with  at  least  3 
years  prepress  experience. 

Please  contact: 

Sharon  Ruble.  Imaging  Director 
Ph:  (606)  231-1326  Fax:  (606)  231-9738 
E-mail:  sruble@herald-leader.com 


Retirement  has  opened  up  the 
position  of  Prepress  Manager  at 
our  100  plus  circulation  news¬ 
paper  in  Zone  5  market.  We  are 
seeking  a  highly  skilled  and 
experienced  individual  to  lead 
our  Prepress  area.  Experience 
with  both  Harris  and  Macintosh 
systems  desirable.  We  offer  a 
competitive  salary  with  a  com¬ 
prehensive  benefit  package. 

If  interested  in  working  in  a 
highly  attractive  market  send  a 
cover  letter  and  resume  to: 

Box  01172,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY.  NY  1 0036 


PRESS  OPERATORS 
The  Denver  Post  newspaper  is  seeking 
experienced  press  operators  to  join 
the  #1  newspaper  in  Colorado.  Ideal 
candidates  will  possess  3  years  expe¬ 
rience  in  quality  web  offset  printing 
operations  utilizing  Headliner  presses 
and  7  unit  Newsliner.  Must  be  familiar 
with  all  phases  of  offset  technology. 

We  offer  a  highly  competitive  salary 
as  well  as  an  outstanding  benefits 
package  including  medical  (company 
contribution  80%),  dental,  life  insur¬ 
ance  and  short  term  disability. 

To  apply,  please  fon/vard  resume  to: 

The  Denver  Post 
Human  Resources 
1 560  Broadway.  Denver,  CO  80202 
Or  Fax  to  (303)820-1214 
Employment  offers  are  conditioned 
upon  applicant  undergoing  and  pass¬ 
ing  a  pre-employment  drug  screen. 

EOE 

GROWING  Pahrump,  Nevada  twice- 
weekly,  commercial  shop,  seeks  expe¬ 
rienced  web  press  operator.  Harris  V- 
15.  eight  units.  Great  facility,  great  life¬ 
style  and  weather.  Contact: 

Hank  Bond,  hbond@pahrump.net 
Or  mail  resume  to: 

Publisher,  Pahrump  Valley  Times 
21 60  E.  Calvada  Blvd.,  Pahrump,  NV  89048 

PRESSROOM  FOREPERSON 
A  major  daily  newspaper  publisher 
located  in  Northern  California  has  an 
opening  for  a  Pressroom  Foreperson 
to  manage  the  nightly  printing/produc¬ 
tion  of  its  various  publications  in  a 
unionized  pressroom  environment. 
Responsibilities  include  but  are  not 
limited  to  management  of  all  pressroom 
staff  and  work  processes,  coordination 
with  supporting  departments,  prepara¬ 
tion  of  reports,  and  ordering  of  press¬ 
room  materials  and  supplies. 

The  qualified  candidate  should  poss¬ 
ess  the  skills  necessary  to  carry  out  the 
responsibilities  listed  above:  have 
strong  press  mechanical  and  pre¬ 
ventative  maintenance  background: 
should  be  computer  literate;  have 
excellent  organizational,  verbal  and  writ¬ 
ing  skills;  should  be  experienced  in 
operating  a  double-width  offset  press: 
and  have  at  least  5  years’  of  pressroom 
supervisory  experience,  preferable  in  a 
union  environment.  Previous  demonstra¬ 
tion  of  assertive  leadership  skills  in 
building  a  successful  team  environ¬ 
ment  is  essential.  Deadline  process 
color  experience  is  also  necessary. 

A  competitive  salary  and  an  excellent 
benefits  package  are  offered.  Qualified 
applicants  should  forward  a  resume 
with  salary  history  to: 

Personnel  Department  MP/WR/PA 
RO.  Box  649 

Lambertville,  NJ  08530-1830 
Equal  Opportunity  Employer 


ASSISTANT  PRESSROOM  FOREMAN 
(work  hours:  9  p.m.  to  5  a.m.) 

An  award  winning  newspaper  in  the 
mid-Atlantic,  circulating  over  100,000 
copies  daily,  has  an  immediate  need 
for  an  Assistant  Pressroom  Foreman. 
Successful  candidate  will  have  experi¬ 
ence  running  a  four  color  press  at  a  daily 
newspaper;  experience  with  personal  com¬ 
puter;  ability  to  troubleshoot,  exercise 
good  judgment,  and  make  sound  deci¬ 
sions  under  strict  deadlines  and  must 
be  well  versed  in  quality  standards. 
Experience  with  double-width  offset 
press  and  previous  supervisory  skills 
preferred.  Send  replies  to: 

Box  01 1 60.  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
EOE 

PRODUCTION/TECH 

DIRECTOR  OF  OPERATIONS 
Midwestern  newspaper  with  circulation 
of  400,000  daily  and  500,000  Sunday 
is  seeking  a  Director  of  Operations  for 
its  state-of-the-art  production  facility. 
Responsible  for  pre-press,  press  and 
post-press  related  areas.  Primary 
responsibilities  are  to  establish  print 
quality  standards  and  ensure  com¬ 
pliance,  monitor  productivity  and 
workflow  issues,  and  guide  managers 
in  the  development  of  specifications 
for  equipment  and  materials  used  in 
the  production  process.  Works  well 
with  other  divisions  to  meet  the  needs 
of  internal  customers  to  ensure  a  lead¬ 
ership  position  in  innovative  service  to 
advertisers  and  subscribers.  Reports 
to  the  President  and  Publisher. 

Qualified  candidates  will  have  a  suc¬ 
cessful  history  of  newspaper  industry 
operations/production  experience  in  a 
management  capacity.  Strong  ana¬ 
lytical,  communication,  organizational 
and  other  leadership  skills  are 
required,  along  with  well-refined 
interpersonal  skills  and  the  ability  to 
manage  a  workforce  of  approximately 
325  union  and  non-union  employees. 
Must  have  the  ability  to  assess  new 
technology  and  analyze  its  impact  on 
the  existing  operation  and  its  future. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience  along  with 
a  comprehensive  benefit  package.  To 
apply,  please  forward  resume  with 
salary  requirements  to: 

Box  01149,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
We  are  an  Equal  Opportunity  Employer 
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PRODUCTION/TECH 


WE  WANT  THE  BEST 
PRODUCTION  MANAGER 
The  Sun-Sentinel  Company,  located  in 
Ft.  Lauderdale,  Florida,  is  a  business 
unit  of  Tribune  Company,  and  has  been 
an  integral  part  of  South  Florida  since 
1910.  We  publish  a  major  daily  news¬ 
paper  with  circulation  of  274,373  daily. 
391.996  Sunday,  chain  of  community 
weeklies  through  the  Sun-Sentinel  Com¬ 
munity  News  Group,  publish  targeted 
publications  that  include  South  Florida 
Parenting  Magazine,  Vital  Signs.  City 
Link,  Shalom  Today,  Society,  and  pro¬ 
duce  content  for  a  variety  of  on-line  pro¬ 
ducts  such  as  Sun-Sentinel.com,  Career- 
path. com.  Cars.com  and  Homespot.com. 
We  also  enjoy  partnerships  and  share 
content  with  some  of  South  Florida's 
most  popular  radio  and  television  sta¬ 
tions.  In  addition,  we  print  some  other 
products  in  our  state-of-the-art  printing 
plant  in  Deerfield  Beach,  like  the  New 
York  Times.  Is  it  any  wonder  we  are 
looking  for  the  best  talent  to  help  us  con¬ 
tinue  to  provide  exceptional  quality  pro¬ 
ducts  and  services? 

We  offer  a  variety  of  employee  benefits 
including  medical,  dental,  paid  holi¬ 
days.  personal  days  and  vacation,  tui¬ 
tion  reimbursement,  stock  plans,  a  vari¬ 
ety  of  programs  and  recognition 
awards,  as  well  as  the  opportunity  for 
career  advancement. 

The  Tribune  Company  is  ranked  #1  on 
Fortune  Magazine's  list  of  most  admired 
publishing  companies,  and  is  a  recogn¬ 
ized  media  leader.  Tribune  owns  4  daily 
newspapers.  18  television  stations,  4 
radio  stations,  the  Chicago  Cubs,  pro¬ 
duces  TV  programs,  a  variety  of  inter¬ 
active,  on-line  sites,  and  educational  pro¬ 
ducts  for  schools  and  consumers. 

We  are  currently  seeking  a  dynamic 
PRODUCTION  MANAGER.  This  individ¬ 
ual  will  participate  in  company  strategic 
and  operational  planning  processes, 
and  is  responsible  for  Prepress.  Press 
and  Packaging  departments  and  a 
budget  of  $17  million  to  produce  the 
daily  newspaper  and  other  Sun-Sentinel 
products.  The  qualified  candidate  will 
be  skilled  in  newspaper  production, 
management,  administration  and  opera¬ 
tional  analysis.  Must  have  demonstrated 
ability  in  providing  leadership  and 
developing  employees.  Exceptional 
verbal  and  written  communication  skills 
and  computer  literacy  essential.  Four- 
year  degree  in  Business  Administration, 
Newspaper  Production  management  or 
equivalent  related  work  experience  and 
5-10  years  experience  in  progressively 
complex  management  positions  in 
newspaper  production  required. 

To  apply,  please  forward  resume  and 
salary  requirement  to: 

Sun-Sentinel  Company 
Attn:  B.  Feidkamp 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Or  E-mail  to  bfeldkamp@tribune.com 
Sun-Sentinel  -  A  great  place  to  work! 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free  work 
environment.  EOE 
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HABITAT  FOR  HUMANITY  INTERNATIONAL,  a  non  profit,  ecumenical, 
Christian  housing  organization  has  openings  for  a  Media  Services  Manager  and 
a  Media  Relations  Officer,  these  positions  are  to  be  located  in  Americus,  GA. 

^  #0274  MEDIA  SERVICES  MANAGER  ^ 
Responsible  for  distributing  statistics,  progress  reports,  annual  reports,  audit 
results,  required  federal  and  state  documents  and  other  statistical  information  to 
journalists,  charity  rating  agencies  and  HFH  partners;  will  have  primary  respon¬ 
sibility  for  information  published  in  Annual  Report;  conceive  and  supervise  the 
production  of  materials  needed  to  support  HFHI  media  activities;  monitoring 
Habitat  reputation  on  the  Internet;  coordinates  the  Communications  contribu¬ 
tions  to  Habitat  website.  Must  have  a  Bachelor's  degree  or  equivalent  experi¬ 
ence  and  a  minimum  of  three  years  relevant  work  experience.  ($31 ,450.00) 

^  #1039  MEDIA  RELATIONS  OFFICER  ^ 

This  position  is  responsible  for  serving  the  publicity  needs  of  domestic  and 
international  Habitat  programs  and  enhancing  media  coverage  of  special 
events,  such  as  Jimmy  Carter  Work  Project.  Collegiate  Challenge,  etc.  Develop 
and  execute  media  plans  and  assist  in  preparing  crisis  communication  plans, 
provide  counsel  to  Habitat  partners  on  effective  media  relations.  Must  have  a 
Bachelor's  degree  or  equivalent  experience  and  a  minimum  of  one  year  relevant 
work  experience.  ($26,208.00) 

If  interested,  please  email  resumes  to  hrstaffing@habjtat.org  (attachments 
not  accepted).  Fax  to  (91 2)  924-0641 ,  Or  send  to: 
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RETAIL  SALES  MANAGER 
One  of  America's  fastest-growing  news¬ 
papers  is  seeking  a  Retail  Sales  Man¬ 
ager.  Position  will  include  managing  and 
motivating  a  staff  of  8  sales  executives.  If 
you're  willing  to  work  in  the  most  com¬ 
petitive  newspaper  market  in  the  country 
and  have  5-i-  years  management  experi¬ 
ence  of  an  outside  sales  staff,  we'd  like 
to  talk  to  you.  Candidates  must  be 
highly  motivated,  with  great  coaching 
skills,  and  the  ability  to  see  and  seize 
opportunities.  Competitive  salary,  MBO, 
bonus  plan  and  generous  benefit  pro¬ 
gram. 

THE  DENVER  POST 
Colorado's  largest,  and  one  of 
America's  fastest  growing  newspapers 
A  Media  News  Group  newspaper 
Reply  to: 

The  Denver  Post 
Retail  Sales  Manager  Position 
1 560  Broadway.  Denver  CO,  80202 
Or  fax  (303)  820-1214 
Equal  Opportunity  Employer 
Employment  offers  are  contingent  upon 
the  applicant  undergoing  and  passing  a 
pre-employment  drug  screen 


POSITIONS  WANTED 


PUBU 


_ ADMINISTRATIVE _ 

PUBLISHING/PRINTING  EXECUTIVE, 
age  50  seeking  position  as  General 
Manager.  Project  or  Accounting  Manager 
in  Zones  2,3,4,  For  additional  details: 

Fax:  (815)  648-2856 
E-mail:  graphic@stans.net 

CIRCULATION 

CIRCULATION  CONSULTANT,  weeklies, 
dailies,  metros.  Short  or  long  term. 
Circulation,  mailrooms,  transportation,  pro¬ 
motions.  reader  contests. 

Call  Vince  Fusco  at  21 0-661  -571 2  or 
E-mail:  vtusco@express-news,net 


REPORTER,  7  years  experience  on 
cops,  courts,  schools,  cities,  natural  dis¬ 
asters  and  the  Oklahoma  bombing 
seeks  spot  at  larger  metro  daily.  I 
speak  French  and  Spanish. 

Contact  durendal30@hotmail.com 

REPORTER  with  experience  in  all  writ¬ 
ing  styles  seeks  opening  with  daily  or 
weekly  newspaper.  Am  willing  to 
relocate  and  start  immediately.  Have 
studied  Spanish  for  8  years  and  lived 
at  college's  Spanish  House  for  3. 
Interested?  Please  contact  me  at: 

(609)  601  -1 595  s28plu@eticomm.net 
for  interview 

PARIS-BASED 

university  English  instructor,  former  food 
editor  and  (til  recently)  cross-cultural  col¬ 
umnist.  seeks  dynamic  editorial  position, 
NYC.  ESL'EFL  a  specialty. 

bpjparis@yahoo.com 


Order  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  oround  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  ta  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  ta  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projectians  and  much  mare! 
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ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


-lYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Nome _ _  Tout  Business  (Check 
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I  me - 2.  _|  Newspaper 

Company _ ***', 

3.  J  Syndicate/ 

Address _ News  Service 

4.  _l  Ad  Agency 

City -  Stole - Zip -  5,  j  Public  Relations 

QTY: 
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(  )  Volume  3  only:  S50  each  Account# - Exp.  Dole -  I0._i  Mfr.  -  Food 

(  )  CD-ROM  version  of  the  Signolure _  11.  J  krvice  Industry 

Internalional  Yeor  Book  ^ 

with  listing  capob.lities:S895  13.  j  Finonciol 
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1  •800-336'4380  ext.  1 72.  shipping  to  PO  boxes  All  CD  ROM  soles  ore  finol  Tronsportotion 

)  6.  J  Individual 


J  Check  Amount  Enclosed  S _ 

(Poyable  to  fdrfor  i  Publisher  Year  Book  in  US  dolbrs  only. 

U.S.  ond  Conodo  shipping  and  hondling  add  SI  2;  foreign  odd  $45) 

Charge  my:  _IVISA  JMC  JAMEX 

Account  # _ Exp.  Dole. 
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17.  J  Publishing  other 

thon  Newspaper 

18.  J  Real  Estate 

20.  J  Food:  Rest./ 

Whkle 

21.  J  Insurance 

22.  J  Medio 

23.  J  Non-profit 

24.  J  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Reseorch 

26.  J  Utility 

27.  J  Entertainment 

28.  J  Book  Dkt. 

29.  J  Franchise 

30.  J  School/Univ. 

3t.  J  Supermarket 

32.  J  Drug  Store 

33.  J  Hospital 

34  J  Graphic  Arts/ 
Printing 

19.  J  Other: 


JYES!  Please  rush  my  order  for  the  Editor  i  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


)  2000  Market  Guide 
at  S140  each 

)  CD-ROM  copies  of 
the  2000  Market  Guide 
at  S795  each. 


J  Check  Amount  Enclosed  S _ 

(Payoble  to  ErBtor  t  PubBsher  Year  Book  m  US  dallors  only. 

U.i  and  Canada  shipping  and  handling  odd  S)2;  foreign  odd  $45} 

Charge  my:  JVISA  JMC  JAMEX 

Account# _ Exp.  Dote- 
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Payment  must  arrompony  all  orders.  CA,  CO,  DC.  FI,  IL,  MA,  MD  NJ  NY,  OH 
and  TX  residents,  please  odd  appropriate  sales  lax  Canada  residents,  please 
add  GST.  No  shipping  to  PO  boxes  All  CD-ROM  sales  ate  linol 
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I  J  Newspoper 

2.  J  Newspoper  Equip.  Mfr. 

3.  J  Syndieme/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations  firm 

6.  J  Legal  firm 


It.  J  Service  Industry 

12.  J  University/ 

Public  Librory 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  other 

than  Newspaper 

18.  J  Real  Estate 

19.  J  Other: 
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MARKET 


you  need  —  right 
at  your  fingertips! 

For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095 
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The  King  and  I  (as  in  Internet): 
Syndicate  offers  comics  for  Web 

KING-ONLINE.COM  ENTERS  AREA  THAT  INCLUDES  UNIVERSAL’S  UCLICK  BY  DAVE  ASTOR 


King  Features  Syndicate  has 

launched  an  Internet  service 
that's  providing  newspaper  Web 
sites  with  50  colorized  King 
comics. 

Early  king-online.com  clients  include  the 
online  editions  of  the  Houston  Chronicle.  San 
Francisco  Examiner,  and  Seattle  Post- 
Intelligencer. 

King  President  T.R.  “Rocky”  Shepard  Ill 
said  the  service  integrates  comics  into  online 
newspapers.  "We're  not  taking  viewers  away 
from  the  sites,"  he  stated,  adding  that  this 
model  differs  from  services  such  as  Universal 
Press  Syndicate's  UClick. 

Other  attributes?  King  said  content  is  han¬ 
dled  by  king-online.com  servers;  clients  can 
sell  their  own  ads  against  the  comics  and 
keep  all  the  revenue;  and  the  service  provides 
online  usage  statistics,  four  weeks  of 
archives,  and  more. 

Comics  available  via  king-online.com 
include  "Baby  Blues."  "Barney  Google  & 
Snuffy  Smith,"  "Beetle  Bailey."  “Blondie." 
"Curtis."  "Dennis  the  Menace."  "Funky 


Winkerbean,"  "Hagar  the 
Horrible,"  "Hi  &  Lois." 

“Mallard  Fillmore,"  “Mutts." 

“Rhymes  with  Orange,"  "Sally 
Forth,"  "The  Family  Circus." 

“The  Lockhorns."  "The 
Norm."  "Zippy  the  Pinhead." 

“Zits."  and  others. 

King's  new  service  is  also 
offering  online  papers  Web 
versions  of  features,  including 
"Interactive  Slylock  Fox  & 

Comics  for  Kids"  by  Bob 
Weber  Jr.  and  an  online  horo¬ 
scope  by  Jacqueline  Bigar. 

How  does  UClick  respond  to  its  supposed 
lack  of  stay-on-site  "stickiness"?  Universal 
Vice  President/Director  of  New  Media  Robert 
Duffy  said  readers  accessing  a  UCIick-distrib- 
uted  feature  end  up  on  a  server  —  not  on  a  dif¬ 
ferent  Web  site  —  and  can  get  right  back  to 
the  newspaper  site.  He  noted  that  a  major  rea¬ 
son  why  UClick  clients  are  served  from  off 
site  is  so  they  don't  have  to  worry  about  extra 
bandwidth. 


Duffy,  who  will  become 
Universal's  president  Feb. 

10,  added  that  UClick 
pages  are  customized  to 
look  like  each  online  news¬ 
paper.  He  also  said  UClick 
has  color  capability  but 
offers  some  daily  comics  in 
black  and  white  because 
that's  the  preference  of  cre¬ 
ators  who  drew  them  with 
black-and-white  publica¬ 
tion  in  mind. 

Other  UClick  attributes 
include  two-week  archives  and  links  to 
national  and  local  advertising  (with 
Universal  selling  the  former  and 
clients  the  latter). 

“We've  been  very  successful  with 
UClick  and  newspapers  seem  happy 
with  it."  concluded  Duffy,  who  said  the 
three-year-old  service  distributes  more 
than  1 60  comics  and  other  features  — 
including  content  from  United  Media 
—  to  more  than  250  clients.  ■ 


T.R.  “Rocky”  Shepard  III 


Not  enough  net  from  Net  for  syndicate 


The  issue  of  how  much  creators 
earn  on  the  Web  arose  with  a  capi¬ 
tal  "C"  when  Creators  Syndicate 
terminated  its  relationship  with 
iSyndicate. 

Creators  said  it  provided  content  to 
iSyndicate  for  about  nine  months  but  never 
saw  any  money.  "They  didn't  give  us  a 
dime."  said  Creators  Chairman  and  CEO 
Rick  Newcornbe.  "That's  no  way  to  run  a 
railroad  —  or  an  Internet  company." 

iSyndicate  cited  several  reasons  for  what 
happened  with  Creators,  and  several  other 
syndicates  expressed  satisfaction  with 
iSyndicate's  performance. 

Creators  was  one  of  about  7(X)  firms  provid¬ 
ing  content  to  iSyndicate,  which  offers  this  con¬ 
tent  to  almost  17(),0(X)  Web  sites.  Among  the 
features  iSyndicate  represented  were  17 
Creators  comics,  according  to  a  listing  still  on  its 
site  (http://www.isyndicate.com)  la.st  week. 


Newcornbe  said  Creators  sells  “B.C."  and 
"The  Wizard  of  Id"  to  about  1 .3(X)  newspapers 
apiece,  and  that  "Liberty  Meadows"  has 
Generation-X  appeal.  Creators  President  and 
Chief  Operating  Officer  Mike  Santiago  added 
that  Creators  has  sold  some  of  its  features  to 
Web  sites.  So  the  executives  said  they  can't 


understand  why  Creators  features  didn't  gen¬ 
erate  some  kind  of  revenue  from  iSyndicate. 

"They  told  us  to  be  patient,  that  they  need¬ 
ed  more  time  to  get  results."  recalled 
Santiago.  "But  enough  time  had  gone  by.  It 
was  difficult  for  us  to  explain  to  our  creators 
why  they  weren't  being  compensated.  This  is 
their  livelihorxi.  They  can't  tell  their  creditors 
to  be  patient." 

iSyndicate  Head  Coach  Joel  Maske  said 
Creators  chose  to  be  a  "Network"  content 
provider,  which  meant  its  features  were 
made  available  to  clients  such  as  corporate 
sites  and  Web  portals  —  not  to  all 
iSyndicate  customers. 

"Among  our  Network  customers,  the 
most  popular  content  is  currently  breaking 
sports,  business  and  technology  news,  in- 
depth  feature  articles,  and  photos."  said 
Maske.  "Unfortunately,  less  popular  today 
are  cartoons  and  lifestyle  features  similar 
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to  those  offered  by  Creators." 

Maske  added.  "Typically,  iSyndicate  works 
directly  with  a  content  provider's  in-house  tech¬ 
nical  department  to  ensure  that  the  content  feeds 
required  to  harvest  content  from  the  provider  are 
managed  smoothly.  1  think  we  had  some  prob¬ 
lems  with  Creators,  as  it's  my  understanding  that 
their  feed  was  managed  by  a  third  party." 

iSyndicate  did  sell  Ann  Landers'  column  to 
one  customer,  according  to  Maske.  but  wasn't 
able  to  set  up  the  feed  with  whcxner  was  han¬ 
dling  that  for  Creators. 

Two  other  iSyndicate  content  providers  — 
Universal  Press  Syndicate  and  Copley  News 
Service  —  had  positive  things  to  say  about  the 
Web  distributor. 

Universal  Vice  President/Director  of  New 
Media  Robert  Duffy  said  he  has  been  satisfied 
with  iSyndicate's  peii'ormance.  and  that  both 
Universal  and  its  creators  have  earned  revenue 
from  the  alliance. 

"We  see  no  reason  not  to  continue  with 
them,"  added  Duffy,  who  will  become  president 
of  Universal  F^eb.  10. 

Copley  Editorial  Director  Glenda  Winders 
said  iSyndicate  didn't  do  much  selling  of  31 
Copley  features  for  several  months.  "We  were 
wondering."  she  recalled.  "But  we  started  see¬ 
ing  some  movement  at  the  end  of  last  year  and 
the  beginning  of  this  year.  I  guess  it  just  took 
time.  We're  ver>'  happy  now." 

When  asked  if  iSyndicate  might  have  paid 
more  attention  to  Copley  after  losing  Creators. 


Winders  said  she  didn't  know  if  the  timing  was 
coincidental  or  not. 

What  does  the  largest  feature  distributor  not 
aligned  with  iSyndicate  think?  King  Features 
Syndicate  President  TR.  "Rcx'ky"  Shepard  III 
said  he  doesn't  know  exactly  why  the  Creators- 
iSyndicate  relationship  didn't  work,  but  added 
that  he's  "very'  impressed"  with  what  he's  seen 
of  the  Web  company. 

"1  think  iSyndicate  has  a  wonderful  business 
model,"  said  Shepard.  "Right  now.  it  doesn't  fit 
into  our  plans,  but  it  might  down  the  road."  He 
noted  that,  for  now.  King  is  focusing  its  online 
syndication  efforts  on  newspaper  Web  sites. 

iSyndicate's  clientele  consists  mostly  of  non¬ 
media  sites  that  receive  iSyndicate  content  via 
various  arrangements  —  including  paying  fees, 
getting  free  material  that  links  back  to  content 
providers'  sites,  and  sharing  ad  revenue. 

Is  Creators  upset  that  it  was  still  listed  on 
iSyndicate's  site  several  weeks  after  terminat¬ 
ing  the  relationship?  No.  replied  Santiago,  who 
said  he  was  confident  Creators'  name  would 
soon  be  removed. 

Will  Creators  provide  content  to  another 
Web  syndicate?  Newcombe  and  Santiago 
reported  approaching  ScreamingMedia,  but 
decided  not  to  sign  Ixcause  they  said  the  com¬ 
pany  also  offered  a  revenue-sharing  arrange¬ 
ment  with  no  guarantees. 

Creators  comics  do  run  on  United  Media's 
W'eb  site  (http://www.comics.com).  Newcombe 
said  there  have  been  "no  problems"  with  this 
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Whafs 


neXt,  the  new  weekly  column  by  JANE  RINZLER  BUCKINGHAM,  above, 
tracks  youth  trends  in  fashion,  food,  entertainment,  games,  gear  and  more. 
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Samples;  www.nytimes.com/syndicate 
Sales;  888-269-8796 


relationship,  and  that  Creators  and  its  talent 
have  received  some  revenue  from  it. 

United  itself  prov  ides  content  to  iSyndicate. 
And  United's  sister  company,  Scripps 
Ventures,  is  among  the  firms  that  have  invested 
millions  of  dollars  in  the  1996-founded 
iSyndicate.  —  Dave  Astor 

Do  online  newspapers 
get  what  they  pay  for? 

Online  newspapers  would  get  more  of 
what  they  want  from  syndicates  if  they  paid 
more,  says  Tribune  Media  Services  (TMS) 
Creative  Director  Fred  Schecker. 

In  a  story  last  week  {E&P,  Jan.  24,  p.  43), 
St.  Petersburg  (Ra.)  Tunes  General  Manager 
for  Web  Publishing  Ronald  Dupont  Jr.  said 
syndicates  should  make  it  easier  for  online 
papers  to  customize  content  via  such  methods 
as  transmitting  by  FTP  (file  transfer  protocol). 

Schecker  said  Dupont  has  a  point,  but 
added  that  many  online  papers  want  content 
for  free  or  for  much  lower  fees  than  other 
sites  pay.  So  TMS  is  willing  to  do  more  cus¬ 
tomization  for  non-newspaper  clients. 

"The  newspaper  industry  is  getting  what  it 
pays  for,”  said  Schecker,  adding  that  many 
papers  have  been  "underpaying  for  content 
for  years.” 

He  concluded.  "We  will  continue  to  work 
with  newspapers  —  that’s  where  this  compa¬ 
ny's  heart  is  —  but  we  won't  lose  money 
doing  so.”  —  Dave  Astor 

‘Millionaire’  for  papers 

Andrews  McMeel  Publishing  (AMP)  and 
Universal  FYess  Syndicate  are  giving  newspa¬ 
pers  first  serial  rights  to  "The  Millionaire 
Mind,”  a  new  book  by  best-selling 
“Millionaire  Next  Door”  author  Thomas 
Stanley. 

AMP  President  and  Chief  Operating 
Officer  Thomas  Thornton  said  magazines  tra¬ 
ditionally  get  to  publish  book  excerpts  before 
newspapers  do. 

As  of  last  week,  nearly  30  papers  had 
bought  the  “Millionaire"  material,  which  will 
run  on  Feb.  6  and  7. 

Columnist  competition 

Feb.  15  is  the  entry  deadline  for  three 
National  Society  of  Newspaper  Columnists 
(NSNC)  contests  honoring  print  work,  online 
work,  and  humanitarian  work.  For  more 
information,  see  the  NSNC  Web  site  at 
http://www.columnists.com. 
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Show  Your  True  Colors 

Introducing  the  First  Newspaper  Color  Ink  Book  with  Tear-Out  Chips 
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If  your  job  depends  on  knowing  exactly  how  a  color 
appears  in  newsprint,  you  need  NAA’s  New  ROP 
Newspaper  Color  Ink  Book  for  Offset,  Letterpress, 
Flexography. 

Enclosed  in  a  protective  storage  case,  the  compact, 
user-friendly  Volume  9  features  samples  of  50  ROP 
colors  printed  on  newsprint,  using  news  ink  and  a 
newspaper  press.  That's  9  more  colors  than  Volume  8. 


And  the  ink  book  includes  five  spot  colors  and  45  colors 
built  using  a  four-color,  process  color  overprint  system. 

NAA's  Color  Ink  Book  even  comes  with  pages  of  tear- 
out  chips  so  you  can  send  a  chip  along  with  your 
artwork  for  true  color  reproduction. 

Perfect  for  graphic  artists,  production  managers  and 
advertisers! 


Order  Today!  Call  1 -800-651 -4NAA.  To  order  online:  www.naa.org/products/form.html 
Only  $25  for  NAA  members  and  $35  for  nonmembers. 

,  (Refer  to  item  #10080  when  ordering.) 


To  learn  more  about  the  Color  Book  and  other  NAA  produ^^s:  www.naa.org/products/technology.htmf  - 
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OSHA  creates  a  new  business 

V.P.  OF  OPERATIONS  ALLEN  KEY  CREATES  OWN  SHAFT  GUARD  BY  MARK  FITZGERALD 


You  might  think  an 

OSHA  inspector  would 
be  the  last  person  to 
ignore  the  common 
sense  advice  against 
touching  a  machine  part  immediately 
after  it  stopped  rotating. 

But  because  an  inspector  slightly 
burned  himself  on  Goss  Community 
printing  press  paper  roll  shaft  during  an 
Occupational  Safety  and  Health 
Administration  inspection  of  the  Times 
Community  Newspapers  printing  plant 
in  Leesburg.  Va..  newspapers  every¬ 
where  may  face  penalties  for  a  previ¬ 
ously  unknown  safety  hazard  —  and  a 
Pennsylvania  sheet-metal  factory  has  a 
new  business  on  the  Internet  sellinj 
"Shaftguard"  based  on  a  design  by  the  newspa¬ 
per's  operations  chief. 

“I've  talked  to  the  Newspaper  Association  of 
America  and  our  state  press  asscx'iation  and 
many  others  —  and  nobrxiy  has  ever  heard  of 
this  happening  to  any  other  paper,"  said  Allen 


Key.  vice  president  of  operations  for  Times 
Community  Newspapers. 

OSHA  was  sicced  on  the  plant  by  one  or 
more  disgruntled  employees,  and  actually  dis¬ 
missed  most  of  the  complaints  they  came  to 
investigate.  But  the  burned  inspector  said  the 
hot  shaft  end  amounted  to  a  violation  of  OSHA 


regulation  29  CFR  1910.219  (c)(4)(i). 

Goss  Graphics  Systems  had  never 
heard  of  the  supposed  shaft  safety  prob¬ 
lem,  either  —  and  they  wrote  OSHA 
telling  them  that  putting  a  device  on  the 
small  shaft  end  might  actually  cause 
more  injuries  from  workers  bumping 
into  it  than  would  be  prevented  from 
the  heat  of  the  rotating  press  roll. 

"Well,  of  course,  they  didn't  buy 
that.”  Key  said  of  the  OSHA  inspectors 
—  who  proposed  to  sock  the  weekly 
papers  with  an  $850  fine. 

Key  decided  to  create  his  own 
guard  for  the  shaft.  Working  with  a 
friend,  he  whittled  a  guard  out  of 
balsa  wood  and  sent  the  model  to  a 
Hanover.  Pa.,  a  metal  fabricator  he  knew.  The 
device  worked  so  well,  the  fabricator  has  cre¬ 
ated  a  Web  site  —  www.shaftguard.com  — 
that  sells  them  at  $75  a  pop. 

So  is  inventor  Key  getting  any  royalties?  “No. 
I'd  have  to  get  a  patent  attorney,  and  I  didn't 
want  to  get  involved  with  all  that."  he  said.  ■ 


Hearings  starting  on  OSHA  ergo  standard 


Ready  or  not.  OSH  A's  controversial 
National  Ergonomics  Standard, 
which  could  require  newspapers  to 
adopt  a  costly  safety  program  if  a 
single  worker  gets  a  sprain  or  carpal  tunnel 
syndrome,  is  entering  an  approval  process 
that  could  make  it  law  by  the  end  of 
the  year. 

The  pericxl  for  public  comment  on 
the  Occupational  Safety  and  Health 
Administration's  standard  closes 
Tuesday.  Feb.  I,  and  hearings  begin 
Feb.  22.  “December  of  this  year  is  the 
target  for  final  adoption.  That  is 
extremely  ambitious,  but  we  will  work 
very  hard  to  do  that,"  OSHA's  chief 
ergonomics  mie-writer,  David  Coch¬ 
ran,  told  the  Newspaper  Association  of 
America's  Newspaper  Operations 
SuperConference  in  Miami. 

Cochran,  whose  official  title  is  spe¬ 
cial  assistant  for  ergonomics,  told 
skeptical  production  executives  that 


the  standard  is  a  common  sense,  plain-language 
rule  with  more  scientific  backing  than  any 
OSHA  regulation  has  ever  had. 

“The  evidence  is  real  strong"  that  the  kind  of 
injuries  covered  by  the  OSHA  standard’s  so- 
called  MSDs  (musculoskeletal  disorders)  are 
caused  by  work.  CtKhran  said. 

But  newspaper  safety  managers  say  they 
fear  the  OSHA  single-injury  standard  will  force 
them  to  implement  a  complex  ergonomic  pro¬ 
gram  in  their  workplace  just  because  an  em¬ 
ployee  hurts  himself  bowling.  Columhiis 
(Ohio)  Dispatch  Environmental  Health  and 
Safety  Manager  Kevin  E.  George  said  the  pro¬ 
posed  rule  forbids  employers  from  investigat¬ 
ing  whether  an  injury  tx:cured  on  or  off  the  job. 

“We  may  be  spending  money  we  shouldn't 
be  spending  because  of  [an  employee's]  hob¬ 
bies  or  other  activities."  George  said. 

Newspaper  managers  are  similarly  unenthu- 
siastic  about  the  requirement  that  they  pay  an 
injured  employee  90%  of  take  home  pay  and 
1(X)%  of  benefits  if  an  MSD  injury  keeps  the 


worker  off  the  job.  Cochran,  however,  says  that 
the  requirement  works  out  to  about  the  same 
cost  employers  have  under  state  workmen's 
compensation  laws,  which  generally  require 
paying  70%  of  gross  pay. 

“This  will  not  be  a  nit-picking  rule,” 
Cochran  said.  “Good-faith  efforts  will  be 
rewarded." 

That  hasn't  been  newspapers’  experience 
with  OSHA,  said  Richard  Neergaard.  director 
of  safety  for  the  Richmond  (Va.)  Tinies- 
Dispatch.  “Seldom  do  good  faith  efforts  pre¬ 
vent  you  from  getting  a  citation,”  he  said. 
“Usually  [OSHA  inspectors)  use  it  as  an  exam¬ 
ple  that  you  knew  something  had  to  be  done" 
about  a  safety  problem." 

Even  as  the  rule  heads  into  its  final  regulato- 
r)'  approval  track.  OSHA  has  no  formal  idea  of 
how  it  will  be  enforced.  Cochran  conceded.  He 
said  regulators  are  still  working  on  how  to  cre¬ 
ate  a  “compliance  document"  for  the  standard, 
which  is  written  in  an  unusual  question-and- 
answer  format.  —  Mark  Fitzgerald 
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the  packing  center 

—  BUT  NOT  MORE  AUTOMATED  BY  MARK  FITZGERALD 


Revving  up 

FASTER  AND  MORE  ACCURATE 

re  newspapers  and  postpress 
equipment  manufacturers  mov¬ 
ing  fast  enough  to  break  the 
packaging-center-production 
and  labor-cost  bottlenecks  that 
lead  to  late  paper  deliveries  and  high  payrolls? 

That  was  the  question  on  the  table  at  last 
week’s  Newspaper  Association  of  America's 
(NAA)  Newspaper  Operations  SuperCon- 
ference  in  Miami  —  and  the  only  consensus 
was  that  there  was  plenty  of  blame  to  go 
around. 

In  a  rollicking  session,  postpress  equip¬ 
ment  vendors  blamed  newspapers  for  “cheap- 
ing  out”  in  the  mailroom  —  and  newspaper 
operations  executives  countered  that  manu¬ 
facturers  are  failing  to  produce  machines  that 
reduce  manning  and  operate  as  fast  as  today's 
printing  presses. 

“We  hear  great  ideas.  But  I’m  not  so  sure 
their  record  on  delivering  all  those  ...  ideas  is 
as  strong  as  we  would  like.”  said  Richard  J. 
“Rick”  Ruffmo.  vice  president  of  technology 
for  The  Record  in  Hackensack.  N.J. 

Because  readers  are  demanding  papers  that 
are  delivered  earlier  in  the  morning,  yet  con¬ 
tain  late-breaking  news,  newspapers  want  to 
compress  the  time  it  takes  to  print  the  paper, 
insert  preprinted  advertisements,  and  stack 
and  deliver  bundles  of  papers  to  delivery 
trucks.  But  packaging  equipment  in  general 
still  does  not  run  as  quickly  as  presses,  news¬ 
paper  executives  complain. 

“We  don’t  want  to  slow  down  the  press 
because  of  a  piece  of  mailroom  equipment 
that  is  creating  a  bottleneck.  And  what  good 
is  it  if  the  stacker  is  doing  its  job,  but  the 
bundler  is  slowing  things  down?”  said  Mike 
Aiello,  executive  vice  president/manufactur¬ 
ing  and  distribution  for  the  New  York  Daily 
News. 

Newspapers  have  only  themselves  to 
blame  for  that  slowdown,  some  vendors 
said. 

“We  need  to  look  at  our  inserting  machines 
as  we  do  our  presses,”  said  Doug  Gibson, 
regional  vice  president  of  newspaper  sales  for 
Heidelberg  Web  Systems  Inc.  “Newspapers 
are  their  own  worst  enemies.  Look  at  how 
new  plants  are  planned.  You  have  [cost]  over¬ 
runs  on  construction.  You  have  overruns  on 


the  press.  So  when  it  comes  to  postpress,  you 
Just  get  what’s  left.  You  buy  an  80,00()-hour 


The  hard  reality  is, 
I’ve  got  as  many 
people  as  we  did 
before  —  and  they 
need  more  skills 
than  they  did 
before. 

—  Ben  Cannizzaro 
The  Record 


printing  press,  and  a  30.(XX)-hour  inserter  — 
think  about  it.” 

Similarly,  newspapers  in  the  United  States 
have  lost  their  passion  for  automation  —  at  a 
time  when  European  papers  are  using  existing 
technology  to  create  virtually  “lights  out” 
mailrooms  that  require  minimal  human  labor, 
said  Hernan  Rincon,  president  and  CEO  of 
Ferag  AG. 

“1  don’t  think  we  [manufacturers]  can  do  a 
lot  to  change  that,”  Rincon  said.  “It  has  to  be 
U.S.  [newspaper]  executives  who  make  those 
decisions.” 

U.S.  newspapers  are  ignoring  the  progress 
they’ve  made  in  automation  and  are  unfairly 
expecting  to  achieve  the  same  manning  levels 
that  are  possible  in  Europe  only  because  the 
newspaper  products  are  so  small. 

“What  has  happened  here  in  packaging 
centers  in  the  last  15  years  is  awesome.” 
Roggen  said.  “It’s  not  a  fair  comparison  with 
Europe;  Look  at  the  sizes  of  our  daily  papers 
and  our  Sunday  packages.  Basically,  we’ve 
got  a  different  animal  here.” 

But  there’s  an  inevitable  disappointment 
when  new  equipment  proves  faster  and  more 
accurate  —  but  not  more  automated,  said  The 
Record's  vice  president  of  manufacturing  Ben 
Cannizzaro.  “The  hard  reality  is.  I’ve  got  as 
many  people  in  [the  packaging  center[  as  we 


did  before  —  and  they  need  more  skills  than 
they  did  before.  The  other  reality  is  that  those 
more  skilled  employees  are  not  out  there,”  he 
said. 

Manufacturers  are  promising  —  again, 
newspapers  might  say  —  to  do  better  with 
products  that  will  be  out  this  summer. 

Gibson  said  Heidelberg  will  show  at  the 
global  show  Drupa  and  the  NAA  Nexpo 
equipment  show  in  San  Francisco  a  new  way 
of  approaching  inserting  that  de-couples  the 
gripper  from  the  drive  chain,  allowing  papers 
to  assemble  different  packages  with  different 
inserts  without  stopping  the  line. 

GMA  President  and  CEO  Randy  Seidel 
said  his  company’s  new  bundler  will  be 
ready  as  a  product  by  mid-summer.  Seidel 
urged  newspapers  to  open  up  their  wallets: 
“Spend  the  dollars  now  while  the  economy 
is  good.”  ■ 
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E-interviews  can’t  beat  good  conversation 

by  Shearlean  Duke 


I  love  e-mail.  Evidently,  so  do  most  other 
journalists.  E-mail  use  has  tripled  during  the 
past  five  years  among  some  journalists.  I 
know  because  I  am  part  of  a  research  team 
that  surveyed  360  journalists  last  year  to 
determine  how  they  use  e-mail.  Our  survey 
results  show  that  e-mail  use  among  respon¬ 
dents  expanded  dramatically  from  only  189f 
in  1994  to  SO'Jf  in  1999.  Instead  of  sending 
about  eight  messages  a  day.  each  of  those 
Journalists  was  sending  30. 

And  these  same  Journalists  said  they  are 
using  e-mail  for  everything  from  locating 
sources  to  conducting  online  interviews.  Such 
evidence  indicates  that  for  many  Journalists  e- 
mail  has  created  a  virtual  world  in  which  they 
can  transcend  time  and  space.  One  of  the  results 
is  the  e-interview.  A  Journalist  in  California,  for 
example,  taps  out  her  questions  at  1 :30  p.m.  and 
sends  them  to  London,  where  it's  9:30  p.m.  It 
beats  getting  up  at  3  a.m.  to  do  a  telephone  inter¬ 
view  with  a  scientist  in  Switzerland. 

A  couple  of  years  ago.  when  1  was  inter¬ 
viewing  a  business  executive  in  Japan,  e-mail 
was  my  only  option.  1  sent  a  list  of  questions, 
then  the  next  day.  after  I  received  his  respons¬ 
es,  I  e-mailed  a  few  follow-up  questions.  We 
went  back  and  forth  that  way  in  a  sort  of 
delayed-response  conversation  until  I  got 
what  I  needed  for  my  story. 

In  today's  wired  world,  reporters  are  dis¬ 
covering  that  people  who  won't  respond  to 
phone  calls,  often  will  respond  quickly  to  e- 
mails.  A  colleague  and  1  are  now  in  the  prtKess 
of  conducting  follow-up  interviews  with  a 
selected  group  of  Journalists  who  participated 
in  our  1999  survey.  Those  interviewed  so  far 
all  agreed  that  e-mail  is  changing  the  way  Jour¬ 
nalists  work.  As  one  reporter  for  a  major 
Southwestern  daily  said,  "Now  you  can  send 
out  half  a  dozen  e-mails  and  usually  most  of 
them  will  be  returned  within  the  next  day.  It 
has  opened  up  a  better,  faster  way  to  commu¬ 
nicate  that  didn't  exist  before.  It  used  to  be  that 
you  could  only  communicate  with  people  basi¬ 


cally  during  working  hours.  But  now  you  can 
send  an  e-mail  in  the  middle  of  the  night  and 
get  your  answer  in  the  morning." 

Other  advantages  of  e-interviews:  You  don't 
have  to  transcribe  a  tape  or  decipher  your 
notes.  And  when  a  source  complains  about  a 
quote,  all  you  have  to  do  is  fire  off  a  transcript 
of  your  e-mail  message  to  verify  its  accuracy. 

Because  as  much 
as  I  love  e-mail, 

I  prefer  the 
spontaneity 
of  old-fashioned 
conversation. 

Although  these  Journalists  rave  about  the 
e-interview,  they  also  admit  it  has  its  limita¬ 
tions.  “You  have  to  use  Judgment  to  decide 
when  an  e-mail  interview  is  as  good  as  a 
voice  interview,"  one  said. 

And  1  agree.  As  long  as  we  treat  e-mail  as 
one  of  many  Journalistic  tools,  we'll  be  fine. 
But.  for  most  stories,  you  simply  must  drag 
yourself  away  from  your  keyboard. 

E-inter\  iews  are  great  for  filling  in  the  blanks 
after  the  majority  of  the  research  has  been  done. 
And  sometimes  they're  your  only  option  when 
trying  to  reach  someone  who  lives  a  continent 
away.  E-interviews  are  also  gocxl  for  closed- 
ended  questions,  such  as:  How  many  employees 
did  your  company  lay  oft'  last  year  ?  But  during 
an  e-interview,  you  can't  see  the  pain  on  the  face 
of  the  CEO  who  Just  fired  2.(XX)  people. 

And.  of  course,  there's  the  whole  issue  of 
establishing  the  identity  of  your  e-source. 
Positive  identification  must  be  determined 
and  often  this  can  be  done  only  by  phone.  In 
the  case  of  the  executive  1  interviewed  in 


Japan.  I  met  him  when  he  visited  the  United 
States  and  we  exchanged  several  phone  calls 
after  he  returned  to  Japan. 

But  once  source  credibility  has  been  estab¬ 
lished.  you  still  face  another  potential  prob¬ 
lem.  High-powered  executives,  politicians, 
scientists,  and  so  forth  are  busy  people. 
Unless  you're  chatting  online  using  instant 
messaging,  how  do  you  know  your  source  — 
and  not  a  PR  person  or  speech  w  riter  —  real¬ 
ly  came  up  with  that  pithy  quote  ? 

And  that's  why  1  would  have  preferred  to 
interview  my  Japanese  executive  face-to-face. 
Because  as  much  as  1  love  e-mail.  1  prefer  the 
spontaneity  of  gtxxJ  old-fashioned  conversation. 
As  most  Journalists  know,  the  gcxxl  stuff  often 
comes  when  the  fomial  interview  is  all  but  con¬ 
cluded.  That's  when  many  sources  let  down 
their  guard  and  begin  speaking  more  candidly. 

If  you  don't  believe  me.  ask  Robert  Sheer,  a 
former  colleague  of  mine  at  the  Zzxv  Angeles 
Times.  Sheer  is  the  Journalist  who  conducted 
that  Playboy  magazine  interview  with  Jimmy 
Carter  during  Carter's  1976  presidential  cam¬ 
paign.  In  a  column  published  three  years  ago  in 
the  LA.  Times.  Sheer  recalled  that  he  had  been 
conducting  interviews  with  Carter  for  weeks. 
Then,  as  the  final  interview  was  concluding. 
Sheer  said  he  asked  Carter  one  last  time  about 
his  strong  religious  beliefs.  Sheer  said  he  want¬ 
ed  to  know  if  those  beliefs  would  cause  Carter 
to  be  a  "rigid  unbending  president." 

That's  when  Carter  made  his  now-famous 
remark,  about  lusting  in  his  heart.  He  actual¬ 
ly  said,  according  to  Sheer.  “I've  looked  on  a 
lot  of  women  with  lust.  I've  committed  adul¬ 
tery  in  my  heart  many  times."  If  that  had  been 
an  e-intei  view,  chances  are  Carter  would  have 
looked  at  the  screen,  thought  about  his  com¬ 
ment  then  hit  "Delete"  instead  of  “Send." 


Duke,  a  former  reporter  anil  editor  with 
the  Los  Angeles  Times,  is  an  assistant  profes¬ 
sor  of  journalism  at  Western  Washington 
University  in  Bellinhani. 
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We  strap^%  the  top  20 
newspapers  across  America 

The  other  1  is  coming. 

Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 

The  Dynaric  Facts  Are:  ■  The  first  N  P-l  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 

gipiwwr:-.,^  1^  . .  speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 

nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 

_ Call  a  Dynaric,  Inc.  representative  today  at 

«  ■■  1-800-526-0827  to  begin  to  experience 

'  '  the  Dynaric  advantage. 


Dynaric: 


he  NP-99  is  a  4-ply,  083 

no  pack  blanket  designed 
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for  long  runs  between 
blanket  changes.  It  features 
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tion,  with  a  closed  microcell 

compressible  layer,  as  weU 

as  a  high  tensile,  smash 

rpsistant  backing. 


Features  &  Benefits: 

■  Consistent  gauge  control 

■  Ground  Surface  for 

Optimum  Ink  Transfer 

■  Excellent  sohd  coverage/ 
dot  reproduction 

■  No  Overfeed 

■  Smash  resistant/ 

High  tensUe  backing 
■  Easy  installation  and 

wash-up  (100%  clean 

.  surface) 

■  Longer  blanket  life 


Consistent,  Superior 

QuaUty  Guaranteed 

Call  800-446-8240 

For  A  No  Obligation 

Trial  Offer. 

Fax;  757-486-5689 

E-Mail;  gd@d-y-c.com 

Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd 
Teaneck,  NJ  07666 


DYC  Supply 


